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C O N T E N T S

“BRONISLAW’S LADDER “
by Piotr Klemensiewicz
Acrylic on canvas, 81cm x 100 cm

Born 11th February 1956 to Polish parents,
Piotr Klemensiewicz is a graduate of the
Marseille School of Art, where he has taught
since 1986. He exhibits in a number of galleries
in New York, Paris, Seoul and Montreal and his
works now feature in the largest public art
collections (Ville de Paris, Caisse des Dépots,
Fond National d’Art Contemporain, Centre
International d’Art Contemporain de Montreal).
His pictorial writing describes, recites, and comes
to life, in the same way as do the initial letters
of Polish towns, letters scattered
over a circular geometrical shape, represent
a country, a star or the universe.
Profoundly linked to the works of Malevitch and
to his affiliation to constructivism, he invents
an iconographic language through the use of
themes, such as a ladder, a draughtsboard,
a circle, in a bid to portray his
own questions about man’s place in the world,
in search of emotion coming to terms with life.

This painting, created for the Pernod Ricard Collection,

celebrates Wyborowa vodka’s entry into the Group’s

international brand portfolio.
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Turnover +14.4%

Organic growth +6.2%

Operating profit +6.6%

Pre-tax profit +8.3%

Shareholder value added 54.7 MR

9
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As we enter the new millennium, what

are your ambitions as the world’s 5th

largest operator in the wines and 

spirit ssector?

Our aim is to figure in the industry’s

leading group of companies, in terms of

sales and profitability as well as through

organic growth and acquisitions.

Our strategy is to expand our spirits port-

folio by the addition of big brands with

world-wide potential wherever possible

whilst at the same time maintaining

strong organic growth. We aim to be the

best in the industry. We are also buying

local brands which are well established

in their own domestic markets, which

help to build and then make profitable

our own networks, country by country.

As is often the case these brands also

have regional potential which of course

the Group is commited to developing.

Furthermore we are also enjoying profit

from two diversified activities which are

growing rapidly and which are close to

our core business: fruit preparations

and soft drinks, as well as wholesale

food distribution, both of which provide

an exceptional return on our investment.

These non-strategic assets help to

create value for our shareholders whilst

at the same time representing a signifi-

cant capital reserve.

How do you view 1999?

First and foremost the year was charac-

terised by a sizeable increase in our

turnover (+14.4%) and in our profits. We

are enjoying excellent health despite 

the effects of the Asian crisis, the 

unfavourable economic environment in

South America and the termination of

duty-free within the European Union. All

in all, there are three activity sectors

which all enjoy significant growth in 

5 continents. Today our activities outside

of France represent 70% of our turnover.

How do you explain the success of

your wines and spirits in the face of

such fierce competition?

As a matter of fact our Group is progres-

sing significantly on all continents. The

progress is well founded: we boast the

most diverse portfolio of brands and pro-

ducts in the industry which suits the

tastes, the traditions and the demands of

consumers the world over.

In addition, our sales network is growing

year on year and today there are 3,200

people selling our products.

However, we will continue to concen-

trate 80% of our sales and advertising 

on the development of a small number 

of strategic brands. Seven of them 

now figure in the league of the world’s

“million-case brands”.

I N T E R V I E W W I T H

P A T R I C K R I C A R D ,

C H A I R M A N

A N D C H I E F E X E C U T I V E

O F F I C E R
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Turnover excluding duties and taxes: 3 590 EUR million
BREAKDOWN OF TURNOVER BY SECTOR 

26%

30%

44%

■■ WINES AND SPIRITS

■■ FRUIT PREPARATIONS

■■  DISTRIBUTION

1999

1 0841 012

1 569

+8.9% +7.1%

1 441

98 99 98 99 98

685

938

99

+36.9%
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“Healthy growth vindicates our strategy”
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There are many examples of this vibrant

regional activity.

What were the highlights of your “fruit

processing” activities in 1999?

Fruit preparations and fruit juices 

now represent 30% of our turnover. This

is a growing sector. Despite a difficult

environment, particularly in Eastern

Europe, SIAS-MPA, already the world’s

number one company in fruit prepara-

tions, enjoyed healthy increases in volu-

me (+8%) through organic growth as

well as through acquisitions made in

1998. We now have 22 industrial plants

throughout the world. Our development

in juices and drinks is a little more oppor-

tunistic and occurs one country at a

time. We must however highlight Pam-

pryl’s historic record performance in

France (+26%). In Argentina, Minerva is

expanding fast despite an economic cri-

sis which is having an impact on

consumption levels. We will look to the

Fortuna range of fruit juices, produced

by Argos in Poland in the future.

So does that mean that soon we will all

be drinking the same brands, from one

end of the planet to the other?

Consumer tastes are tightly linked to

diversity of cultures and traditions.

Ricard and Pastis 51 in France, Pacharan

Zoco in Spain, the bitter liqueurs Ramaz-

zotti and Becherovka in Germany and

Eastern Europe, are particularly popular.

The Irish love our whiskeys (Jameson,

Powers, Paddy or Bushmills). 

The Americans are firmly attached to 

our Wild Turkey Bourbon and the Poles

to Wyborowa vodka. 

Our priority brands are all growing, 

in volume and market share as are our

main local brands. Yet at the same time

their international potential can be maxi-

mised by virtue of their belonging to the

Group's world-wide network.

This was how the Spanish gin Larios

became the Group’s second largest 

selling brand and the leading gin in the

Euro zone. Ramazzotti is the fastest 

growing spirit brand in Germany where it

now sells more than it does in Italy.

I N T E R V I E W W I T H

P A T R I C K R I C A R D ,

C H A I R M A N

A N D C H I E F E X E C U T I V E

O F F I C E R

Following several months of uncertain-

ty the sale of Orangina was rejected by

the public authorities. How do you see

the future for the brand?

The company has just had its best year

of the decade, despite all the uncer-

tainties which undoubtedly affected its

performance. They have thus proven

their motivation to remain at the heart 

of our soft drinks operation as well 

as demonstrated their potential for

growth. We will do everything we can

to maximise Orangina’s development in

France and on the international market

which now represents a third of our

sales. We have also decided against

the sale of Yoo-Hoo in the United

States.

You have become a significant player

in the British and Irish markets as a

wholesale distributor. Is this a new

departure for the Group?

Even though, when we first acquired

BWG along with other assets of Irish

Distillers it was only a marginal activity,

Turnover excluding duties and taxes: 3 590 EUR million

11.4%

9.3%

63.5%15.8%

1998

12.8%

20.5%

8.3%

58.4%

1999

BREAKDOWN OF TURNOVER BY CURRENCY 

■ EURO

■ POUND STERLING

■ US DOLLAR

■  OTHERS

4
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The performance of Pernod Ricard

shares does not reflect your success or

your optimism. 

What is your reaction to the weak per-

formance in 1999?

The performance of Pernod Ricard

shares was indeed truly disappointing.

Of course the uncertainties surroun-

ding the sale of Orangina had an

impact. Yet, like the rest of the drinks

sector (and the agrifood sector), with

whom we compare very favourably,

we have suffered on account of the

concentration of capital investment in

technology-related stock. The fact is

our wealth is not virtual: our solid

industrial foundation, our capacity for

innovation, our bank of of talent, our

sales performances, our exceptional

portfolio of brands and their potential,

our profits - these are all very solid

assets. Thus I am convinced that

investors will return when they begin

again to look for valuable shares

which yield a reliable and regular per-

formance. ■

Patrick Ricard

■ ALL GROUP’S SPIRITS 

SHOWING GROWTH

28 million-case brands

• Aniseed +1%

• Clear Spirits +9%

• Whiskey +3%

• Bitters +12%

+0.7%
+0.9%

+1.3%

+3.1%

+0.3%
- 0.4% 

The best level of growth in terms

of volumes (source Impact International)

■ PERNOD RICARD

■ ALLIED DOMECQ

■ BACARDI

■  BROWN FORMAN

■ SEAGRAM

■ UDV

5

distribution has become the Group’s

second key area of diversification. In

1999 this sector recorded a 37% increase

in turnover, largely due to strong internal

growth (+6.1%) as well as to the impact

of acquisitions. We enjoy a 25% market

share throughout the Republic and the

North of Ireland but only a 5% share in

Great Britain where the potential for

growth through acquisition is significant.

It is worth noting that BWG, our special-

ist subsidiary in this area provides one of

the best returns on investment in the

Group.

What do you think the year 2000 has in

store?

Thanks to the “millennium effect” our

customer stocks at the end of the year

were very low. This will have a favou-

rable impact on figures for 2000. What’s

more, our networks are greatly looking

forward to the arrival of new brands into

our international portfolio. Finally, with

the economic context looking rather

favourable, I am very optimistic.

Brought to you by Global Reports



K E Y F I G U R E S

Consolidated turnover (excluding duties and taxes, EUR million)

219

2.904

3.138

3.590

31% 30.5%

1975

1997 1998 1999

28%

■ TOTAL SALES (1999: 3.590 EUR million or 23.551 F million)

■ SALES FRANCE

Breakdown of turnover by sector (excluding duties and taxes)

Breakdown of turnover by geographic area

(excluding duties and taxes)

6

Workforce in 1999: 14.077

of whom 34% 
in France

1998 1999

15.7%
21.8%

30.3%
32.2%

13.9%
26.1%

29.8%

30.2%

1998

1999

18.9%

30.5%

28.0%

53.4%

18.6%

50.6%

■ FRANCE

■ EUROPE

■ REST OF THE WORLD

■ WINES AND SPIRITS FRANCE

■ WINES AND SPIRITS ABROAD

■ FRUIT PREPARATIONS AND SOFT DRINKS

■ DISTRIBUTION

86%
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Group share net profit per share (EUR) Net dividend payment per share (EUR)

Consolidated profit (EUR million)

0.41

3.66

3.58

1997 1998 1999

3.78

0.11

1.45

1.50

1975

1997 1998 1999

1.60

38
18

298
314

340

206 202

1975

1997 1998 1999

213

1999: 3.78 EUR (or 24.81 F) 1999: 1.60 EUR (or 10.49 F)

■ CONSOLIDATED PRE-TAX PROFIT (1999: 340 MEUR or 2.231 MF)

■ CONSOLIDATED GROUP SHARE NET PROFIT (1999: 213 MEUR or 1.399 MF)

Operating profit by sector

1998 1999

7.7%

26.1%

43.9%

22.3%

9.4%

25.1%

45.5%

20.0%

■ WINES AND SPIRITS FRANCE

■ WINES AND SPIRITS ABROAD

■   FRUIT PREPARATIONS AND SOFT DRINKS

■ DISTRIBUTION

Share price (in EUR)

STOCK MARKET CAPITALISATION ON 12.31.99: 3.203 MEUR (21.009 MF)

■   PERNOD RICARD (AVERAGE PRICE)

■ SBF 250 (AVERAGE PRICE)

15

76 78 80 82 84 86 88 90 92 94 96 98 99

30

45

60

75

1975
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T H E B R A N D S
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• ANISEED BASED SPIRITS: Ricard*, Pastis 51*, Pernod, Mini, 8

Hermanos, Alaska, Sambucca Ramazzotti. 

• WHISKEYS: Clan Campbell*, Jameson*, Wild Turkey, Aberlour, White

Heather, Edradour, House of Lords, Bushmills, Paddy, John Power, Royal

Canadian.

• EAUX DE VIE: Cognac Bisquit, Renault, Calvados Busnel, Armagnac

Marquis de Montesquiou, Eaux-de-vie Cusenier et la Duchesse, Brandy

Dorville, Ararat (brandy arménien). 

• WHITE SPIRITS: Rhum Havana Club*, Gin Larios*, Vodka Altaï, Cork Dry

Gin, Zubrowka, Wyborowa*, Tequila Viuda de Romero. 

• BITTER LIQUEURS: Suze*, Amaro Ramazzotti, Becherovka*.

• LIQUEURS: Soho, Royal Dutch Advocaat, Liqueurs Cusenier, Eoliki, Zoco,

Dita.

• WINE-BASED APERITIFS AND SWEET NATURAL WINES: Dubonnet,

Ambassadeur, Cinzano**, Byrrh, Américano, Vabé, Bartissol, Porto Cintra,

Kuei Hua Chen Chiew.

• WORLD WINES: Australia (Jacob’s Creek, Wyndham Estate), Argentina

(Etchart, Rio de plata), Chili (Terra Andina), China (Dragon Seal), South

Africa (Long Mountain), France (Alexis l, Fontenoy, Premier de Lichine),

Spain (Palacio de la Vega).

• SPARKLING WINES: Canei, Café de Paris, Maison, Carrington, Chamei. 

• LOW ALCOHOL DRINKS: Pernod Hex, Suze Tonic, Two Dogs,

Wild Turkey and Cola, West Coast Cooler.

• CIDERS: Loïc Raison, La Cidraie, Duché de Longueville, Flagger, Dagan, E 33.

• SOFT DRINKS: Pampryl, Yoo-Hoo, Orangina, Brut de Pomme, Ricqlès,

Pacific, Pam Pam, Banga, Champomy, Minerva, Agruma.

* One of the 9 Group million-case brands. ** In France.

9
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I N T E R V I E W W I T H

T H I E R R Y J A C Q U I L L A T ,

P R E S I D E N T

O F T H E G R O U P

Pre-tax profits up 8.3%, operating pro-

fits up 6.6%, net profits up 5.5%: this is

one of the best growth performances in

the industry. Surely 1999 must be seen

as a success across the board?

We owe these results to our capacity to

create value, to the remarkable potential

of our brands and to the motivation of

our teams both within the core area of

business and our diversification activi-

ties. Behind our operational success you

will notice, however, the consistency in

our strategic line, a consistency which

continues to bear fruit. 

Within our core business, wines and 

spirits, this strategy is made up, on 

one hand, of pushing for the best 

organic growth (+5.9% this year) and on

the other hand of expanding through

acquisition, through the integration of

new organisations and new brands.

These provide our networks with strong

local brands (representing the basis 

of new profitability), which enable us 

to penetrate new markets with our 

strategic brands. 

You will see that in 1999 the profitability

of this sector rose steeply (+7.4%, inclu-

ding excellent internal growth amoun-

ting to 5.9%), particularly in exports

(+10.3%) which now represents 45.5% of

our consolidated operating profit. In total

wines and spirits represent 44% of our

activities and 71% of our profits.

Among the year’s major success stories,

we must not forget the role played by 

the distribution sector which now 

represents 26% of our turnover and

whose contribution to the operating 

profit increased by 30.6% largely due to

acquisitions made in Great Britain. 

On the other hand our fruit processing

activity (30% of turnover) suffered a

decline in operating profits, due to the

rising cost of raw materials in the fruit

preparation sector, increases which we

were unable to pass on. However, the

rise in sales is satisfactory and the ope-

rating profit of fruit juices and drinks 

climbed by 11.7%, of which 10.2% was

due to organic growth.

You announced several acquisitions in

the wines and spirits sector, most nota-

bly in Eastern Europe.

We have indeed strengthened our port-

folio of big brands by taking operating

control of the Polish company Agros

which itself is owner of the vodkas

Wyborowa and Zubrowka on the inter-

national market. We will introduce these

prestigious brands into our network

throughout the course of the year 2000

and we will put in an application to

acquire new production and distribution

facilities in Poland when the authorities

have launched their privatisation pro-

gramme.

Our development in Eastern Europe also

depends on Becherovka, a bitter Czech

liqueur, produced by Jan Becher.

In 1999 we united the brand in an inter-

national sense by buying the rights in

Germany and a number of other coun-

tries. The final phase in Jan Becher’s pri-

vatisation will take place shortly. We are

also very optimistic concerning the

Armenian brandies.

Ararat and Nairi which we have just

relaunched in Russia, the Ukraine and

Byelorussia, having confirmed with the

Armenian government our option to buy

the Yerevan Brandy Company. In the

same region we have also acquired

GWS, the leading producer and exporter

of Georgian wines. With both of these

initiatives we are keen to strengthen our

position in the Russian market where

Armenian brandies and Georgian wines

are particularly popular.

However, we are not confining our-

selves to Europe, and in Mexico we 

have just acquired a tequila, previously a 

gap in our portfolio: Viuda de Romero.

We hope to double volumes in the 

first year.

And finally we have commenced in India

the production of western-style spirits,

notably rum and whisky, and have 

established subsidiaries in the Baltic

countries and Africa.

10
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“To seize every development opportunity”

In addition to their impact on our port-

folio of prestigious brands, these acqui-

sitions enable us either to gain a foot-

hold or to strengthen our presence in

these countries. This is essential for

the development of our major interna-

tional brands.

And what about wholesale distribu-

tion?

In this sector, our subsidiary BWG

employs a very specialised form of

expertise, particularly in the marketing of

retail names, in the development of 

franchise holders and in purchasing

power. This enables the company to

achieve much better results than its

competitors. We supply a network of

franchise holders and independent

retailers, mainly local cornershops and

convenience stores, a thriving sector in

Ireland and the UK, which meets the

needs of modern urban life very well.

Although we are already a major 

operator in both Northern and Southern

Ireland we are continuing to explore

opportunities for growth in Great Britain.

Thus in 1999 we acquired three new 

subsidiaries in England, one of which is a

drinks wholesaler.

What work are you doing in the field of

innovation?

Every year we invest approximately 

11

■ CASH FLOW/INDUSTRIAL AND FINANCIAL INVESTMENTS (in EUR Million)

1999 1998 1997
Cash Flow (CAF) 303.2 315.7 287.7
Industrial and financial investments 252.9 242.2 221.5

1.20 1.30 1.30

■ NET DEBTS/SHAREHOLDERS’ EQUITY (in EUR Million)
1999 1998 1997

Net debts 758.0 677.0 573.2
Shareholders’ Equity 2 119.2 1 879.0 1 823.6

35.8% 36.0% 31.4%

Brought to you by Global Reports



■ ACQUISITIONS AND NEWLY
CREATED SUBSIDIARIES IN 1999

• Acquisition of 37% of the capital 

ofthe Polish company Agros, the main

operator in the country’ s food sector

and holder of the international rights 

for the major Polish vodkas, including 

the famousWyborowa and Zubrowka,

the vodka flavoured with bison grass.

• The brand Becherovka is united within

the Jan Becher company, due to the

acquisition of rights in several countries,

particularly Germany. Now the famed

Czech bitters is sold exclusively

throughout the world by Pernod Ricard.

• The confirmation of the option to buy

The Yerevan Brandy Company. This

Armenian company produces a wide

range of brandies and has its sights set

on 80% of the Russian market.

• Acquisition in England of Saxton

(wholesale), Bargain Booze (drinks

wholesaler)

and T & A Symonds (wholesale).

• Some Mexican sunshine for the Group

which acquires the tequila Viuda

de Romero, an “appelation controllée”

eau-de-vie made from the finest blue

agaves, in the village of Tequila.

• Arrival in the Group of GWS, a Georgian

wine company and of GPR Eesti.

Also establishment of PR Latvia 

in the Baltic countries, acquisition of United

Agencies in India, establishment of PR

South Africa (Zimbabwe and Mozambique)

and establishment of PR Chile.

• Conflict on the ownership of the Havana

Club trademark in the USA. The European

Union is referring to the World Trade

Organization to declare section 211 null

and void ; this American Law prevents

Courts from protecting a trademark

originally owned by Cuban exiles, even

if this trademark no longer exists.

1% of our turnover in research and deve-

lopment, a field in which we are industry

leaders. Amongst the most recent 

innovations is the creation of Soho 

(Dita), the technical process which

applies high pressure to refrigerated

fruits (Pampryl’s “freshly squeezed”) 

and indeed “PAN” (a registered Pernod

Ricard patent), an ultra-light new 

material which has the properties of

glass.

12

70% of Pernod Ricard’s activities are

now carried out outside of France.

Does this substantial change run the

risk of unsettling the Group’s values?

Becoming a worldwide group does 

not mean you have to lose your iden-

tity. Today our international activities

account for 3/4 of our business and we

are directly involved in more than 70

countries with sixty or so production

centres outside of France. ■

Operating profit: 372 EUR million

169
153

9391

98 99 98 99 98

78 75

27 35

■ WINES AND SPIRITS / FRANCE

■ WINES AND SPIRITS / INTERNATIONAL

■ FRUIT PREPARATIONS

■ DISTRIBUTION

99 98 99

1998 1999 Variation

Operating profit after taxes 275.9 285.2 9.3

Average employed capital 2 765.6 3 033.9

• Capital costs 223.9 230.5 6.6

• Rate 8.1% 7.6%

Value added 52.0 54.7 2.7

■ VALUE ADDED WITHIN THE GROUP (in EUR million)

I N T E R V I E W W I T H

T H I E R R Y J A C Q U I L L A T ,

P R E S I D E N T

O F T H E G R O U P

+ 2.6%

+ 10.3%

+ 30.6%

- 4.3%

Brought to you by Global Reports



No. 1 wines and spirits company in the

Euro zone, world leader in fruit prepara-

tions, Group Pernod Ricard now carries

out two thirds of its activities outside of

France. Europe moved into a dominant

position in 1999, due largely to the growth

in the distribution sector.

The Group’s 14,000 employees work

within a decentralised organisition of

which each component lives and ope-

rates in harmony with its own market.

The main production companies (Irish

Distillers, Ricard, Pernord, CSR- Pampryl,

Campbell Distillers, Orlando Wyndham,

Austin Nichols) as well as Pernod Ricard

Europe, Pernod Ricard Americas, 

Pernod Ricard Asia and Pacific report

directly to the holding company. They

manage their own network of subsidia-

ries and their own brand strategies

throughout the world. Sias-MPA, world

leader in its market, has subsidiaries 

and production centres in every conti-

nent.

BWG concentrates its wholesale distri-

bution activities in Ireland (25% market

share) and in the UK. ■

T H E W O R L D

Pernod Ricard Worldwide

13

■ PERNOD RICARD IN AUSTRALASIA

• Wines: No. 1 Australian brand

• Wine producer in China

• Dita: the best level of growth 

of imported wines and spirits 

in Japan

■ PERNOD RICARD IN EUROPE

• No. 1 producer of wines and spirits

and of fruit preparations

• No. 1 producer in France, Ireland,

Spain, Armenia, Georgia

• No. 1 exporter of polish vodkas

■ PERNOD RICARD IN AMERICA

• Fruit preparations: No. 1

• Cuban rum: No. 1

• Bourbon premium: No. 1

• Chocolate based drink: No. 1

in the USA

• Producer of Tequila in Mexico

• …one of the leading producers 

of spirits, wines and non alcoholic

drinks in Argentina

Brought to you by Global Reports



T H E W O R L D
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■ WINES AND SPIRITS

■ FRUIT PREPARATIONS AND SOFT DRINKS

■ DISTRIBUTION
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PERNOD 100%
Cusenier/Crus et Domaines de France 100%

PERNOD RICARD EUROPE
WINES & SPIRITS 100%
Brand Partners (Norway) 50%
Epom (Greece) 95%
IGM Deutschland (Germany) 100%
Perau Associates (Sweden) 100%
Perisem (Switzerland) 100%
PR Austria (Austria) 100%
PR Belux (Belgium) 100%
PR Larios (Spain) 100%
PR Nederland/Cooymans (Netherlands) 100%
PR Rouss (Russia)* 100%
Ramazzotti (Italy) 100%
Somagnum (Portugal) 95.5%
World Brands Denmark (Denmark) 100%
World Brands Finland (Finland) 100%
Alvita (Czech Republic) 100%
PR Africa - Middle East
(Ivory Coast, Cameroon) 100%

PERICEYL (SRI LANKA)* 50%

UNITED AGENCIES LTD (INDIA)* 74%

YEREVAN BRANDY COMPANY
(ARMENIA)* 100%

AGROS (POLAND)* 37%

SIAS-MPA 100%
SIAS Korea (Korea) 95.6%
South Pacific Foods (Fidji) 100%
SIAS (Dachang-China) 70%

* NOT CONSOLIDATED IN 1999

PERNOD RICARD ASIA 100%
Beijing Pernod Ricard Winery (China) 65%
Casella Far East (Hong Kong) 100%
Casella Taïwan (Republic of China) 100%
Dragon Seal (China) 53%
Perising (Singapore) 100%
Perithaï (Thaïland) 100%
Pernod Ricard Japan (Japan) 100%
PRK Distribution (Korea) 100%

PERNOD RICARD AUSTRALIA
(AUSTRALIA) 100%
Orlando Wyndham 97.9%
Two Dogs 100%
Orlando Wyndham New Zealand 100%

SIAS-MPA 100%
SIAS Australia (Australia) 100%

15

PERNOD RICARD AMERICAS 100%
PR Argentina (Argentina) 100%
El Muco Bebidas (Venezuela) 100%
PR Canada (Canada) 100%
PR Chile (Chile) 100%
PRC Diffusion (Caribbean) 100%
PR Mexico (Mexico) 100%
Pramsur (Uruguay) 100%
PR Colombia 100%
PR Brasil (Brazil) 100%

AUSTIN NICHOLS (USA) 100%
Boulevard Distillers (USA) 70%
Yoo-Hoo Industries (USA) 100%

HAVANA CLUB INTERNATIONAL 50%

SIAS-MPA 100%
Flavors From Florida (USA) 100%
Ramsey Laboratories (USA) 100%
SIAS Regional (Argentina) 67%
SIAS Mex (Mexico) 100%
SIAS Port (Mexico) 100%

IRISH DISTILLERS GROUP (Ireland) 100%
Pernod Ricard South Africa (South Africa) 100%
BWG (Ireland) 100%

CAMPBELL DISTILLERS
(GREAT-BRITAIN) 100%
Caxton Wines (G.B.) 100%

WORLD BRANDS DUTY FREE
(GREAT-BRITAIN) 100%

SIAS-MPA 100%
SIAS-France 100%

CSR PAMPRYL 99.2%

CFP ORANGINA 100%

SIAS-MPA 100%
DSF (Germany) 60%
San Giorgio Flavors (Italy) 100%
SIAS Bohemia (Czech Republic) 100%
SIAS Foods UK (Great-Britain) 100%
SIAS Polska (Poland) 93.1%
YB SIAS (Austria) 50%
Italcanditi (Italy) 54.3%
Sias Flavo Foods (South Africa) 75%

RICARD 100%
Galibert & Varon 99.9%
Renault Bisquit 100%

Brought to you by Global Reports
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In the small circle of drinks which 

are popular all over the world, vodka,

whisk(e)y, rum, gin, aniseed and wine

spring to mind. In each of these great

categories Pernod Ricard boasts brands

with worldwide potential whose strong

personalities win over consumers 

in their millions. In addition, its 7 “million-

case brands” (without taking into

consideration the non-consolidated

Becherovka and Wyborowa) represent

two-thirds of the Group’s wines 

and spirits turnover. The Group’s 20 main

brands in this field are experiencing 

the fastest rate of growth in terms 

of volumes in the industry, +4%. 

It is therefore clear that Pernod Ricard’s

core business is truly on a roll, forging

ahead in every corner of the world.

Wines
and Spirits

17
Brought to you by Global Reports



While continuing to enjoy a period of

ascendancy in their traditional markets,

the aniseed-based spirits are witnessing

ever-increasing resonance in exports.

Today they represent 38% of Pernod

Ricard’s spirits sales despite the Group’s

rapid growth in other categories. Ricard

remains firmly in position as the third lar-

gest selling brand in the world and is the

market leader in all categories in France,

Belgium, Luxembourg and Switzerland.

As for France’s second biggest selling

spirit, well that too is an aniseed brand

belonging to the Group. Pastis 51 is

among the top 40 best selling spirits in

the world. Pernod, the oldest aniseed-

based spirit in the Group, is now sold in

150 countries. In Greece, Mini Ouzo, 

distilled on the island of Lesbos, has

become the leading brand in the domes-

tic market. Ramazzotti Sambuca is also

very popular in Italy, in Canada, as is 

8 Hermanos in Argentina.

The aniseed-based spirits, particularly

Ricard, 51 and Pernod are in good shape.

The traditional fans of these drinks in

Southern Europe, Belgium and Africa

love to drink them mixed with a splash of

ice cold water, at any time of day, and

they are becoming more and more popu-

lar as an evening drink. Throughout the

rest of the world they are served as 

long drinks with soda, fruit juice or even

in cocktails. They have also become 

popular drinks for a good night out in

Great Britain, Germany and Canada.

In France, whilst the market in general 

is growing very gently, Pernod Ricard 

is enjoying a faster rate of growth and

Group brands account for 55% of sales in

this segment. Consumers favour brands

which have never let them down, yet

which still have the ability to surprise -

brands of irreproachable and constant

quality. ■

W I N E S

A N D S P I R I T S

The strength of aniseed:
Ricard up 140,000 cases 
during 1999

■ ANISEED-BASED SPIRITS ARE GROWING

IN FRANCE AND IN EXPORT

RICARD: +2%

• No. 1 brand in France, Belgium 

and Luxembourg

• Increase in sales of 140,000 cases, 

50% of which were in France

PASTIS 51: stable

• Second biggest French brand 

(2.3 million cases)
18

Brought to you by Global Reports



19
Brought to you by Global Reports



Whether we are talking about Scotch

(Malt or Blended), Irish Whiskey or Bour-

bon - all the Group’s whiskeys have been

enjoying great success. This reflects a

basic trend, all over the world, for brands

which put quality, authenticity and diver-

sity before anything else. In France, one of

the major whisky consuming countries,

the Group holds a 10% market share, and

25% share for specialities (Malts, Irish and

Bourbon).

The Scotch tradition: 
Clan Campbell up 8%
Sales of Clan Campbell, Pernod Ricard’s

flagship brand, are up by 8%: the world’s

best rate of growth for whisky for three

years. It has become No. 1 in France,

thanks to its solid presence in the bars

and restaurants sector. Aberlour, the

quality Malt is up 7% overall, making it

the fastest growing Malt in the world. It

has become the No. 1 Malt Whisky in

France. It stands to reason when you

realise that Aberlour 10 years old has

been voted as the best whisky in the

world by an international jury.

“What’s the rush?” Irish
whiskey up 15% in France.
Irish whiskey has been on a roll for 

several years now. It is up by 15% in the

French market. Jameson alone repre-

sents 50% of sales in this market and

other Group brands: 30%. Jameson is up

by 10% around the world in general,

notably in the USA. This is a remarkable

achievement especially considering 

thatin the European Union duty-free 

was abolished taking 120 000 cases of 

Jameson with it: 10% of its sales. The

leading Irish single malt, Bushmills,

made in the oldest licenced whiskey dis-

tillery in the world, has a unique perso-

nality and it is this distinctiveness which

is seducing consumers in ever-increasing

numbers- 500,000 cases were sold in

1999. Paddy, the whiskey of choice for

young adults in Ireland, has also seen

significant growth and now represents

sales of 270,000 cases.

Bourbon is back with 
a bang: +10% in the USA. 
Wild Turkey, the bourbon from Kentucky,

is enjoying marked success following

the integration of its distribution into 

the Groupe’s own network in the States

and Japan. The brand increased sales 

in these two countries. On a worldwide

scale sales are up by 3%, despite the

abolition of duty-free in Europe which

cost the brand a significant loss in

sales. ■

W I N E S

A N D S P I R I T S
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Whiskeys: the stamp 
of authenticity
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■ SUCCESS FOR GROUP WHISKEYS

IN FRANCE

• 10% of the market, 
• 25% of the “Malts, Irish 

and Bourbon” segment 
• Irish Whiskeys, best growth rate 

in the market

■ JAMESON: +10% (EXCLUDING DUTY-FREE)
• Europe: +10%
• America: +12%
• Rest of the world: +7%

■ WILD TURKEY: +3%
• Number 1 premium Bourbon in the world
• Takeover of distribution in the USA 

(+10%) and Japan (steady growth)

■ CLAN CAMPBELL: +8%

• Best  growth rate of any whisky 

in the world for 3 years 

■ ABERLOUR: +7%

• Best growth rate in the Malt segment

• Became No. 1 in the French market

Brought to you by Global Reports



Havana Club, “el ron de Cuba”, has

been enjoying the fastest average rate

of growth of any other spirit for four

years. With Wyborowa the Group 

now occupies a strong position on 

the vodka market. The leading gin in

continental Europe, Larios from Spain

enjoys a strong position on its home

market and now has its sights set on

world markets.

Runaway success for
Havana Club: +35% in Europe 
Havana Club is developing extremely

quickly in the four corners of the world.

With its strong Cuban identity, “el ron”

is expanding first and firemost at home,

since Cubans, like visitors to the island,

never seem to tire of its unique, dry and

delicate taste. Also growing in number

are the Europeans who seek out the

only rum which is 100% Cuban: Havana

Club sales are up by 35% throughout

Europe. It has made a spectacular

entrance onto the Italian market where

it is now the market leader. Sales 

have quadrupled in two years. On the 

American continent (excluding the USA

because of the trade embargo) growth

is at 14%, notably in Mexico. In other

regions the brand is up by 100%.

Larios, an international
dimension and an increase
of 80,000 cases.
The Group’s second largest selling

brand, at 2.83 million cases, Larios gin is

now acquiring international status

thanks to its integration into the Pernod

Ricard network. Honoured by a number

of competiton juries, especially British,

for its fine flavour, Larios achieved an

80,000 cases increase in sales in 1999. In

its domestic market, Spain, the brand

has re-established growth. It is up by

32% on export markets and is in fourth

position in Italy and France, where it

represents 10% of its sector.

Vodka, a prestigious portfolio
Wyborowa, one of the world’s great 

vodkas, and Zubrowka vodka made 

with bison grass, are the two best-

known Polish vodkas. They are now part

of Pernod Ricard’s portfolio in internatio-

nal markets, following the takeover of

the company Agros. This acquisition

gives the Group an enviable position in

the vodka market, now one of the most

widely consumed spirits in the world

with a total market estimated at 2.7 

billion litres. Queen in its own country,

Wyborowa is particularly popular in 

W I N E S

A N D S P I R I T S

White spirits 
are the toast of 1999
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■ HAVANA CLUB: +25%

• Fastest rate of growth in the world

for four years

• Europe: +35%

• Brand leader in Italy: volumes 

multiplied by 4 in two years

• Americas (excluding USA): +14%

• Other regions: +100%

Brought to you by Global Reports



Italy, Mexico, Germany, Switzerland,

Canada, the USA as well as France.

These well-known brands now join

Altai, a vodka produced in Siberia and

renowned for its purity. It is an extre-

mely popular brand in Russia, the big-

gest vodka market in the world, and is

now available in Europe through the

Pernod Ricard network.

Waiting for Tequila
At the beginning of 2000 the acquisi-

tion of the Mexican distillery Viuda de

Romero was completed, a distillery

producing several top quality tequilas.

The main ingredient, blue agave, is a

cactus which lends all its bite to a

brand which already enjoys great

popularity in the USA and Chile and in

the near future, in Europe. ■

■ LARIOS: +80,000 CASES

• +3% Group's second biggest 

brand in terms of volumes

• +32% in export

• Successful launch in Italy 

and France (4th gin with a 10%

stake of the market)

• The brand is acquiring truly 

international status

23
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These brands, firmly established in their

home markets, are all striving to seduce

consumers in their neighbouring coun-

tries. Ramazzotti is extremely popular

with the Germans, Becherovka is win-

ning fans all over central Europe and

Suze is once again packing a punch

abroad.

Ramazzotti is the best known Italian bit-

ter in Germany where more of is consu-

med than in Italy: in 1999 sales were up

32%, the best the market saw. Its suc-

cess is due to its unique taste which

marries sweetness with bitterness and

its “oh so” Italian pedigree promising

hints of “la Dolce Vita“. In total, sales of

Ramazzotti increased by 130 000 cases. 

The emblematic bitter of the Czech

Republic, Becherovka has crossed the

border, to the delight of its fans in Poland,

Hungary, Slovakia, Germany and Austria.

1.3 million cases were sold in 1999, mar-

king an increase of 29%. During the

course of the year Pernod Ricard revita-

lised the brand by acquiring the rights for

a number of autonomous markets with

the aim of promoting the internationa-

lism of this fine Czech drink.

“Every time it appears, Suze makes its

mark…” so says a campaign run throu-

ghout France in 1999. And the Group’s

golden bitter is back in fine form. The

gentian flavoured liqueur, so popular

with the French and the Swiss and occu-

pying 81st position in the world league of 

premium spirits, is enjoying a new lease

of life. 

And there was double success for 

the liqueur which has two names - Soho

in France (1 million litres) and Dita in

Japan. This cocktail liqueur is delicately

flavoured with lychees. In 1999 it enjoyed 

growth of 35%, results which will lead to

wider distribution for a brand which is

particularly popular in nightclubs. 

Russians have a passion for Armenian

brandy. In April 1999 the Yerevan Brandy

Company officially joined the Group. 

The company produces the most pres-

tigious brands, namely Ararat and Nairi,

sold mainly on the Russian market. ■

W I N E S

A N D S P I R I T S

Local brands

■ RAMAZZOTTI: +130,000 CASES

• +16% in Europe

• +32% in Germany

• Best growth of the market

24
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Today Pernod Ricard is a major player in

the wine sector. A success story which

began in Australia in 1989 with the acqui-

sition of Jacob’s Creek, then pursued in

Argentina, next Chile and then furthered

in South Africa and China. Pernod Ricard’s

World Wines saga is being lived out on

all five continents.

Jacob’s Creek, 
the Australian pioneer,
has increased 
its volumes six-fold
Every year the number one Australian

wine opens up new territories. It registe-

red growth of 25% in 1999 and is repor-

ting a six-fold increase in its sales since

its acquistion by the Group, ten years

ago. It is the number 1 and most widely

exported Australian brand. In the UK its

success is turning into infatuation,

reflected in a 54% increase in sales and

the launch of a top quality sparkling

Chardonnay.

The USA and Japan welcomed the

brand with open arms, and recorded

growth of 26% and 25% respectively. It

is becoming more and more presti-

gious having won more than 70 awards

at international exhibitions and com-

petitions. Over 3 million cases of

Jacob’s Creek have been sold during

the year.

World Wines 
Taking inspiration from the Australian

example, new wines have been created

on every continent, all adhering to the

same golden rule: high quality grape

varieties, easy to drink yet complex and

fine, and consistent value for money.

Each and every one of these “new world

wines” fiercely retains the individuality

of its native country.

In Argentina, Etchart, with a rich fruit

aroma intensely coloured, is currently

experiencing a calm period in its domes-

tic market. However, it is enjoying huge

sucess in Europe, North America and

particularly Asia. In Chile, Terra Andina

left the high plateaux far behind and has

set off to conquer Asia. Long Mountain is

very popular on its home ground in South

Africa and is also winning over consu-

mers in export markets. Dragon Seal is

developing steadily on the Chinese 

market, where wine drinkers are beco-

ming familiar with the brand, yet it is also

gaining popularity in Asian restaurants

the world over. A top quality range which

is converting new regions all over the

world to the pleasures of good wine. 

And to this range the Group is now

adding its Spanish wines (Palacio de la

Vega), as well as distributing an impres-

sive selection of French wines (Cruse,

Alexis Lichine). The latter are making a

successful impact in Asia. ■

W I N E S

A N D S P I R I T S
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Winners with 
New World Wines
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■ JACOB’S CREEK: +25%

• Six-fold increase since acquisition

• +54% in the UK

• +26% in North America

• +25% in Japan

• Successful launch of a top quality

Jacob’s Creek sparkling 

(UK and Australia)

Brought to you by Global Reports



28
Brought to you by Global Reports



29

Processed
fruit

Good sales results despite 

rather unfavourable conditions 

- this is the overview 

for Pernod Ricard’s fruit 

preparations and soft drinks 

for 1999. This sector represents 

30% of Group activities.

Brought to you by Global Reports



Growth for Orangina despite
disappointment on sale
In 1999 Orangina achieved excellent

volumes, in fact the best of the decade,

(excluding 1991). The brand grew by 2%

in France and Europe and the “Givres”

range was successfully launched. The

results were deemed all the better consi-

dering the uncertainties which hung over

the company all year long. Today Orangina

has resumed its place at the heart of the

Group’s soft drinks portfolio a unique

place for a very significant brand.

Fruit drinks - recognised quality
Quality pays, as the success of the

Group’s brands in Europe, Africa and

America proves. 

The proof is the irrepressible rise of

Pampryl (+26%). Its fruit juices, a marriage

of technology and quality, represent 

true innovation. The latest to date, PAN

(a Pernod Ricard trademark) is a new

material which offers the same physical

and aesthetic qualities as glass. 

Champomy, the cult birthday drink, is up

11%. This sparkling children’s drink is

now even sold at McDonald's and has

embarked successfully on an interna-

tional career.

Fruit preparations
and soft drinks

Minerva, the “jugo di limon” or lemon

juice drink so popular with Argentinians,

enjoyed increased sales in 1999, des-

pite the economic crisis in that part of

the world.

Yoo-Hoo completed the restructuring of

its range in the USA, now opting for high

added-value packaging. Young Ameri-

cans adore this chocolate drink, 95% of

sales being in the USA.

Fruit preparations: 
world-wide coverage
The world leader in fruit preparations for

the dairy industry, SIAS-MPA is up by 8%

and is firmly consolidating its market

position.

In 1998 the acquisition of the Italian 

company Italcanditi, of the South African

company Flavo Foods and the setting up

of Sias-Regional all added further weight

to SIAS-MPA’s presence worldwide. 

The new production sites in Argentina

enable the Group to develop furher on

the South American market, which,

together with Australasia, offers great

potential for Sias-MPA. The company

now has a very significant industrial

base with 22 plants spread over five

continents. ■

P R O C E S S E D

F R U I T

■ PAMPRYL (France)

• Becomes No. 3

• +26%

• Historical record for the range

■ CHAMPOMY (Europe)

• +11%

• Listed at McDonald's

• Successful start launch

30
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■ OTHER BRANDS:

AN OPPORTUNIST APPROACH

• POLAND: potential synergies

• MINERVA: +12% despite

unfavourable economic 

conditions in Argentina

• YOO-HOO: margins increase 

due to the product range 

repositioning

100,000 tonnes of apples,

and 10,000 tonnes of pressed

tomatoes pass every year 

through Pampryl’s production

plants.

100 million litres of grape

juice bought from French

grape growers: CSR Pampryl

is an important partner 

in the agricultural world.

Brought to you by Global Reports
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Today, distribution
represents 26% 
of the Group’s activities. 
It is a rapidly developing
sector in the British 
and Irish markets.

Distribution:
the third axis

33
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The Group’s specialist subsidiary in the

Distribution sector, BWG, achieved a

turnover amounting to 940 million euros

in 1999, excluding duties and taxes. 

This figure represents an increase of

37% over figures for the previous year,

6.1% of which is organic growth. The

company has developed a specific

brand of expertise in the field of delive-

ring to small retailers, particularly conve-

nience stores. The company serves

more than 12,500 retail outlets, both

franchisees of the company and inde-

pendent retailers. The turnover can be

broken down into “delivered business”

(shop deliveries) which represents 45%

of business, Cash & Carry 31%, central

billing 23%, and retail (1%). 

Under the control of Irish Distillers, BWG

has, over the past five years, expanded

the field of its activities as well as its 

geographic presence through a number 

of high value-added acquisitions. Today

the company holds a 23% share of the

market in the Republic of Ireland, 25% 

in Northern Ireland, yet only 5% in the

UK where new opportunities for exter-

nal growth are currently being resear-

ched. BWG’s expertise covers logistics,

marketing and upgrading of symbol

stores with a special focus on advice to

retailers.

Moreover the company is developing an

advanced programme of e-commerce

targeted not only at suppliers and custo-

mers (business to business) but also

consumers.

Despite the weak profit margins achie-

ved in this sector compared to other

Group activities, BWG gives Pernod

Ricard one of the highest levels of profi-

tability on capital invested. Over the past

five years, average growth in sales has

been 27% and growth in operating pro-

fit, 37%. In 1999 asset creation for the

Group and its shareholders in this sector

rose by 70%. ■

D I S T R I B U T I O N :

T H E T H I R D A X I S
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BWG: wholesale 
distribution experts

1999

45%

31%

23%
1%

BWG, breakdown of activity

■ DELIVERED BUSINESS

■ CENTRAL BILLING

■ RETAIL

■  CASH & CARRY

Symbols' Portfolio
NUMBER OF OUTLETS

120110

170 180

240

630

NEARBUY

XL STOP & SHOP

BARGAIN BOOZE

KEY STORE
MACE

SPAR
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■ J&J Haslett / Wholesale deliveries / MACE / NEARBUY / XL / Cash & Carry

■ Knox. Barrs / Cash & Carry

■ BWG Foods / Wholesale deliveries / SPAR / MACE / NEARBY / XL / Cash & Carry

■ Bellevue / Rentons / Cash & Carry

■ Bargain Booze (12/99) / Wholesale deliveries / 160 shops, Turnover: £ 80 millions (acquired in 1999)

■ T & A Symonds / Wholesale deliveries / KEY (acquired in 1999)

■ Goodwins / Rounds / Wholesale deliveries / KEY

■ EV Saxton (08/99) / Wholesale deliveries / KEY (acquired in 1999)

■ Appleby Westward / SPAR

Brought to you by Global Reports



During 1999 France became the premier

financial market in the Euro zone. In fact it

was an exceptional year for Paris with the

CAC 40 up by more than 51%. It was also

an excellent year for all other markets,

although it must be said that the remar-

kable performances are mainly due to the

telecommunications and new technology

sectors (TMT). 

New York was the driving force behind 

the rise, with Nasdaq climbing steeply

towards the end of the year. In Europe 

circumstances created a truly buoyant

market: periodic reviews of growth,

confirmed reduction in unemployment,

monetary policy of the central banks, high

levels of financial transactions and corpo-

rate mergers. 

In this euphoric climate Pernod Ricard

shares experienced a year which was

comparable to the performances of others

in the sector, that is to say, mediocre.

The failed sale of Orangina was an

added disappointment.

A look back 
on an unruly year

January: A poor beginning to the year for

the shares which as the markets opened,

as down 6%, hitting its lowest levels for

the year on 13th January at 49.5 euros. 

With the announcement of 1998 turnover

with operating profits which were up 

by 8%, the shares reestablished their 

opening level in a market which itself was

up 7.8%.

February: The announcement of a man-

date entrusted to a commercial bank to

oversee the quest for a buyer for Yoo-Hoo

as well as the announcement of the

transfer deadline for Orangina are both

seen as confirmation of the Group’s

restructuring within the spirits sector.

The share price rose 6.5%.

March: With growth at 9.2% in a market

limited to 2.6%, Pernod Ricard is perfor-

ming better than the index. At the end of

the month the performance of the shares

is in line with the CAC 40. There is talk of

a possible merger with a competitor.

April: Heavy speculation on the shares

from the 12th (+14%). Rumours stem

from the arrival of a number of reputable

investors. At the same time the Group

confirms European expansion towards

the east: the creation of a joint venture

with the Polish company Agros and the

consolidation of rights for the Czech

brand Becherovka.

May: The shares climb 4.7% on the day

of the AGM and confirmation is given of

a new deal for the take-over bid on Oran-

gina. The report of events in Setember,

following the referral of the case by

Bercy to the Monopolies Commission,

tempers enthusiasm. The acquisition of

the Yerevan Brandy Company in Arme-

nia is confirmed. 

At the end of the month the shares close

at 66.7 euros, up 20% on the beginning of

the year, and twice as high an increase

as that of the index. 

June: The shares are active and rumours

of a merger with a competitor are 

revived. Duty-free within Europe is 

abolished.

July: The shares keep in line with the

market and close to a level which is

12.9% higher than that at the beginning

of the year. The market is up 11.1% for

the same period. The increasing power

of various Franco-American businesses

worries the market as a whole.

August: Speculation over Pernod Ricard.

The shares climb 16% closing at a high

for the year of 72.6 euros.

September: Enthusiasm declines with

the agrifood sector being shaken by the

announcement of mergers within the

distribution sector. The market doubts a

favourable outcome following the ruling

on Orangina.

October: The market is stable as it waits

for tangible signs that progress is being

made on Orangina. On the 20th the share

T H E S T O C K M A R K E T
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price exactly matches the market (+17%).

It’s the beginning of its counter-perfor-

mance linked to enthusiasm on the CAC

40 and to the new ruling on Orangina.

November: Publication of the half 

yearly results in which attention is 

focused on Orangina. A leak announcing 

stalemate leads to a correction in the

share price. Then the official announce-

ment of the rejection of the transfer

leads to a fall of almost 3% in the capital. 

The shares experience a turnaround of

21%, losing 12 points in a euphoric mar-

ket which is up 9.3%. The month closes

at 56.6 euros.

December: Shares fall to their lowest

level on December 23, at 53 euros 

indicating at that point a net loss for the

year. A slight recovery at the end of the

year allows the shares to close on a

slightly positive note at 56.8 euros

(+2.6%) and to join its main competitors

in the index. ■
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Pernod Ricard in 1999
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■   PERNOD RICARD

■ SBF 250

PERNOD RICARD

COCA-COLA

TCAM

PERNOD RICARD: 11.0%

SBF 250: 12.1%

Volumes and share prices over 18 months (in EUR)

CAPITAL VOLUMES (in million)

AVERAGE PRICE 

HIGH LOW END OF MONTH SHARE PRICE

VOLUMES NUMBER OF SHARES (in thousands)

OCTOBER 1998 1 950 108 55.50 61.74 50.77 56.41
NOVEMBER 1998 1 757 102 58.03 60.98 54.88 56.42
DECEMBER 1998 1 515 82 54.44 57.21 49.85 55.34
JANUARY 1999 1 805 98 54.12 59.80 49.53 55.40
FEBRUARY 1999 2 201 121 54.78 58.60 52.25 53.90
MARCH 1999 2 588 143 55.25 61.50 52.80 58.85
APRIL 1999 6 405 383 59.72 68.00 56.00 63.85
MAY 1999 3 144 199 63.40 67.75 58.90 66.70
JUNE 1999 2 479 161 65.03 67.50 62.60 65.00
JULY 1999 2 209 140 63.22 66.55 60.15 62.45
AUGUST 1999 1 924 122 63.59 72.60 59.90 72.60
SEPTEMBER 1999 1 720 115 66.90 71.90 63.10 63.10
OCTOBER 1999 2 378 153 64.24 66.45 62.20 64.20
NOVEMBER 1999 2 993 185 61.72 65.30 56.30 56.60
DECEMBER 1999 2 651 147 55.32 58.25 53.00 56.80
JANUARY 2000 2 498 139 55.60 58.90 54.25 55.60
FEBRUARY 2000 1 956 103 52.57 56.70 47.00 52.50
MARCH 2000 3 757 184 49.06 53.60 43.30 50.25
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The number of Pernod Ricard employees

exceeds 14,000. Increasingly inter-

national, well trained, young teams

contribute, on a daily basis, to the Group’s

performance around the world.

A growing workforce
Pernod Ricard entered the new millen-

nium with a workforce totalling 14,077

(as at 31 December 1999). This figure

includes the six new subsidiaries which

have been consolidated into the

accounts: Italcanditi in Italy, Sias Flavo

Foods in South Africa, The Yerevan

Brandy Company in Armenia, Havana

Club International in Cuba, Sias-Regional

in Argentina and PR Malaisie in

Malaysia. The number of Group

employees shows an overall increase of

9.8% compared to figures for 1998. On a

like-for-like basis this growth amounts to

2.6%. The split between France (33.9%)

and abroad (66.1%) is widening

considerably, reflecting the growing

base of the Group’s international

activities.

Workforce strengthened 
in Europe and America
In France the number of employees has

stabilised following two consecutive

years of increased recruitment (+1.4% in

1999 and +3% in 1998), linked to the

Robien and Aubry I reports. These

agreements, aimed at reducing time

spent in the work place, were signed

before the publication of the Aubry II

report. They will continue to take effect

in the coming years.

The increases in employee numbers are

more pronounced in the rest of Europe,

particularly with the growth of distribu-

tion activities (BWG in Ireland), on 

the American continent with the integra-

tion of Havana Club and Sias-Regional

and in Australia with expanding teams 

at Orlando Wyndham. In Asia, after the

steep fall experienced in 1998 (-21.4%)

because of the crisis, the healthy rise 

in employee numbers in Korea in 1999

(+21.2%) and Japan) +44.7%) compen-

sated for the decline in numbers wit-

nessed in other countries in the Asian

region and has had a certain stabilising

effect.

Numbers of short-term
contracts stable
The large majority (89.6%) of Group

employees enjoy long term contracts

(CDIs in France). However, a great 

difference in the type of contracts 

persists in France where 96.4% are long

term, and the rest of the world where

87% are long term. Of course the strong

seasonal nature of the Group’s activities

in Latin America and Eastern Europe

means that the subsidiaries in these

areas need to employ more people on

short term rather than than long term

contracts.

However, on a like-for-like basis the

number of short term contracts

throughout the Group stabilised. In

France, part-time contracts fell by 3.4%

compared to 1998, although numbers

were already low. Yet throughout the

rest of Europe they are on the up, 9.5%,

and are also experiencing steady

increases in America and Australia. 

In 1999 the breakdown by category as

well as by sector remained identical in

percentage terms to those of 1998.

However, of relevance is the increase in

the manual workers category (up by

13.9%) which grew thanks to the

consolidation into the accounts of two

new sub-sidiaries, both of which have

large manual production operations (The

Yerevan Brandy Company and Italcanditi).

Increases in recruitment
The Group has re-established its

consistent levels of recruitment with an

increase in long term contract hiring of

7.3%. This follows a slight reduction in

recruitment numbers experienced in

1998. Thus in Europe a total of 1,329 new

employees were recruited on long term

contracts, mainly within the distribution

and fruit preparation sectors, with BWG

(545) and Sias France (94). In Australia

the growth of Orlando Wyndham has led

to 138 new recruits being taken on in

their teams (+34% compared to figures

H U M A N

R E S O U R C E S

Employees:

one third in France, 

one third in the rest of Europe,

one third throughout the rest

of the world
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for 1998). Also worthy of note is the fact

that the number of people leaving the

Group continues to fall (-8.74% between

1998 and 1999, -14.9% between 1997 and

1998).

A younger workforce
The average age of Group employees

remains stable: the Pernod Ricard

employee is 38 years and 8 months old,

compared to 38 years and 4 months old

in 1998. The age pyramid is thus well

balanced. The average length of service

is also stable at 10 years and 5 months in

1999 and 10 years and 5 months in 1998.

Payrolls stable
The average overall annual salary has

also remained stable, up by 0.76% in 1999.

France is still in the midst of implementing

the Aubry/Robien laws, leading to

moderation in terms of salary increases.

In France profit sharing and share

participation represent 5.04% and 4.86%

respectively of the payroll numbers in

1999.

Increased numbers enjoy 
the benefits of training
The spend on training (2.15% of the total

payroll) remained stable compared to

figures for 1998. It did however increase

significantly in France where in 1999 it

represented 3.24% of the total salary

(marking an increase of 4.18% over

39

Average age: 38 years and 8 months old
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1998). On the other hand spending fell

steeply in America where figures are

down -30.5% compared to 1998. 

In France it is mainly CSR-Pampryl

(Agent de Maitrise management courses)

and Pernod (sales rep. training) who

have benefited from an increase in

training levels. In America the decline

stems largely from PR Canada (-50%)

and Cusenier Saic (-63.6%), companies

which both undertook extensive trai-

ning in 1998 which were not sustained in

1999. Overall the number of employees

enjoying the benefits of training conti-

nued to rise throughout the Group

(+12.16% in 1999, +18% in 1998).

Absenteeism and accidents
in the workplace 
An increase in levels of absenteeism

were noted in 1999. They have risen 

from 3.25% in 1998 to 3.55% in 1999: an

increase linked to the rise in sick leave

recorded in 1999. The overall picture for

accidents in the workplace is mixed.

Frequency levels are slightly up rising

from 24.67 in 1998 to 25.71 in 1999

(+4.21%) whilst severity levels remained

more or less stable at 0.43.

The first steps of 
the European Committee
As a consequence of the Group’s grow-

ing importance in Europe and of a Direc-

tive from the European community,

Pernod Ricard’s European Committee

has been established in a bid to institute

a social dialogue suitable for its new

scale of business. Representatives from

the 14 countries in the European Com-

munity, in line with the social chapter of

the Maastricht treaty in which the Group

is present, met in Paris on the 28thand 29th

September to outline ways in which this

new body will operate. After two days of

debate, held simultaneously in French

and English, the Special Negotiation

Group, made up of representatives from

personnel departments and unions in

each country, unanimously signed an

agreement which set up the Pernod

Ricard European Committee. This

committee will meet once a year and will

enable the representatives of some 9,000

Group employees in Europe to benefit

from a wider information source. Europe

is thus a concrete reality for all Group

employees.

Careers on the Internet
Reply to a job offer in Europe from

Australia or send your spur-of-the-

moment application for a position in 

a subsidiary in Asia from America - this 

is all possible since March 2000. Log on 

to the Pernod Ricard internet site (or that 

of a subsidiary of a Group brand). 

The human resources department is

investing in the net and this is where

they now publish a constantly updated

list of positions available. The system is

fast, reactive and clear. Exclusive to

internal candidates, the vacancies are

first of all offered within the Group before

being posted on the web. Temporary,

short-term and long-term positions and

work experience courses are offered

over the world to surfing job seekers. As

of today, applications placed through

Group Pernod Ricard’s site are

redirected through the net, (in keeping

with the wishes of the candidate), to the

subsidiary which will then deal with the 

application. Through the intranet set 

up by Directors of the Group’s Human

Resources department in all four cor-

ners of the world, the successful

applicants will become part of a rich

communal data base, which creates an

international pool of skills and abilities.

www.pernod-ricard.fr

The Pernod Ricard 
Training Centre 
1999 was a year of great activity for the

Pernod Ricard training centre with 23

organised sessions for a record total of

301 executives. The majority of the top

level courses are now held in three 

languages French, English and Spanish,

as 45% of the delegates come from our

international subsidiaries. The catalogue

of courses on offer was enhanced 

with double the number of marketing

related courses, featuring an initiation

40

■ PROFIT SHARING AND EMPLOYEE SHARE PARTICIPATION SCHEMES

1997 1998 1999

Profit sharing (EUR Million) 7 452.6 7 573.4 6 785.0

%   of total salaries 5.68 5.37 5.04

Share participation (EUR Million) 10 443.2 6 509.9 6 745.6

%   of total salaries  7.81 4.61 4.86

■ MANAGEMENT

■ TECH. LS 

■ EMPLOYEES

■ WORKERS

Training: beneficiaries

1 050

1 109

1 195

1 244

981
1 391
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1 804
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999897

1 293

1 753

1 399
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CHAIRMEN AND CHIEF EXECUTIVE OFFICERS

Chairmen and Chief Executive Officers

Thierry Billot PERNOD

Michel Bord PR AMERICAS & AUSTIN NICHOLS

Christian Porta ORLANDO WYNDHAM

Richard Burrows IRISH DISTILLERS

Gilles Cambournac CAMPBELL DISTILLERS

Alain Chamla CSR PAMPRYL

François Gérard SIAS MPA

Philippe Dréano PR ASIA

Gilles Cambournac WORLD BRANDS DUTY FREE

Georges Nectoux RICARD

Jacques Pfister CFP ORANGINA

Pierre Pringuet PR EUROPE

HOLDING COMPANY

General Management

Patrick Ricard Chairman and Chief Executive Officer

Thierry Jacquillat President

Vice Presidents

Jacques Bricout Research Centre

Bernard Cazals Human Resources

Pierre-Marie Châteauneuf Administration
and Legal Affairs

Alain-Serge Delaitte Communications

Patrice Robichon Industrial Operations

Laurent Lacassagne Finance

Philippe Mouton Adviser to the Chairman

Eric de Poncins Development

Jean Rodesch European Affairs

Jean-Manuel Spriet Deputy Finance

Francesco Taddonio Marketing

Chairman

1/ Patrick Ricard

Directors

2/ Françoise Hémard

3/ Danièle Ricard

4/ Jean-Claude Beton

5/ Jean-Dominique Comolli

6/ Pierre Faurre

7/ Jean-René Fourtou

8/ François Gérard

9/ Rafaël Gonzalez Gallarza

10/ Thierry Jacquillat,

11/ Gérard Théry

Société Paul Ricard, 
permanent representive:

12/ Béatrice Baudinet

Patrick Ricard

Danièle Ricard

François Gérard

Rafaël Gonzalez Gallarza

BOARD OF DIRECTORS STRATEGIC COMMITTEE

(6 meetings in 1999)

Pernod Ricard: COMMUNICATION: 142, Boulevard Haussmann - 75008 Paris - Tel.: 33 (01) 40 76 77 78
ILLUSTRATIONS: Group companies and Pernod Ricard photo department (Daniel Dewalle, Marc-André Desanges), Dominique Sarraute.
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