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The Group is a global sports betting and gaming operator, with leading
brands bringing excitement to life for millions of bettors worldwide.

Across the world our customers benefit from fast, intuitive products
that offer market-leading value, promations and choice. These are
powered by our in-house technology, trading, development and

responsible gambling teams.

Together, our European, Australian and US operations employ nearly
8000 people who share a common set of traits; competitiveness, agility,
integrity and a relentless focus on delivering what the customer wants.

30 years ago, the Paddy Power journey began when three small Irish

betting shop chains combined to take on the Irish retail betting market.
20 years ago, Betfair revolutionised the industry by pioneering the betting
Exchange. Today, our business has grown into an online-led, international
betting powerhouse with a scale that makes it a leader in our industry.

REVENUE

REPORTED PROFIT BEFORE TAX

Lo/ 5M

2017 £1,746m

UNDERLYING” EBITDA'

T RN

2017 £247m

UNDERLYING" EPS

f451m

2017 £473m

PROFITS ATTRIBUTABLE TO

S

2017:398p

PROPOSED FULL-YEAR*QIVIDEND

EQUITY SHAREHOLDERS PER ORDINARY SHARE
2017: £218m 2017 200pp

* The “underlying” measures exclude separately disclosed items, that are not part of the usual
business activity of the Group and are also excluded when internally evaluating performance,
and have been therefore reported as “separately disclosed items” (Note 4 and page 125

to the Consolidated Financial Statements).

T EBITDA s profit before interest, tax, depreciation, amortisation and impairment expenses and

is a non-GAAP measure (page 46).

** 2018 Final Dividend is subject to shareholder approval.



2018 KEY STATS ACTIVE

CUSTOMERS
WORLDWIDE

ONLINE TRANSACTIONS
THE EQUIVALENT OF 5,700 A MINUTE

NS\B (ﬂ 7@k

M ONLINE RESPONSIBLE
A GAMBLING INTERACTIONS
PER MONTH ACROSS
THE PADDY POWER AND
BETFAIR BRANDS

BIGGEST PAYOUT:
WORLD CUP FINAL —
CROATIA VS FRANCE

TRADED ACROSS
ALL PLATFORMS

Romn

HIGHEST TRADED SPORTSBOOK EVENT:
MELBOURNE CUP
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CHAIR'S STATEMENT

ANOTHER BUSY AND PROGRESSIVE YEAR

Dear Shareholder

| am pleased to update you on a very busy
and progressive year for the Group, which
now includes an expanded US sports
betting operation under the exciting FanDuel
brand. During Peter Jackson's first year as
Chief Executive Officer, with the support
of the Board, he undertook a review of our
corporate strategy as well as a review of
his senior management team. As further
described in the Strategic Report, Peter
and his team have been executing against
the resultant strategic priorities across

the business.

In Europe, the completion of our platform
integration allowed both the Paddy Power
and Betfair brands to accelerate development
work allowing customers to enjoy significant
product improvements. This coincided with a
re-invigoration of the Paddy Power brand in
the same year as it celebrated its 30t birthday.
We have also commenced work to deliver
platform enhancements and major
improvements to the Betfair brand's product
offering to provide a more tailored local
product, for example increased languages
and currencies, which will deliver benefits
during 2019 and beyond. On 1 February 2019,
we were pleased to announce the acquisition
of Adjarabet, which in line with our strategy,
gives the Group exposure to two new
attractive, fast-growing, regulated markets.

Paddy Power Betfair plc
Annual Report & Accounts 2018

Our Australian business, Sportsbet, continued
o see strong momentum, with us investing
significantly in our market-leading position to
ensure we remain well placed to capitalise
on current market disruption.

Our US division had a transformational year.
Following the repeal of the Professional and
Amateur Sports Protection Act (‘PASPA’) in
May 2018, we completed an exciting deal to
combine our pre-existing US business with
that of FanDuel, a daily fantasy sports group,
forming the FanDuel Group. We subsequently
launched sports betting operations in

New Jersey and West Virginia. Operating as
FanDuel Group, the business has seen a very
encouraging start to trading and we believe
that we are well-positioned to take advantage
of the exciting new US sports betting market.

Financially, the Group saw continued good
growth with Revenue up 9% in current
currency to £1,873m and underlying'
EBITDA" of £451m.

Corporate culture

Our industry is competitive and fast-moving
and to be successtul it is vital that we foster
a culture that recruits potential, develops
individuals, retains highly talented people
and rewards success. In 2018, we launched
arange of initiatives designed to ensure a
successful and progressive working culture
across each of our offices, which is aligned

to our values as a business. We have made
good strides promoting diversity for all of
our employee population; an area where
progress has historically been slow across
our industry. Ensuring we have the right
culture across the Group and having a
diverse Board and workforce will continue
to be a key focus area for the Board.

As the Group is now operating a growing
number of brands and operations, the Board
believe the name of the Group should be
reflective of the broader business and not
reference any specific brands. Therefore,

we have decided to change the name of the
parent company to Flutter Entertainment plc
and a resolution will be put to shareholders in
respect of this at the upcoming AGM.

Responsible gambling

Underpinning our business, and every
element of the Group's strategy, is responsible
gambling and being a responsible operator.

In recent years, we have made significant
progress towards making our products and
services safer for customers. In 2018, we have
enhanced our site tools and information to
enable customers to take greater control over
their betting while proactively monitoring to
identify any potential signs of harm and we
have an agreed programme of future work

to continue to improve the protections we
offer. For the majority, betting is an enjoyable
activity, but for some, it can become a real
problem, and unless we can safeguard all
customers, we will not have a business in

the long term. Our regulatory settlement

with the Gambling Commission in October
2018 reflects inadequacies of the past and
highlights the ongoing importance of getting
this right. In recent years we have made many
changes to continually enhance our approach
to this fundamental aspect of our business.
\We also assist a range of external initiatives
that support responsible gambling.

To reflect the seriousness with which the
Group is addressing responsible gambling,
in 2018, we appointed a Chief Risk Officer

as an additional member of the Executive
Committee. Part of the remit of her role is to
coordinate a more strategic approach across
the Group in this area and her team has
made a very promising start in developing
the initiatives in this area.



Board update

On 8 January 2018, Peter Jackson became
Chief Executive Officer, replacing Breon
Corcoran. Peter has a deep understanding of
the digital consumer world and experience of
engineering high-performance in a large and
diverse corporate environment.

Jonathan Hill joined as Chief Financial Officer
on 22 October 2018 succeeding Alex Gersh,
who decided to step down from this position
after six successful years with the Group.

[ would like to thank Alex for his significant
contribution to the success of the Group and
previously to Betfair Group plc and wish him
wellin his future endeavours. Jonathan brings
significant strategic and operational finance
experience in consumer businesses and we
look forward to him leading the Finance function
during an exciting time for the business.

Additionally, Padraig O'Riordain retired

as a Non-Executive Director in March

2018. We again thank him for his valuable
contribution to the Board over his long tenure.

\We continue to focus on our search for a new
non-executive director who would enhance
the diversity of the Board adding appropriate
capabilities and experience.

Dividend and capital structure

Having considered the Group's strong

cash flow generation and general capital
market conditions, in May 2018, the Board
announced a £5600m share buyback to
increase the efficiency of its capital structure.
The first £200m tranche commenced

on 29 May and completed on 20 August
2018 and was immediately followed by

the £300m tranche which completed in
February 2019. The total dividends paid in
2018 (comprising the 2017 final dividend and
2018 interim dividend) and the share buyback
undertaken during 2018, equates to a cash
return to shareholders in 2018 of £684m.
Notwithstanding these capital returns and
the ongoing investments we are making
across the business, the Group finished 2018
with a net debt of £162m, equating to a net
debt/underlying' EBITDA" ratio of 0.4 times.
This continues to provide the business with
significant strategic flexibility.

\We have proposed a final dividend for 2018 of
133p per ordinary share (subject to shareholder
approval), which would maintain the full-year
dividend at 200p per ordinary share.

Investor engagement and
remuneration

During 2018, | continued to engage with our
investors and both Peter Rigby, Chair of the

Remuneration Committee, and myself met
with shareholders separately and together
to discuss remuneration changes in the
context of internal and external strategic
developments, business and regulatory
changes, as well as general governance
matters. Our objective in our discussions
was to arrive at incentives that strike a
balance between compensation aligned
with shareholders’ interests and being able to
recruit, retain and motivate quality employees
in a very competitive market place. Having
reviewed the feedback, the Remuneration
Committee agreed changes to our long-
term and short-term incentives as further
described in the Directors' Remuneration
Report. However, on behalf of the Board
and the Remuneration Committee, | would
like to highlight that one of our greatest
challenges is in relation to the formulation of
remuneration arrangements that facilitate
retention, recruitment and motivation of key
senior executive talent, whereas many

of our competitors for talent operate in
markets or segments that face fewer
remuneration constraints than UK publicly
listed companies. The Remuneration
Committee intends to undertake a thorough
review of the Remuneration Policy in 2019
and dependent on the outcome of this, a
new Remuneration Policy may be put to
shareholders for approval at the 2020 AGM.

People

Once again, I have spent time throughout
2018 visiting our offices around the

globe, using the opportunity to meet our
employees across the business and to
experience our culture first hand. It was

a pleasure to visit both the Cluj and Porto
offices with the whole Board during 2018,
Both of these centres play a vital role
supporting the Group in its ambitions through
providing superb product development

and engineering capabilities. | also managed
to spend time with the Sportsbet team

as part of my visit to Melbourne and visited
our FanDuel operations in New York,

where | was able to meet our new colleagues.
The entire Board will be undertaking a visit

to New York during 2019.

| continue to be impressed by the quality,
talent, passion and commitment of all

our people and | would like to take this
opportunity to thank all our colleagues for
their very important contribution to the
Group's success. We look forward with
confidence to the coming year.

Gary McGann
Chair
5 March 2019

FURTHER INFORMATION

Our strategy and responsible
gambling
pages 18 to 30

Corporate Social Responsibility
pages 30to 33

People and culture
pages 6, 7 and 34 to 37

Understanding and managing
the Group’s principal risks
pages 50to 53

Governance
pages 54 to 100

Nomination Committee Report
pages 63 and 64

Audit Committee Report
pages 65 to 69

Risk Committee Report
pages 70 and 71

Directors’ Remuneration Report
pages 74 to 95

Engaging with stakeholders
pages 72 and 73

The Board's visit to our Porto office.

* Constant currency growth (page 46).

T The "underlying” measures exclude separately
disclosed items, that are not part of the usual
business activity of the Group and are also
excluded when internally evaluating performance,
and have been therefore reported as “separately
disclosed items” (Note 4 and page 125 to the
Consolidated Financial Statements)

** EBITDA is profit before interest, tax, depreciation,
amortisation and impairment expenses and is a
non-GAAP measure (page 46).
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ANOTHER BUSY YEAR

January

A key milestone as our European
technology integration was completed,
placing Paddy Power and Betfair onto the
same platform. This enabled Paddy Power
customers to immediately benefit from
faster, easier-to-use apps and positions
our European business well to deliver
further ongoing product enhancements

in the coming years.

February

\We took part in the first ever Responsible
Gambling Week in Ireland, running prominent
messaging across all our sites and stores and
taking the chance to interact with customers
on keeping their betting safe and fun.

July

FanDuel Sportsbook opened at

The New Meadowlands Racetrack,

New Jersey. The site has quickly become
one of the leading sports betting venues
in the World, handling over US$1m a day
in stakes.

August

Employees in the UK and Ireland took part in
the “Race to the Races”, cycling the width
of Ireland and finishing the gruelling journey
at the Galway Festival, raising €10,000 for

charity in the process.

Paddy Power Betfair plc
Annual Report & Accounts 2018

March ‘

As always, the Cheltenham Festival

took centre stage, with nearly 1m customers
placing a bet over a compelling four days of
National Hunt racing.

September

Paddy Power celebrated its 30th Birthday
by curating a “Museum of Mischief”

in Dublin featuring the highlights (and
lowlights) of the brand's vast creative

output from the past three decades.




April

All eyes turned to the Grand National

at Aintree, where well-backed favourite
Tiger Roll clung on to hand punters a payout
of over £4m.

ST

PAYOUT ON TIGER ROLL AT THE
GRAND NATIONAL

ASH
LUBS

October

Our UK Cash4Clubs scheme celebrated its
10th anniversary with a record £70,000
donated to grass-roots sports clubs. The

UK Sutton Goalball Club received a special
£10k grant to help support their development
ambitions for this uniquely inclusive sport.

it /0K

DONATED

May

PASPA was repealed by the US Supreme
Court, giving US states the right to regulate
sports betting. The Group subsequently
announced a merger of its US operations
with FanDuel that saw the Group take a 60%
stake in the combined entity.

November

The world-famous Melbourne Cup saw
record activity Down Under, with a positive
result for Sportsbet as European raider Cross
Counter stormed home. This capped a strong
Spring Carnival for Sportsbet with turnover
up nearly 20%. However, customers definitely
won the war in 2018 with results going the
punter's way in Australia throughout the year.

The 2018 FIFA World Cup saw almost
£3bn traded across the globe, with England's
run to the semi-final proving popular. Paddy
Power was one of the most talked about
brands of the event, raising £170,000 for
LGBT causes with its ‘Rainbow Russians'
campaign (helped by the free-scoring
Russian team).

BREXIT - WHAT HAPPENS NEXT?

oDbDs
UK TO LEAVE THE EU BY 29TH MARCH 2019 5.00
THERESA MAY TO LEAVE OFFICE BEFORE THE UK LEAVES THE EU 1.39

SECOND REFERENDUM TO TAKE PLACE BEFORE 2020 272
BREXIT TO HAPPEN AFTER 2022 375
OVER £135M MATCHED ON BREXIT MARKETS \4 H

SO FAR ON THE BETFAIR EXCHANGE * EbEtrazl r

when TH [N stoes @

December

BREXIT chaos sparked political trading on
the Betfair Exchange. £135m traded
and counting...

BAS5inn

TRADED
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AT A GLANCE~

INTERNATIONAL REACH

Across the globe we are building a winning team
based around some key core principles.

862 P PADDYPOWER.

UKretalshops - s¥betfair
o84 o #8207 , oFFicEs
: @ Beaverton 4 © ® Halifax
Jeraeylly DUELIJrr]Wd:n ® Romania
Ireland retall @ LosAngeles ® Milan @ Bulgaria
shops S e Poro
Orlando Ma.lta e .
........... .
Darwin
€J) FANDUEL —
) °
OFFICES* P B o S
OFFICES™ . Melbourne
NUMBER OF EMPLOYEES* ALL EMPLOYEES* BOARD OF DIRECTORS* SENIOR MANAGEMENT*!
SEDIER S g
a¥betfair '
PADDYPOWER. /9071 9 187
(Retail 3179 /

sportshbet 729

scontot A: Male: 4,849 (61.4%) A: Male: 7 (77.8%) A: Male: 131 (70.05%)
B: Female: 3,052 (38.6%) B: Female: 2 (22.2%) B: Female: 56 (29.95%)
(7 FANDUEL 676 Senior managers are defined in legislation as including both persons responsible for planning directly or controlling the

activities of the Company (or strategically part of the Company); and any other directors of undertakings included inthe
consolidated accounts. For reporting purposes, as at 31 December 2018, there were 41 Group subsidiary entity board
directors, comprising 5 women and 36 men.

* Asat31 December 2018.
t Comprises members of the Executive Committee and their direct reports.
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PEOPLE AND CULTURE

We have made some significant progress in 2018 on enhancing
our working environment, with a focus on flexible ways of working,
diversity and embedding an inclusive culture.

Diversity

Our industry is not well known for its diversity.
But we believe that diverse teams make better
decisions, drive more innovation and create a
healthier working environment, not to mention
drive business growth and help us to attract
and retain market-leading talent.

Our efforts in the diversity space are paying off
and we are seeing strong results across the
globe. In Europe, the number of female hires
increased 10 percentage points from 29% in
Q1 2018 10 39% in Q4 2018, and in Australia
there have been significant increases in the
proportion of women in our team —women
represent 22% of Sportsbet's top two layers,
with the senior management population
gender ratios seeing a positive shift from
112 to 412 (Female:Male) in 2018.

\We are passionate about building a culture
where everyone can come to work and be
themselves. We support minority groups
through mentoring opportunities with senior
leaders and have also set up networks for
minority groups as part of our Fair Game
programme that help raise awareness of the
importance of diversity and help us to develop
the right behaviours to create an inclusive
culture. Our efforts have translated

into high levels of engagement and retention
of female employees which in turn will help us
to build a strong, more diverse talent pipeline
for the future.

Flexibility

Our business centres around the sporting
calendar which isn'talways 9 to 5. We are
proud of our combination of technology and
top talent that together enable us to react
quickly to events.

Around the world, we operate in competitive
global talent pools and it's vital that we have a
market-leading offer. We know that a top driver
for talent in our key target markets is the ability
to work flexibly, in an agile environment. That's
why we focus on fostering a collaborative
culture that values productivity over
presenteeism and operates from a position

of trust.

\We aim to give employees the chance to
work flexibly to balance their professional
and personal lives, including encouraging
waorking from home, sabbaticals, flexible start
and finish times and part-time working, on an
ongoing or an ‘as needed' basis. Alongside
this, we are creating great office spaces in all
our locations, which means employees have
the technology and environment to work
effectively together.

In 2018, we launched uncapped annual leave
for all corporate employees in the UK and
Ireland which has been very well received.
Employees are encouraged to take the leave
they need to strike a healthy balance between
time spent at work and their life outside work.
Taking more breaks, more regularly, can only

improve well-being. Healthy, happy employees

are good for business and we are delighted
that, on average, employees are taking
more leave following the introduction of
our uncapped annual leave policy.

The numbers speak for themselves.

In Australia 79% of employees agreed that
‘I'm genuinely supported if | choose to make
use of flexible working arrangements’, whilst
in Europe, 83% of our employees agreed that
people who work flexibly at Paddy Power
Betfair can perform effectively at their job.

Employee engagement

Our employees are our greatest asset, and
itis vital we regularly check-in with them

to find out how we're doing. We therefore
conduct regular employee surveys to
capture feedback, providing us with valuable
insight into the level of engagement within
the organisation and our culture. This, in
turn, helps to inform our future people plans
and priorities. We've listened to employee
feedback and are delighted that, in Europe,
we have above average engagement scores
when benchmarked against the online sector.
\We are also seeing very high participation
rates in our engagement surveys across
locations and a general trend of improved
engagement.

People and Culture:
pages 34 to 37

OUR VALUES

WILL TO '-u:H

) @ ©

RELENTLESS COLLABDRATION HTEGRITY

00

AGLITY

LOW EGO
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AT A GLANCE CONTINUED

LEADING SPORTS BRANDS

Paddy Power operates across
the UK and Ireland, where we are
one of the most popular sports
betting brands. Our business is
underpinned by its fast, easy-to-
use betting app; one of the most
vibrant retail estates in the sector;
and a marketing operation that is
globally renowned for its distinct
brand of mischief making.

. pp. %

+*betfair

Sportsbet is the market-leading
brand in the fast-growing
Australian online sports betting
market. Our leading position

is underpinned by innovative
products, disruptive marketing,
and consistent promotional
generosity around key

Sports events.

Adjarabet* is the market-leading
online gaming and sports brand in

the fast-growing Georgian market.
\We combine a strong product

set with some unique marketing
assets including a long-term
partnership with the Adjaranet
media platform.

* Adjarabet was acquired on 1 February 2019 and
is not included in the statistics or results in this
Annual Report unless specifically stated given
that this acquisition occured post year end

Paddy Power Betfair plc
Annual Report & Accounts 2018

Betfair operates globally and
gives online sports betting
customers an unparalleled offer
with its market-leading Exchange
and Sportsbook providing
consistent value, choice and
innovation. We are well known for
our partnerships within Sport,
both in the UK and Europe.

TVG broadcasts horseracing
across the US as well as operating
an online betting network active

in over 30 states. We handle over
US$2bn of bets every year and
are driving the industry forward
through innovative, high-quality
broadcasting and market-leading
promotional offers around

US horseracing.

FanDuel has been a driving force
behind the phenomenal growth

in daily fantasy sports (‘DFS")

in the US over the past decade,
with over eight million registered
customers now competing against
one another across a variety of
sports. We are now a key player in
the recently regulated US sports
betting market, offering a leading
online and retail proposition to
sports fans in New Jersey.



OPERATING AS FOUR DIVISIONS*

Our Retail division consists
of 626 Paddy Power betting
shops across the UK and
Ireland. The estate focuses

on sports betting, driven by a
market-leading range of TV
content and strong pricing
and promotions. We also offer
dynamic multichannel products,
such as our PP Onside app,
which bridge the gap between
retail and online.

2018 2017
£m £m
Revenue 331 334
Underlying EBITDA 72 82
Underlying
operating profit 51 63
PADDYPOWER-

Find out more:
page 42

* Asat 31 December 2018.

Our US division, FanDuel
Group, operates the FanDuel
sports betting brand (retail

and online) in New Jersey, and
daily fantasy sports across 40
states; TVG, which broadcasts
horseracing across the US and
operates an online advance
deposit wagering network; the
Betfair New Jersey online casino;
and the Betfair New Jersey
horseracing betting exchange.

150187/ 3m

TOTAL REVENUE

Our Australia division

comprises of Sportsbet the
leading online sports betting

2018 2017
£m £m

Revenue 191 109
Underlying EBITDA  (14) 4
Underlying
operating profit (25) (5
a2 TV
s¥betfair
¢J FANDUEL

D Find out more:
page 41

Our Online division comprises
the Paddy Power and Betfair
online operations in the UK and
Ireland, as well as our Betfair
online operations across many
European and International
territories. It also includes our
Dial-a-Bet telephone betting
service in Ireland and the UK

brand in the Australian market.
Sportsbet combines innovative
products with dynamic marketing
campaigns around national
Sports events.

2018 2017

£m £m

Revenue 403 404
Underlying EBITDA 137 139

Underlying
operating profit 119 1256

sports.

Find out more:
page 40

and a range of B2B partnerships
across the globe.

2018 2017
£m £m
Revenue 948 898
Underlying EBITDA 316 306
Underlying
operating profit 275 268
PADDYPOWER.
s¥betfair
Find out more:
page 39
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CHIEF EXECUTIVE OFFICER’S REVIEW

MOMENTUM IN CORE MARKETS; EARLY PODIUM POSITION IN THE US

Paddy Power Betfair increased revenues

by 7% in 2018 to £1.9 billion as we made
good progress in enhancing our competitive
positioning in core markets and increased
investment in new growth opportunities.
The Group delivered £451m of underlying
EBITDA in 2018, 5% lower than the prior
year primarily as a result of investment in

the nascent US sports betting market where
we have secured an early podium position.
During the year, we returned £584m of

cash to shareholders via dividends and
share buybacks.

The Group is very well positioned to

deliver strong and sustainable returns for
shareholders. We shall do so through a
combination of continued profitable growth
in our existing markets and investment in
new growth opportunities. Ongoing industry
evolution is increasingly advantageous to
large-scale online operators. We believe
our scale, in-house capabilities and focus
on sustainable earnings streams will enable
us to capitalise on the broad array of market
opportunities available globally.

To find out more about the Group's 2018
performance and that of its operating
divisions, see Operating and Financial
Review: pages 38 t0 49

Peter Jackson
Chief Executive Officer

Paddy Power Betfair plc
Annual Report & Accounts 2018

The attractive sector investment
characteristics

The global online betting and gaming
market is growing at pace (CAGR of 11%in
5years t0 2018) but still has a long runway
of growth ahead of it. Online spend still only
represents ¢.11% of total gambling spend
globally, with each one percentage point
migration from offline to online contributing
c.US$4bn growth (or 8%) to the overall
online market. Even in a more mature online
market such as the UK, there remains
considerable opportunity to grow further as
spend continues to migrate online. Recent
regulatory changes in retail may even
accelerate this trend in 2019 and beyond.

Further afield, the trend by national and state
governments to introduce “regulate and

tax” regimes is opening up additional online
markets. In the last two years alone, markets
with a total potential online customer base of
¢.350m adults have either regulated or been
given the authority to do so. This equates to
a potential doubling of the total addressable
regulated global online market for a listed
operator such as Paddy Power Betfair.

Key performance indicators

(“KPIs”)
+/%

2018:£1,873m

REVENUE

2017:£1,745m
UNDERLYING* EBITDA' |: | a‘t
(pre-US sports betting)
2018 £475m
2017:£473m

US SPORTSBOOK
INVESTMENT (2018)

£24m

* The "underlying” measures exclude separately
disclosed items, that are not part of the usual
business activity of the Group and are also
excluded when internally evaluating performance,
and have been therefore reported as “separately
disclosed items” (Note 4 and page 125 to the
financial statements).

T EBITDA is profit before interest, tax, depreciation,
amortisation and impairment expenses and is a
non-GAAP measure (page 46).

hk

WE HAVE A CLEAR,

FOUR PILLAR, STRATEGY
TO CAPITALISE

ON THE SECTOR’S
OPPORTUNITIES



While much has been made of the
increasing regulatory burden facing the
industry, such change re-emphasises the
importance of having sustainable earnings
streams, something the Group has always
been committed to. Indeed, we continue
to believe that such regulatory change
disproportionately benefits operators with
established leadership positions, making

it more difficult for less established brands

to achieve the necessary scale to compete.

To find out more about the

global betting market and the

key markets in which we operate,
see Market Review: pages 16 and 17

By

EER RN S

Group is positioned for success

Against this market backdrop, the Group

is well positioned. We have substantial
online scale and a portfolio of distinctive
brands which, when combined with leading
sports capabilities, provide us with important
competitive advantages. These have
enabled us to build leading positions

in key online markets.

While we can continue to deliver profitable
growth in our core online markets (UK,
Australia and Ireland), it is important to note
the scale of the opportunity that remains

for us to expand internationally. Our core
markets represented 80% of Group revenues
in 2018 but account for ¢.22% of current

global industry online gambling revenues.
Accordingly, our opportunity in less mature
regulated or regulating online markets

is substantial. We will be selective in the
markets we pursue but open to a variety of
ways to enter them, from organic growth to
pursuit through acquisition. In addition, we
are investing in our technology to enable us
to serve global customers more effectively
through Betfair.

Crucially, the Group's strong balance

sheet and strong ongoing cash generation
within its core markets ensures that we
can invest to capitalise on these substantial
growth opportunities.

Paddy Power in mischievous form

Six Nations clash.

ahead of the recent Ireland vs England
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CHIEF EXECUTIVE OFFICER'S REVIEW CONTINUED

Four pillar strategy to achieve
success

\We have a clear strategy to capitalise on the
sector's opportunities, the four pillars
of which are to:

MAXIMISE PROFITABLE
GROWTH IN OUR
CORE MARKETS

@ GROW BETFAIR IN THE
W / REST OF THE WORLD
ATTAIN PODIUM
POSITIONS IN ADDITIONAL
REGULATED MARKETS

PURSUE THE US
OPPORTUNITY
RIGOROUSLY

These pillars are supported by investment
inour key enablers, namely our people and
technology. Our approach is underpinned by
our core values; to operate responsibly and
with a customer-centric focus.

To find out more information about our
strategy and some examples of our strategy
in action: pages 18t0 29

Aworld-class panel provides useful insight to Betfair
customers in London ahead of the 2018 FIFA World Cup.

Paddy Power Betfair plc
Annual Report & Accounts 2018

Operating responsibly

At Paddy Power Betfair, we want our
customers to enjoy their visits to our sites, to
stay in control, and to only bet what they can
afford. To support our customers in this, we
have robust and wide-ranging policies on
responsible gambling and routinely engage
with customers we think are at risk.

Whilst we have always had market-leading
responsible gambling features available,

we recognise that not all customers will
choose to use them and the industry

needs to be more proactive. During 2018,
we significantly increased the size of our
responsible gambling team and stepped

up our proactive intervention. We monitor
our customer base through a proprietary
algorithm, called Customer Activity &
Awareness Programme (‘CAAP"), which

we believe is market leading and identifies
customers who may be at-risk, based on their
behaviour. Using our current identification
processes we interact with circa 70,000
online customers per month regarding their
activity, with our specialist team making

circa 1,200 responsible gambling calls, often
suspending accounts if we are not satisfied

a customer is in control. In 2019, we are set to
deliver a refresh of CAAP which will further
enhance our capabilities to identify and
interact with at-risk customers. Our enhanced
CAAP model will monitor over 115 customer
behaviours on a daily basis and assign risk
scores to each active customer.

There is no one organisation that can prevent
harm alone so, alongside our own activity,

we are committed to working closely with
industry stakeholders to further the objective
of safer gambling. In the UK, we continue

to drive collaboration across the industry
through our membership of the Senet Group,
the Association of British Bookmakers, and
the Remote Gaming Association. Key projects
this year have included the launch of a
multi-operator self-exclusion scheme
(GAMSTOP) and a proactive pre-watershed
ban on gambling advertising during

televised sport which will be introduced

in August 2019.

In Australia, Sportsbet, alongside our industry
body, Responsible Wagering Australia
("RWA"), has worked with the Australian
Government to introduce a national
consumer protection framework, which
includes an industry-funded self-exclusion
register, a ban on sign-up offers, the
introduction of account summary pages and
consistent responsible gambling messaging.
In Ireland, we fully support the introduction
of the Gambling Control Bill, which will
establish an independent regulator for the
sector. We continue to provide funding to
Dunlewey Addiction Services who provide
resident treatment for problem gamblers.
\We also remain a supporter of Gambling
Therapy, a European-wide responsible
gambling app, which provides support
inover 10 languages. The app offers
self-help tutorials, mindfulness exercises
and a live chat facility with access to

trained counsellors.

("

BETFAIR’S JOINT
EXCHANGE AND
SPORTSBOOK
PROPOSITION CAN
OFFER CUSTOMERS
AN UNPARALLELED
SPORTS BETTING
EXPERIENCE



Finally, across the Group we have dedicated
resources, both internal and external, to train
our staff to recognise and react to potential
customer gambling issues. The training is
delivered through multiple formats and more
detailed training is given to customer-facing
staff. We are very focused on ensuring we
continue to embed a culture of operating
responsibly throughout our global operations
and increase the level of cross-industry
collaboration.

To find out more about our responsible
gambling programmes:
pages 19 and 30 to 33

Capital structure

The Group continues to target a medium-
term leverage range of between Tx and 2x
net debt to EBITDA. This target reflects the
Group's strong cash flow generation, general
capital market conditions and the need

to retain strategic flexibility for continuing
investment opportunities.

Over the last 12 months, the Group has
progressed towards this leverage target
via continued investment in our customer
propositions, acquisitions for new growth
opportunities and through increased
shareholder returns. Our returns to
shareholders in 2018 totalled £684m
through dividends and share buybacks.
At 28 February 2019, the Group had net
debt of £310m representing 0.7 times
EBITDA after completion of our share
buyback programme and the acquisition
of 51% of Adjarabet.

BRAND IN THE UK ON
SOCIAL IN CONNECTION
WITH THE 2018 FIFA

WORLD CUP (PADDY POWER)

The evolution of the Group's capital
structure is kept under regular review
by the Board in the context of the
medium-term leverage target range
and prospective investment plans.

Proposed corporate name
change

We will be seeking shareholder approval
atour AGM in May to rename the parent
company to Flutter Entertainment plc.

This change will ensure our corporate
name better reflects the increasing diversity
of the Group, which currently consists of

six consumer-facing brands (Paddy Powver,
Betfair, Sportsbet, FanDuel, TVG, Adjarabet)
with global operations across Europe,
Australia and the US.

Outlook

The new financial year has started in
line with our expectations. The acquisition
of Adjarabet is further evidence that

we are delivering against our strategy,
and whilst there will inevitably be further
regulatory challenges, we are excited
about the growth opportunities ahead
of us.

Peter Jackson
Chief Executive Officer
5 March 2019

A member of Paddy Power retalil staff
demonstrates the innovative electronic
self-exclusion tablet.
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OUR BUSINESS MODEL

BUILDING LONG-TERM VALUE

VWe use our unigue advantages to deliver an exciting sports betting and gaming
experience to our customers, while building long-term value for our stakeholders.

Competitive advantage Our process

Global and national scale
Our strong position in the largest regulated
online betting markets across the world gives

us the confidence to invest in our portfolio of
diverse and complimentary brands.

In-house technology Customer
Our proprietary technology platforms
and in-house product development allow

us to support an array of international
operations. We run specialist sports and
gaming development centres in Porto,
Cluj, Sofia, Edinburgh and Glasgow which
develop unique and innovative content for
all our brands.

" Market-leading sports

oinll ) pricing and risk management
Our advanced in-house sportsbook pricing
technology allows us to offer strong pricing
and
more markets across our own sites, and
provide white-label services to third parties.
Our Betfair Exchange supports this expertise
by allowing
the hedging of unwanted liabilities.

The world’s largest betting
Exchange

The Betfair Exchange is a unique tool that
facilitates betting between customers

(rather than with a bookmaker), typically
resulting in better odds and enhanced trading
capability. The product gives our customers Retail
more choice and powers a range of trading
optionality across the Group.

Strong global expertise
and talent

Our ever-growing global talent pool,
comprising of industry and market specialists
in technology, marketing, trading and
commercial fields, enables us to operate Rest of the
strategically and efficiently across different world
time-zones. We continue to invest a significant
amount in developing, retaining and rewarding
our team and finding ways to benefit from
collaboration across territories.

Paddy Power Betfair plc
Annual Report & Accounts 2018



Generation of margin
and commission

Sports betting

Sports betting involves customers betting on the
outcome of sporting events. We have three separate
operating models for sports betting:

¢ Our Sportsbooks (Paddy Power, Betfair,
Sportsbet, FanDuel) are traditional bookmaking
products, where we act as the bookmaker,
offering odds on outcomes and taking bets from
customers. The odds we offer apply an expected
margin, designed to enable us to retain a net return
after settlement of all bets.

¢ Our Betfair Exchange is a platform which
enables customers to bet against each other.
Unlike a traditional sportsbook, we do not take any
risk on the outcome of the event and instead earn
a commission for facilitating the matching of
customer bets on the platform.

¢ Our TVG business operates an advanced deposit
wagering (‘"ADW") service in the US. Our platform
accepts wagers from customers and places them
into track-based pools. We take no risk on the
outcome of
the event but earn commission from the pool
operators on the wagers we forward.

Daily Fantasy Sports ("DFS")

Our FanDuel business operates a DFS service where
customers select virtual teams of athletes to play
against each other for a pre-determined prize pool.

The athletes earn points based on their real-life
performances and the customer team with the
highest number of points wins the contest. We take

a commission from the prize pool when the contest
ends. FanDuel offers two models of DFS product; the
traditional ‘salary cap' draft, and a ‘snake’ draft, giving
users greater choice over how they select their team.

Gaming

Gaming involves customers betting on arange
of skill-based games, games of chance and
peer-to-peer games.

These include online Casino, Poker, Bingo and
Games, along with machine gaming terminals in
our UK retail betting shops. Some of these games
involve customers betting ‘against the house’,

with a fixed-odds margin applied, and for others,
like Exchange Games or Poker, we facilitate the
game between customers and take a commission.

Creating value for our stakeholders

@ ®

[

=
=
=
=
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Customers
During 2018, over six million active customers

played our products online and enjoyed visiting our

betting shops. They benefit from market-leading
value, promotions, product choice and innovation
in their betting.

Shareholders

As a publicly listed company we have a long-
standing track record of delivering strong returns
to shareholders. During 2018, we returned £684m
via the dividend paid (2017 final and 2018 interim
dividend) and the share buyback undertaken.

Dividends:
page 46

Employees:

At 31 December 2018, we employed 7,901 people
across 18 global offices and in 626 Paddy Power
betting shops. This creates significant economic
benefit in the regions in which we operate.

People and culture:
pages 6, 7 and 34 to 37

Governments and regulators

We make a significant financial contribution
1o the territories in which we operate, paying
£393m in gaming, corporation and other
taxes in 2018.

Sports

We support sports via commercial partnerships,
product fees (Racing), sponsorship, betting
integrity services and charitable support for
grassroots sports activities.

Communities

We consider responsible gambling a key

tenet of our strategy and will continue to have
leading technologies and tools and fund the
research, education and treatment needed to
address gambling related harm. \We are also
committed to making a positive contribution to
the communities in which we operate through
our social responsibility and charity programmes.

Responsible gambling and corporate
D social responsibility:
pages 19 and 30 to 33

* Asat31 December 2018.

om-+

Active customers
during 2018

£Hh84m

2018 cash returns
to shareholder

returns (dividends
& share buyback)

7901

Total number
of global
employees®

£393m

Gaming,
corporation & other
taxes paid in 2018

>/0

Memoranda of
understanding with
sporting governing
bodies
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MARKET REVIEW'

A WIDE RANGE OF MARKETS

AND PRODUCTS

The global market

The global betting and gaming market incorporates a wide array

of products and services including sports betting, lotteries, casino
games, poker and bingo. These products are offered in both
land-based venues (such as casinos, betting shops and race tracks)
and across online/mobile/telephone channels. The total market is
estimated to be worth c.£346bn.

Since the late 1990s, online channels have grown strongly (estimated
CAGR of 11% in the five years to 2018) with online now representing
©.11% of the total market. The growth in the online market has been
driven by several key drivers, namely:

* the expansion of the overall market due to ongoing product
development and innovation;

* the ongoing growth in global smartphone penetration, which has
led to better availability of mobile products;

 the structural migration of customers from retail to online in many
markets; and

¢ acontinuous improvement in the quality of products available,
with betting apps providing greater convenience and a better
overall user experience for customers.

Notwithstanding the growth to date, we believe that the sector still has
along runway ahead of it, with each one percentage point migration from
offline to online contributing c.£3bn (or 8%) to overall online market growth.

How the sector is regulated varies significantly across the world,

with a spectrum from markets where gambling is explicitly prohibited,
to government-owned monopolies, to licensed industries that are
fully-open to commercial operators. There also remain many markets
where governments are yet to legislate for online products and as
such the regulatory picture in these markets remains grey.

Encouragingly, the recent trend by governments, both national and
local, to introduce “regulate and tax” regimes is leading to an opening
up of additional online markets. In the last two years alone, markets
with a total potential online customer base of ¢.350m adults have
either regulated, or been given the authority to do so. To put that into
perspective, this equates to a potential doubling of the addressable
regulated online market for a listed operator such as the Group.

As at 31 December 2018, the Group derived 95% of its revenue from
regulated markets and just over 80% of its revenues from online.
A summary of the key markets in which the Group operates is

enclosed opposite.
c£346bn 95%
The Group's revenue

Global betting and
from regulated

gaming market
markets in 2018

c11%

Online as percentage of the
global betting and gaming market

* Asat31 December 2018.
T Sources: UK Gambling Commission, H2GC, Aigmeg, Internal Group analysis.

** The New Jersey market revenues are given in gross gaming revenues, which
varies from the traditional net gaming revenue figures given elsewhere.

Paddy Power Betfair plc
Annual Report & Accounts 2018

UK & Ireland

Shape and size of
the market

Together, the UK and Ireland
are our largest markets by
revenue, representing 59%

of total Group revenue. These
revenues are derived from

our two online brands; Paddy
Power and Betfair as well as

the Paddy Power retail estate

of 626 betting shops, known as
licensed betting offices (‘LBOs").

The UK is a relatively mature
gambling market. It is fully
regulated and is estimated to be
worth approximately £13.9bn
annually (including lottery).

The UK online sports and
gaming market is worth c.£5.1bn
with the UK retail market worth
c.£34bn. The Irish market
consists of both land-based

and online channels. Unlike the
UK, however, retail operations

in Ireland do not offer gaming
products such as fixed odds
betting terminals (“FOBTS").

The Irish online sports and
gaming market is worth
c£350m, slightly larger than

the Irish retail market which is
worth an estimated €340m.

The Group is the largest online
betting operator across the UK
and Ireland with an estimated
12% share of the online market,
and an estimated 23% share
of the online sports market.
\We operate approximately 6%
of the LBOs across the UK and
Ireland, being the largest retail
betting operator in Ireland and
the fifth-largest in the UK by
shop number.

c£hibn

Size of UK online sports
and gaming market

cE€300m

Size of Irish online sports
and gaming market

Gaming tax environment

The UK government levies a
variety of taxes on betting and
gaming products. The main
ones that relate to our business
are as follows:

* Ageneral betting duty of
15% is paid on the sports-
betting revenues generated
from customers based in
the UK across both online
and retail.

» Foronline gaming, remote
gaming duty of 15% is applied
to the gross gaming revenues
of gaming products from
UK-based customers.

This rate is increasing from
1 April 2019 10 21%.

* |n retail, machine gaming
revenues are taxed at a rate
of 20% and 26% depending
on the type of machine.

In Ireland, sports betting stakes
(across all channels) are taxed
at 2% (1% prior to 1 January
2019) with online betting
exchanges paying a 25%
charge on commission
generated (15% prior to

1 January 2019). VAT of

23% is paid on online

gaming revenues.

C.23%

The Group's share
of UK & Ireland online
sports market



Australia

Shape and size of
the market

Australia is the Group's
second-largest market by
revenue, representing 22% of
total Group revenue via our
market-leading Sportsbet brand.
The Group holds an estimated
26% share of the Australian
online market.

The Australian sports betting
market is fully regulated and is
worth an estimated A$5bn,
with online and mobile
accounting for almost 65%

of the total market. Online
market growth has averaged
€.15% per annum in recent
years, driven by technological
innovation, ongoing product
development, and increased
smartphone penetration.
Sports betting remains
dominated by horseracing,

but sports such as AFL, NRL
and football are increasing in
popularity. Online gaming is not
currently permitted in Australia.

Gaming tax environment

The tax environment in Australia
continues to evolve with 2018
seeing the majority of states
announce the adoption of

point of consumption tax
("POCT") regimes. Sportsbet
has traditionally paid Goods

and Services Tax ("GST") of

9%, alongside product fees

@

to sporting bodies, and a
licensing fee to the Northern
Territories. In July 2017, South
Australia became the first state
to introduce POCT on online
revenues. Since then, others
have followed suit. In summary,
the rates of POCT now being
applied to gross gaming
revenue are as follows:

e South Australia
(July 2017): 15%

¢ Queensland
(October 2018): 15%

* \Western Australia
(January 2019): 15%

e Victoria (January 2019): 8%

¢ New South Wales
(January 2019): 10%

 Australian Capital Territory
(January 2019): 15%

The blended impact of

these announced taxes for
Sportsbet is the equivalent of
approximately 11% of gross
revenues (or ¢.13% of net
revenues) in 2019. Had these
charges applied during 2018,
we estimate that the additional
cost would have equated to
approximately A$95m.

cA$LbN

Total market size

US

Shape and size of
the market

The US market represents

10% of total Group revenue.
Traditionally the market has
been predominantly land based,
with online sports betting
(horseracing) and gaming only
available on a very limited basis
at state level. Fantasy sports are
also popular in the market with
the daily fantasy sports (‘DFS")
market estimated to be worth
approximately US$300m.

The Advanced Deposit
Wagering (‘ADW") horseracing
market is online and phone
only and is estimated to be
worth US$4.4bn in stakes.

The Group has held a strong
position in these traditional
markets, participating in the
ADW market via its TVG

brand (estimated 33% market
share), and online gaming and
exchange racing wagering

in New Jersey via the Betfair
brand. In May 2018, the US
Supreme Court overturned
the Professional and Amateur
Sports Act ("PASPA’), a 1992 law
which had effectively imposed
a federal ban on sports betting
across 46 US states. The over-
turning of PASPA has given each
individual US state the right to
regulate sports betting within
their borders. The American
Gaming Association estimates
that the US sports betting

&

market is worth US$150bn in
stakes each year, with just a

tiny fraction of that accruing to
licensed operators currently.
Following the repeal of PASPA,
Delaware and New Jersey
quickly introduced sports
betting. Subsequently additional
states have launched sports
betting including Mississippi and
West Virginia. While it is early
days, sports betting has thus far
proven to be extremely popular
in New Jersey with a total market
size of US$110m™** in the first six
months of operation.

Gaming tax environment

Similar to the market itself, the
gaming taxes applicable continue
to evolve on a state-by-state
basis. The Sportsbook product
offered in our Meadowlands,
New Jersey retail outlet and in
our partner casino (Greenbrier)
in West Virginia are subject to
state tax rates of 8.56% and 10%
respectively. The Sportsbook
also incurs an online gaming tax
in New Jersey of 13% and the
Betfair Casino and Exchange
racing business continues to pay
gaming tax at a rate of 8% in that
state. All of these taxes apply to
gross gaming revenues. Based
on current draft legislation, it is
currently anticipated that once
the market in Pennsylvania goes
live, that the relevant tax on
gaming revenues will be 34%.

Europe & International

The Group currently has licenses to operate in several regulated European markets through the Betfair brand, including Denmark, ltaly, Malta,
Romania, Spain and Sweden; and in Georgia through the Adjarabet brand. In totality however, Betfair accepts bets from over 100 countries
and sees good scope to grow our presence in these markets over time. Some of the bigger online markets are as follows:

* The Spanish online betting market was
regulated in 2012 and is worth an estimated
€520m. The Group has an estimated 4%

market share.

e [talyis the largest fully-regulated continental e
European online betting market, worth an
estimated €1bn. The Group currently has

an estimated 2% market share.

* The Swedish online market regulated in
2018 and is worth an estimated €840m,
with the Group having an estimated
1% market share.

The Georgian online market is regulated
and worth an estimated £180m. The Group
currently has an estimated 40% market
share via the Adjarabet brand.

* We estimate that we have between 2% to
4% share of the nascent online betting and
gaming markets in Denmark and Romania.

* The Group also operates in several grey

international markets through the Betfair
brand; the most significant being Brazil
where we estimate we have 2% market
share currently.
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OUR STRATEGY

To be a global leader in online sports betting,
combining a diversified portfolio of strong national
brands with the world’s leading betting Exchange.

We have a clear four pillar strategy to capitalise on
the sector's opportunities. These are to:

(i) Maximise profitable growth in our core markets

OUR PURPOSE

To bring excitement to life for our customersina
safe, responsible and ultimately sustainable way.

These pillars are supported by investment in our key enablers,
namely our people, products and technology.

Our approach is underpinned by our core values; to operate

(ii) Grow Betfair in the rest of the world

responsibly and with a customer-centric focus.

(iii) Attain podium positions in additional regulated markets

(iv) Pursue the US opportunity rigorously

Maximise profitable growth
in core markets

In our core markets (UK, Ireland and
Australia) we have market-leading positions
that enable us to generate and grow our
profit and cash-flow streams. We are
focused on maximising both by ensuring we:

¢ Investin our leading customer propositions
(product, value and promotions)

* |everage our distinct assets
(brands and the world's leading betting
Exchange)

» Capitalise on regulatory developments

* Focus on operating efficiently and
sustainably

We are confident that successful execution
against these targets will deliver market
share growth, achieve positive returns on
marketing investment and achieve good
operating leverage on operations and
technology costs.

Paddy Power Betfair plc
Annual Report & Accounts 2018

Grow Betfair in the rest
of the world

Betfair currently has a broad-based initial
foothold in a large number of international
markets, predominantly due to the brand's
unigue customer value proposition. This
success, however, is despite the fact that our
international customer proposition remains
sub-optimal (versus our high standards)

in many regions, with our ability to target
international markets in an effective way
constrained by a lack of flexibility in our
technology and product. We therefore have
a considerable opportunity to increase our
revenues and profits from these markets by:

 Building an efficient global product that
offers tailored regional customer propositions

* Investing further in regional promotional
and marketing spend on a returns-based
approach

 |everaging our scale and technology
platform to minimise the cost to serve
global customers

Successful execution of this strategy

can enable us to increase the Group's
international diversification, while continuing
to ensure that the Group's overall profitability
is not exposed to any material concentration
of revenues within particular markets.

The nature of the Exchange liquidity
ecosystem also means that growing
international revenues can also improve the
Betfair proposition within its core markets.

D Pages 24 and 25

Attain podium positions in
additional regulated markets

\We believe that having substantial local
scale and strong brand presence are
advantageous to effectively compete in
many online regulated markets.

Accordingly, we are looking to identify
additional markets (beyond our core
markets) in which to target podium positions
through a combination of organic and
acquisitive growth.

Successful execution of this strategy can
ensure that the Group capitalises on the
global trend towards online regulation,
increases its diversification and ultimately
expands the number of core markets that
generate sustainable cash flows.

D Pages 26 and 27



Pursue the US opportunity
rigorously

The US Supreme Court's decision to

repeal PASPA in May 2018 has opened up
a very significant long-term future growth
opportunity that is likely to be transformative
for the sector. We believe that we have
attained each of the key assets required

1o be successful in the US sports betting
market. These are:

¢ Leading brand: FanDuel is a well-
established, national sports-focused
prand.

* Market access: \We have secured
market access in most of the key states,
which we believe are most likely to
regulate in the coming years and are
confident we will secure access in further
states as required.

* Extensive customer base &
distribution: \We have over eight
million registered customers across the
US; valuable fantasy sports customer
acquisition funnel;and TV channels
reaching 45 million unique households.

¢ Unique cross-sell opportunity: \\Ve
have an extensive product suite with
leading online and retail sports betting
expertise; fantasy sports advantage;
leading US racing product; and online
casino.

* Operational expertise: Ve believe that
our multi-year, multi-state experience
(we operate in 46 states with real-money
wagering in 33), including managing the
various different licensing and payment
processing challenges, gives usan
advantage as we apply learnings to
State-by-state regulation in sports betting.

By using these assets, we are confident
we can deliver podium positions in key
regulated states, in turn enabling us to
generate sustainable positive returns on
our sports betting investment.

D Pages 28 and 29
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A CORE VALUE OF OUR STRATEGY

Responsible gambling underpins every element
of the Group's strategy. Our mission is to offer our
products to our customers in as safe a way as
possible across all of our markets and channels.

Sports betting and gaming provide a fun,
exciting experience for the majority of our
customers, but research consistently shows
that they can pose a real risk of harm to
some. Our industry will only survive in the
long term if we can protect all our customers
from harm, and we will only do this if we
place responsible gambling considerations
at the heart of every decision, from the
boardroom to the shop floor.

In recent years, we have made significant
progress in making our products safer.
Across the UK, Ireland, Australia and

the US we have enhanced the visibility
and effectiveness of the tools we offer to
customers to enable them to take greater
control of their betting. We continue to test
and implement improvements to these
customer tools, aware that our efforts to
drive improvement in this area will never
be complete.

Not every customer will choose to use
self-help tools and therefore we have tasked
our strongest data analytics talent with
improving our ability to identify customers
‘atrisk' of harm or problem gambling.

This way we can intervene early in a way
that helps customers regulate their play.

\We continue to evaluate the effectiveness
of a variety of interaction models.

Finally, we look to work with all stakeholders
across our industry. We provide ongoing
support to charities that play a crucial role in
education and treatment initiatives to prevent
problem gambling. \We have also supported
cross-industry initiatives in the UK which aim
to simplify and unify self-exclusion across

all Retail and Online sites. We will look to
replicate these initiatives in other markets

to ensure best practice across our global
operations. We are also very supportive of
future industry collaboration that aims to
improve protections for vulnerable people.

What’s next in Responsible Gambling?

Our work in this space is ongoing and in
2018 we both elevated and centralised our
resources. Our strategy is underpinned

by a programme of work to improve

the protections we offer our customers
and embed a model of continuous
improvement in this space.

The work to uplift customer protection
includes looking at how we identify ‘at-risk’
customers through behavioural based
data analysis and implementing ongoing
improvements to our industry leading
models. We are also reviewing how we
interact with customers at the appropriate
time in their customer journey to make
sure our interventions are as effective as
they can be. Complementing this, we are

improving and increasing the channels
we use to communicate responsible
gambling messages with our customers.

Our responsible gambling mode\s are
based on continuous learning, utilising the
latest in automation and idta dﬂd\}/UbS,
because we recognise this is not an
issue we will ever be finished addressing.
However, by keeping this issue at the
centre of our strategy, we aim to build a
business that is built upon a sustainable
customer base.

Find out more on our

responsible gambling work:
pages 30t0 33
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OUR STRATEGY IN ACTION CONTINUED
MAXIMISE PROFITABLE GROWTH IN OUR CORE MARKETS

RETURNED TO GROWTH

OBJECTIVE:

To re-invigorate Paddy Power
SO that It starts to win back
market share.

Paddy Power Betfair plc
Annual Report & Accounts 2018



HOW WE ARE DOING IT

The Paddy Power brand is unique, a sports
betting brand with a distinct personality that
is iconic within our industry. However, in the
years prior to 2018 the brand's performance
had stalled, held back by a lack of new
product releases in particular. Following
completion of the Group's technology
platform integration in early 2018, it was
time to get Paddy Power back to being a
powerhouse within the industry.

Step 1: Slicker product

\We started 2018 with a bang by launching

a brand-new Paddy Power app; providing a
faster, easier-to-use sports betting experience
and a vastly improved gaming site. This
received immediate positive feedback, with
analysis showing a significant increase in
customers expressing satisfaction with the
app's speed and overall experience.

In May, we launched our first new major
product feature in recent years: Same Game
Multis ("SGM"), enabling customers to
automatically combine multiple selections
within the same event into an accumulator.
During the 2018 FIFA World Cup, we became
the first operator to allow customers to place
SGMs in-play and the product contributed to
strong performance at the tournament, with
over 20% of customers using the feature.

The Product team was well and truly

rolling by now and in October we launched
“Power Up”. This feature, similar to our
popular “PowerPlay” product in Australia,
gives customers personalised tokens which
they can use to boost their odds on any single
or accumulator selection of their choice.

3 \BASEK

ANAILABLE O & RAMGE OF
FOOTRALL, RACENG, AND
OTHER SPORTS EVENTS

* Source: Halland Partners.
** Source: Mediacom.

f4bm  #]

Given away in
Free Bets

Step 2: Stepping up promotions

Paddy Power has always been known for
generous promotions, but in 2018 we stepped
it up a gear. We returned to our roots as the
home of the "Money Back Special’, running
generous offers across over 500 sporting
events, giving our punters over £45m in free
bets and helping to cement our position as
#1 operator rated for "has best offers"*

Never a one-trick pony we continued to
innovate with new ways to give punters value;
driving loyalty through ‘Paddy’s Rewards
Club’, leading the industry with most extra
places on horseracing and golf, adding
excitement with “Early Payouts”, leading

on fairness with our “Justice Refunds” and
merging promotions and content through
our live broadcast “Finders Keepers" show.

Step 3: Re-igniting the brand

Like the Expendables, Batman or (stop this
analogy - ed)...our Mischief team re-emerged
from the shadows to deliver a huge 2018.
The year's key event was the 2018 FIFA
World Cup, and we approached it with

one goal: to get Paddy Power talked about
globally. Simple, right?

To do this, Paddy Power put together

a multi-pronged plan for the tournament,
including a new TV ad, which focused

on the controversial new VAR system.

We also hit the headlines over our Polar Bear
conservation campaign, and went on to troll
Vladimir Putin with our “Rainbow Russians”
campaign: every time the Russian national
team scored, we donated to LGBT+ causes.

‘Has Best Offers™

Doubled

Paddy's Rewards
Club loyalty scheme
membership

The number-crunchers predicted that Russia
would score no more than five goals — alas,
they went on to notch 11 times, and raise
£170,000 for the Attitude Foundation.

Vladdy good work, lads.

There was also time to sponsor the Conifa
World Football Cup, accompanied by a
five-part documentary on how football
brings joy to the world's most challenging
regions, and broadcast seven Facebook
live programmes from the River Thames.
The result of all this? Paddy Power was
the #1 brand cited in UK World Cup

social media conversations in June,

and #6 globally overall **

And then, as if we hadn't quite packed
enough into 2018, we celebrated Paddy
Power's 30th birthday with a low-key event,
restricted to close family and friends, which
totally went under the radar... Perhaps not!
\We erected a giant Museum of Mischief in
the centre of Dublin and threw a party every
night of the week with an all-star cast of
interviewees put through their paces by
the legendary Eamon Dunphy. Well you
only turn 30 oncel

All of the above has seen Paddy Power
bounce back to form, with the brand back
taking market share in the UK and Ireland and
recording revenue growth of 11% in 2018.
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OUR STRATEGY IN ACTION CONTINUED
MAXIMISE PROFITABLE GROWTH IN OUR CORE MARKETS

OBJECTIVE:
To grow our market share in the
Australian online market at a time
when there has been considerable
tax and regulatory change.

Paddy Power Betfair plc
Annual Report & Accounts 2018




HOW WE ARE DOING IT

Sportsbet is the market-leading Australian
sports betting brand in terms of spontaneous
awareness, customer usage and product
satisfaction. This position has been driven

by continued, substantial investment in its
leading customer proposition, investment
that has delivered consistent market share
gains (c.26% share of non-retail in 2018
versus ¢.21% in 2014).

As detailed in the Market Overview section,
2018 brought important regulatory and tax
changes to the Australian market, changes
that will have a long-term impact on all
businesses in the sector. The majority of
Australian states have introduced point

of consumption taxes (“POCT") with most
coming into effect on 1 January 2019.

The charges range from 8% to 156% of gross
gaming revenue and have significantly
added to the cost base of industry players.
In addition, new regulatory changes have
been introduced with respect to television
advertising during sporting events.

We believe Sportsbet's scale, profitability and
brand position give us an ideal opportunity
to win additional market share in this higher
tax environment. We approached 2018

with this goal in mind; stepping up the level
of our promaotional generosity (including
early-payout “Up” promotions, money-back
offers and targeted customer bonuses) and
supporting this with continued investment

in marketing and product.

MELBOURNE CUP

Over half a million customers had a bet
with Spo&sbe‘t on the Melbourne Cup

Maintaining momentum in sports
betting and horseracing

At the heart of the Sportsbet proposition is
giving punters a fair go. Sport has its fair share
of ups and downs, so you need some help
along the way. In 2018, we extended our early
pay-out "Up” offers, which insure customers
against a late shock. Our 12Up, 14Up and
24Up offers on Rugby League, Union and
Aussie Rules are highly popular, and we
launched "Half Time Up" for the World Cup
with impressive results.

During 2018, the 12Up offer became the
single most generous promotion in Australian
market history, as heavily backed New South
Wales came from behind in State of Origin
Game 2, causing us to pay out on both teams.
[t's events and generosity like this which

we believe form a key connection between
customers and the Sportsbet brand.

Our sports betting business performed well
during the 2018 FIFA World Cup, and crucially
this momentum was sustained after the
tournament. We have also focused hard on
our horseracing business this year, attracting
more customers through a mixture of strong
product (including our new stronger form
guides and “Best Bets" tips) and providing

Sports

consistent value with our market leading
‘Money Back Special” offers. Sportsbet had
its biggest ever day on record on Melbourne
Cup day with well over half a million
customers placing a bet with us on the

Cup alone.

Taking market share

POCTs are now a reality; in 2019 we will
pay 8% in Victoria, 10% in New South
Wales and 15% in Western Australia,
South Australia, Queensland and the
Australian Capital Territory.

Critically, our response is not to pass the
taxes onto the consumer, but instead to
focus on continuing to offer the leading
value and promotions that Australian
customers have come to expect from
Sportsbet. We maintained our leading
promotions and pricing around Spring
Carnival and into the summer, to make sure
people know that Sportsbet is always the
brand that's going to give them best value.
This approach is driving additional customer
activity to Sportsbet from competitors and
we are confident it will continue to do so

in future.

AUSTRALIAN STATE OF ORIGIN FINALS 2018

Our “12 Up” offer became the maost generous
promotion in Australian market history

i .
.
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HOW WE ARE DOING IT

Placing the Exchange at the heart
of a fast-improving platform

Betfair's unique selling point has always

been the Betfair Exchange. The platform
enables bettors to bet against each other,
rather than a bookmaker, with Betfair taking

a commission from the winning side of the
trade. Having pioneered this product in 2000,
we now run the world's leading global betting
ecosystem; seeing £70bn matched, from over
2bn separate transactions in 2018.

The Exchange enables Betfair to provide a
unique experience for core bettors, and we
accompany that with the Betfair Sportsbook,
which continues to offer market-leading fixed-
odds value and market depth. We believe
that, together, our Exchange and Sportsbook
provide a unique proposition for core

bettors and this year we have made several
changes designed to bring the products
closer together, launching more integrated
promotions, making navigation between

the sites easier, and giving customers more
choice over what pricing and promotions
they receive across both products.

Alongside sports, we have significantly
improved the Betfair Gaming offering this
year, refreshing our Live Casino and Arcade
sites, improving our headline promotions,
and using the scale of the wider Group o
launch higher jackpots.

Enhancing our offering for
international customers

Betfair has an initial footprint in a large
number of international markets, but we
believe there is significant scope to improve
the brand's performance by building more
tailored regional customer propositions.

To achieve this, our key focus is on improving
our platform capabilities. This will include
expanding the number of languages and
currencies offered to customers, tailoring
our content to ensure customers in any
specific region are presented with relevant
betting content on their landing page, and
introducing jurisdictional sportsbook pricing,
which will enable us to offer “best odds" on
the events that really matter in each market,
without having to offer the same price in all
regions. This development work is ongoing
and will be released on a phased basis
during 2019.

Evolving our brand

To support Betfair's strategy, we felt the brand
needed a refresh in 2018. We wanted to

bring it more into line with our target market
and place the Exchange at the core of our
proposition. Our Gut meets Smarts (‘GmS”)
campaign was launched ahead of the 2018
FIFA World Cup with these goals in mind.

A¥betfair

GmS highlights some of the key reasons to
use the Betfair brand; we want customers

to trust their instincts, and then make the
smart call of seeking the best value, insight
and functionality at Betfair. The campaign
has been applied consistently across all
territories, running in nine different languages
and across multiple different marketing
channels. It has tied naturally into a greater
focus on the Exchange, with TV and digital
marketing highlighting the unique opportunity
to go up against another bettor, rather than
the bookmaker, to win bigger.

Away from TV it's been a busy 12 months
for the brand team supporting global activity.
\We have continued our association with
Barcelona, Juventus and Arsenal, whilst
starting new partnerships with Sevilla and
Real Madrid Baloncesto. Our ambassador
line-up continues to grow, with top-quality
racing content from star trainers Gordon
Elliottand Paul Nicholls, and footballers such
as Dimitar Berbatov, Henrik Larsson and
Michael Ballack, all of whom have added
strong reach in their home markets, as well
as playing well in the UK and Ireland.

ohe

£/70bn

Matched on
Betfair Exchange,
up 9% year on year
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OUR STRATEGY IN ACTION CONTINUED
ATTAIN PODIUM POSITIONS IN ADDITIONAL REGULATED MARKETS

OPERATING AT NATIONAL
adjarabet

HAviatont

CLlang
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OBJECTIVE:

To attain podium
positions in fast-
growing regulated
markets through a
combination of organic
and acquisitive growth.

HOW WE ARE DOING IT

\We believe that having a combination of
dominant national scale and strong brand
presence provides the best prospects for
long-term success in regulated markets.

Accordingly, we are looking to identify
additional markets (beyond our core
markets) in which to target 'top three’ podium
positions, through a combination of both
organic and acquisitive growth. In early 2019,
we found one such opportunity in Georgia.

The Georgian online market is regulated
and estimated to have grown at a CAGR of
40% from 2016 to 2018 to ¢.£180m of gross
revenue®, with specific market dynamics,
including the strength of the incumbent local
brands; the top five operators represent over
90% of the market.

Once we established that the Georgian
market was an attractive one, where we
wanted to have a meaningful presence,

we assessed the competitive landscape
and concluded that the strength of local
incumbents meant that achieving such

a goal through organic means was not
viable. We did, however, identify a business
that we thought would be an excellent fit
with our strategy and approached them to
see if they would be open to becoming part
of our Group. In February 2019, we acquired
a controlling 51% stake in Adjarabet.

h

£180m  40% #1 10%

Size of the Georgian Growth rate Georgian Share of
online market for Georgian market share Armenian
market during for Adjarabet, market

2016-2018

adjarabetcom

Adjarabet is the number one online

betting brand in Georgia with an estimated
40% share of total online revenues and

a spontaneous brand awareness that is
significantly higher than competing brands.
This brand presence is driven in part by the
business’ exclusive long-term marketing
relationship with Adjaranet, the leading
Georgian media website. We believe that
this type of marketing asset builds a moat
around the business, making it difficult for
new entrants to challenge its leadership
position. The business also has exposure
to the nascent regulated Armenian online
market, with approximately 10% market share.

The acquisition has enhanced the Group's
diversification with exposure to two
additional fast-growing, regulated markets.
\We believe that combining the Adjarabet
brand's substantial local scale and brand
presence, with the Group's technology and
sports capabilities, positions us strongly for
continued success in this market.

We will continue to scour the globe to find
other opportunities for acquisitions that
can advance our strategy.

VT a
i
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with 40%

* Source: Market customer deposit data.
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A OUR STRATEGY IN ACTION CONTINUED
PURSUE THE US OPPORTUNITY RIGOROUSLY

TAKING US SPORTS BY
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OBJECTIVE:
To become a market
leader in the US sports
betting market by
leveraging the assets
that the Group has

to offer.

¢J FANDUEL

HOW WE ARE DOING IT

Q

We believe the industry currently has a
once-in-a-generation opportunity in the US
and are focused on establishing a leading
position. Following the repeal of PASPA and
the regulation of sports betting, we launched
our FanDuel retail sportsbook at the New
Meadowlands Racetrack in New Jersey on
14 July 2018. It has quickly become one of the
biggest sports betting outlets in the world.
This performance reflects the property's
prominent location (approximately 10 miles
from downtown Manhattan), our leading
customer proposition and the strength of
the FanDuel brand.

In September, ahead of the NFL season
commencing, we launched our mobile and
online sportsbooks in New Jersey achieving
a podium market share position from
month one. Since then, we have grown to
become the #1 operator in the market with
a ¢.35% share across the first five months
of operation. The strategy underpinning this
early success in New Jersey is as follows:

¢ Offering a leading customer proposition:
combining generous headline promotions,
competitive pricing with a market-leading
app which has materially more betting
markets available

* Leveraging fantasy sports: approximately
half of customer activations in the first five
months were from our fantasy customer
base, driven by brand strength supported
by attractive cross-sell promotions

* Disciplined marketing & promotional
investment: encouraging customer
acquisition economics to date indicate
good returns on investment

e (Casino cross-sell: we commenced cross-
sell to the Betfair Casino in mid-December
and this has contributed to accelerated
Betfair casino growth

The FanDuel Sportsbook has quickly gained
a leading reputation in the market; offering
more innovative promotions and payouts
than any other Sportsbook, including

early payouts, "bad beat” relief, and “parlay
insurance”. More than half of our online
sportsbook customers benefited from a
promotional bonus in December, which we
believe creates positive affiliation with the
brand. FanDuel was the first Sportsbook

to offer an early payout for futures bets on
Alabama to win the National Championship,
and we offered "bad beat” relief to our
customers on the “Double Doink” field Goal
in the famous Chicago Bears playoff game
inJanuary 2019.

2019 has started in a similar vein with a
strong performance around the Super Bowl.
We led the industry in bet-offerings — trading
533 player prop bets pre-match versus 350
by nearest competitor, and 130+ in play bets
vs 100 by nearest competitor. New customers
also took advantage of a great sign-up

offer where FanDuel paid out US$265 on a
US$5 bet with odds of 53-1 on either team.
The game was a major win for customers,
with 75% of the money placed on the New
England Patriots, who duly triumphed to
create a record payout in the market.
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CORPORATE SOCIAL RESPONSIBILITY

The Group's corporate social
responsibility (‘CSR") strategy is
focused on adding value to the
communities in which we live
and work. We do this through
supporting four key initiatives:

BEHAVING RESPONSIBLY
PROMOTING SPORT

EMPOWERING OUR
PEOPLE

PROMOTING DIVERSITY
AND EQUALITY

The CSR strategy is also strongly
aligned to our core customer
brands and to initiatives in other
parts of the business, including
health and wellbeing, employee
support and volunteering.

b AT WX

Paddy Power Betfair plc
Annual Report & Accounts 2018

BEHAVING RESPONSIBLY

We want our customers to enjoy their visits
to our sites, to stay in control, and to only bet
what they can afford. However, we do know
that for a very small minority of customers,
gambling stops becoming fun. Like any
addictive behaviour, the effects of problem
gambling often stretch beyond the individual,
impacting those closest to them both
financially and emotionally.

Within the UK, 0.7% of respondents to the
UK Gambling Commission's 2018 gambling
participation survey identified themselves
as having a problem, while 3.5% of
respondents were identified as low or
moderate risk gamblers.

We believe that the only way to gamble is
responsibly. To support our customers in this,
we have robust and wide-ranging policies on
responsible gambling and routinely engage
with customers we think are at risk. During
2018, we have significantly increased the
size of our responsible gambling team and
continued to enhance our onsite responsible
gambling tools and features, making them
more visible and easy-to-use.

We know not all customers will choose to
use our tools, so we also actively monitor our
customer base via our Customer Activity and
Awareness Programme (‘CAAP"). CAAP

is our proprietary machine learning model
which identifies customers who may be ‘at
risk’ based on their behaviour. Using our
current identification processes, we make
over 70,000 monthly responsible gambling
awareness interactions across the Paddy
Power and Betfair brands, and around 1,200
customer interaction calls per month. We are
seeing significant uplifts in the number of
customers using our responsible gambling
tools following interactions.

A key deliverable in the first half of 2019

will be a refresh of CAAP, which will greatly
enhance our capabilities for identifying
potential at-risk customers early in the
lifecycle and interacting with them before
gambling becomes a problem. Our refreshed
CAAP model will monitor over 116 customer
behaviours on a daily basis and assign risk
scores to each active customer. Proactive
interventions will be taken on the back of
customers being identified as ‘at risk'.

As part of our ongoing commitment to safer
gambling, our responsible gambling strategy
is aimed at establishing the Group as one of
the progressive voices in the industry. The
strategy has received Board approval, and
there is a programme of work to continue to
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deliver this across the wider Group in 2019.
The strategy is delivering improvements

in how we identify customers who may be
‘at-risk’ of developing a problem, interact with
these customers in a way which supports
them in changing their behaviour, and act

in a manner which minimises harm.

Research, education
and treatment

In the UK, we continue to drive collaboration
across the industry through our membership
of the Senet Group, the Association of British
Bookmakers, and the Remote Gaming
Association. Key projects in 2018 have
included:

* We took part in the first joint UK and
Ireland Responsible Gambling Week,
which incorporated all online and retail
gambling outlets across both countries.
During that week, we changed all our
retail marketing to responsible gambling
messages, displayed responsible gambling
messaging across our websites and on
social media and arranged events for our
corporate office employees to learn from
the problem gambling charities we support
and to help them identify possible signs of
problem gambling.

* Having supported the UK Government in
their ambition to reduce stakes on Fixed
Odds Betting Terminals ("FOBTSs"), we were
pleased to receive the confirmed timetable
with the implementation of the £2 stake
in April 2019. This issue has undermined
the sector as a provider of entertainment,
employment and tax revenue. We look
forward to growing our existing retail
business with a continued focus on
sports betting during 2019.

bk

AS PART OF OUR
ONGOING COMMITMENT
TO SAFER GAMBLING,
OUR RESPONSIBLE
GAMBLING STRATEGY IS
AIMED AT ESTABLISHING
THE GROUP AS ONE

OF THE PROGRESSIVE
VOICES IN THE INDUSTRY



* |In December 2018, the gambling In Australia, Sportsbet has collaborated with

industry also came together to agree other operators to establish Responsible
a pre-watershed ban on gambling Wagering Australia (‘RWA"). The RWA has
advertising during televised live sport in worked with the Australian Government to
the UK. Itis vital that we market responsibly,  introduce a national consumer protection
and we hope these restrictions will framework, which includes an industry-
address understandable concerns about funded self-exclusion register, a ban on sign-
the proliferation of advertising whilst also up offers, and the introduction of account
retaining support for our brilliant horse summary pages with more consistent
and greyhound racing industries. responsible gambling messaging.

» Our UK business has continued to invest In Ireland, we fully support the introduction
in responsible gambling during 2018. of the Gambling Control Bill, which will
We have donated over 0.1% of our UK establish an independent regulator for the
gross gaming yield to the research, sector. We continue to provide funding to
education and treatment of problem Dunlewey Addiction Services who provide

gambling as encouraged by the Gambling resident treatment for problem gamblers.
Commission, and we would welcome
the introduction of a levy to ensure all
UK licensed operators do the same.
During 2018, we supported the
Government's nominated charity
GambleAware, alongside the Young
Gamblers Education Trust (“YGAM"),

We remain a supporter of Gambling Therapy,
a European-wide responsible gambling app,
which provides support in over 10 languages.
The app offers self-help tutorials, mindfulness
exercises and a live chat facility with access
to trained counsellors.

which aims to inform, educate and Finally, across the Group we have dedicated
safeguard young people against resources, both internal and external,
problem gambling. to train our employees to recognize and

react to potential customer gambling issues.
The training is delivered through multiple
formats and more detailed training is given
to customer-facing employees.

electronic self-exclusion tablet.

OUR CARBON FOOTPRINT

A member of Paddy Power retail
staff demonstrates the innovative

Sustainability
Environment

To reduce our carbon footprint we offset

our carbon flight emissions by funding an
anti-deforestation project in the Peruvian
Amazon. Madre de Dios preserves 100,000
hectares of rainforest from deforestation,
including the habitats of 356 endangered
species and the livelihoods of indigenous
communities by promoting and developing
sustainable harvesting in the timber industry.

Business Improvement District
Schemes

\We participated and funded 74 Business
Improvement District Schemes across the
UK'in partnership with local councils to
combat anti-social behaviour and keep
crime out of gambling.

Save the polar bears

LLaunched with a controversial, tongue-in-cheek
“England Til I Dye" stunt advert which
depicted a polar bear being spray-painted
with an England flag, we donated a five-
figure sum to Polar Bears International to
fund a ground-breaking research project into
Russian polar bears. Our support will help
scientists have a better understanding of how
polar bears in those areas are faring with the
change in climate and ultimately find a way

to protect them.

2018 2017

Type of Emission Activity Consumption tCOe % of total Consumption 1COe % of total
Direct Natural Gas (kWh) 6,771,949 1,343 5.1% 5,620,467 1101 4%
(Scope 1) Refrigerants (kg) 1,458 3,007 11.3% 1443 2974 12%

Subtotal 4,350 16.4% 4075 16%
Indirect Energy Purchased electricity (kWh) 39,055,091 14,936 56.3% 40,876,746 16,615 66%
(Scope 2) Subtotal 14,936 56.3% 16,616 66%
Indirect other Flights (km) 18,433,202 7,264 28,849,001 4,370 17%
(Scope 3) Subtotal 7,264 27.4% 4370 17%
Total (tCO,€) 26,549 25,061

The above includes all of our global emissions and was calculated using assumptions, exclusions and estimations where primary data was not attainable. This footprint was
calculated by EcoAct to the main requirements of the ISO14064-1 standard. Full details are available on request from csr@paddypowerbetfaircom.
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CORPORATE SOCIAL RESPONSIBILITY CONTINUED

PROMOTING SPORT

UK Greyhounds

This year, we recommended a mechanism
for all online operators to make voluntary
contributions to the British Greyhound Racing
Fund ("BGRF") to ensure high standards in
welfare and integrity. An agreement was
signed between the BGRF and four major
operators, including Paddy Power Betfair,
inJanuary 2019, and is expected to see a
further £3m a year contributed to the sport

by the industry.

Horseracing

In 2018, we contributed £12m to the
Horseracing Betting Levy and spent £1.6m
on sponsorship deals with racecourses, in
addition to making charitable donations to
the Injured Jockey Fund and Racing Welfare.

For the third year running we teamed up with
Racing Welfare for Racing Staff Week; a week
of events raising awareness and funding

for stable staff, the unsung heroes who

keep the sport (literally) on the road. We are
cornerstone partners of this initiative which
receives national media attention and raises
over £30,000 for the charity.

B0

RAISED FOR RACING WELFARE

CASH
CLUBS

UK Cash4Clubs

We continue to offer community sports
clubs the chance to apply for grants of up to
£1,000 to improve facilities, purchase new
equipment or gain coaching qualifications
via our Cash4Clubs scheme.

In 2018, Cash4Clubs celebrated its

10th anniversary and, to celebrate that
landmark, we awarded grants to 72 sports
clubs, including one enhanced sum of
£10,000, which was designed to enable one
club to take their operations to the next level.
Croysutt Warriors Goalball Club were the
selected winners for the brilliant work they
do providing access to a thoroughly inclusive
sport for players with visual impairments.

50% of grants in 2018 were ringfenced to give
towomen'’s teams to help further encourage
the development of women's sports.

Betfair x El Deporte

Similar to our UK Cash4Clubs scheme we
launched the Betfair x El Deporte programme
with the endorsement of the Spanish Sport
Association. The programme provides a

total of €20,000 worth of grants to grassroots
sports clubs in Spain.

Foptter T

Liega a Espaiia el programa que ha otorgado més de
325.000€ en Reino Unido a 373 clubes deportivos
desde 2008 ] ¥,
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EMPOWERING

OUR PEOPLE

Volunteering

Many of our employees took part in
volunteering projects in 2018, ranging from
support at homeless centres to repainting
projects for charities. Some of our employees
from the Dublin office went even further

by arranging a trip to Zambia to help build
homes in association with Habitat

for Humanity.

Walking Month

Our office in Cluj, Romania, created Walking
Month, which sees teams of four compete

to make as many steps as possible to raise
money for NGOs helping people with special
needs or mobility problems. Walking Month
has previously won “Best Tech CSR Initiative”
and "Romania CSR Award for Community
Support”.

New Entrepreneurs Foundation

We are a supporter and hirer of the New
Entrepreneurs Foundation, a graduate
scheme to create the entrepreneurs of the
future. Each new entrepreneur receives
advice, support, and guidance for making
their bright idea into a high-growth,
sustainable business.

People and culture
pages 6,7 and 34 to 37

(3("

MANY OF OUR

STAFF TOOK PART

IN VOLUNTEERING
PROJECTS IN 2018,
RANGING FROM
SUPPORT AT
HOMELESS CENTRES
TO REPAINTING
PROJECTS FOR
CHARITIES



EN0000

From Russia With Love DONATED FOR EVERY GOAL SCORED BY
For every goal scored by the hosts Russia THE HOSTS RUSSIA DURING THE WORLD
during the 2018 FIFA World Cup, we donated CUP, TO HELP CHALLENGE PREJUDICE
£10,000t0 help challenge prejudice on and ON AND OFF THE PITCH

off the pitch. In total, we donated £170,000
to Attitude Magazine's Foundation to fund
educational programmes in schools, build
support networks for players and create
more LGBTQ+ grassroots teams.

Brighton and Hove Pride

The Paddy Power brand was an official
partner of Brighton and Hove Pride, where
we ran an “empty bus" to highlight that there
isn'ta single openly gay player in the Premier
League despite 1 in 50 people identifying in
the UK as LGBT. We also sponsored a float

in the Malta Pride with colleagues from our
Malta office attending to provide free Paddy
Power rainbow pants to festival-goers.

#Whatlf

Betfair took headline sponsorship of WWomen
in Football's #Whatlf campaign to empower
businesses, celebrities and members of the
public to identify one way that they could
contribute to an improvement for women
and girls within the sports industry.
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PEOPLE AND CULTURE

pADDYPOWER.
s¥betfair

Diversity

Diversity is a key strategic priority to help
drive business growth and our employees
tell us that our focus on diversity and
inclusion initiatives has had a positive impact
throughout the business.

Here are just some of our 2018 highlights
for Europe:

* A2% increase in the relative number of
women: in December 2018, 31% of our
workforce was female, compared with
29% in May 2018.

¢ Applications from women have increased
4 percentage points, from 28% in 2017 to
32% in 2018 and the number of women
we have hired has increased considerably;
10 percentage points from 29% in Q1 to
39% in Q4 2018.

* We are actively investing in attracting a
more diverse talent pool. Take, for example,
the "I am Paddy Power Betfair” external
advertising campaign, showcasing the
huge range of diverse talent we have
working at the Group in Europe. We are
also proud to partner with community
organisations such as Girls in Tech, Makers
Academy, Stonewall and Ladies That UX.
\We ensure that our job adverts are gender
neutral and set rigorous targets for diverse
candidates with our search partners.

» Flexible working is central to our aspiration
to be a progressive technology company
and is something that we promote to all our
employees, so that everyone knows about
the flexible working opportunities available
to them.

* We are also seeing great attendance at
our regular “Fair Game" events —across all
our locations advocating greater diversity
and inclusion.

Benefits and reward

Flexibility is something our employees

love, so we have given employees the

power to choose the benefits that work

best for them. In 2018, we launched a new
benefits programme for UK and Ireland
corporate employees, called Freestyle, giving
employees greater choice and flexibility
around the options available to them to create
their benefits package. Not everyone has the

Paddy Power Betfair plc

Annual Report & Accounts 2018

same needs and we're definitely not a
‘one-size-fits-all company, so throughout
2018 we've been embedding and developing
our new reward programme so that
employees understand what's on offer and
can make the most of the extensive choices
available. Employees also have the option to
participate in the Group's Save As You Earn
all-employee share scheme.

But it's not all about the money. Our employees’
health and wellbeing really matters to us,
which is why we provide a wide range

of activities, including regular external
speakers on health, nutrition, wellbeing and

a large number of sporting activities in all

our European offices. Across Europe, our
employees enjoy regular social events hosted
by the Ministry of Fun, an employee-led
social committee that provides light-hearted
activities tailored for each location.

Communication and clarity

We have always got something to say but
communicating in a way that is right for all
our employees can be tricky, particularly
across different geographies and time
zones. We want employees to be able to
getinvolved in conversations, share ideas,
and successes, regardless of where they
are based. This is where Workplace by
Facebook comes in. It has been the key to
employees staying in touch and building
internal networks. We spent 2018 embedding
the platform into everyday life throughout
the Group. More than 3,000 of our corporate
employees across Europe and the US log
onto Workplace every month to get the
low-down on what's happening. We also
like to check-in with employees face-to-face.
Building relationships is key to our success,
S0 we host regular interactive town halls,
listening sessions, Q&A sessions, diversity
and inclusion events, responsible gambling
workshops and strategy roadshows across
Europe. For Retail, we keep in touch by
sending all employees a weekly newsletter
called 'iPaddy’, with all the need-to-know
information for the week ahead.

Learning and development

Everyone wants to learn but with busy
schedules, it is important that our employees
have the flexibility to learn at their own pace,
in their own time. Digital learning is a critical
component of how our employees develop
their careers. All corporate employees have
access to LinkedIn Learning: an online
platform with thousands of bite-size learning
packages that our employees can download
and watch on their desktop or smartphone.

\We encourage employees to be curious

and own their careers, and offer a number of
initiatives that promote on-the-job learning
and knowledge sharing, such as tech
hackathons, our Job Swing programme and
Access All Areas events. Job Swing provides
opportunities to work with and find out more
about other teams and functions, whilst
Access All Areas events showcase the

wide array of innovative and exciting
customer-focused projects that our teams
are working on.

Mandatory training is central to our
commitment to being a responsible operator
and delivering our regulatory requirements.
\We have a bespoke, interactive, online
learning plan for our corporate and retail
employees to ensure that they have the
knowledge and skills on topics such as
integrity, responsible gambling and
anti-money laundering.

Flexible/agile working

Holidays are important to everyone,
especially when you work in a fast-paced
environment like Paddy Power Betfair.

\We wanted to make saving holidays a thing
of the past by introducing uncapped annual
leave for our corporate office employees.
But flexibility doesn't stop there, we know that
our employees play many roles in their lives
from being parents, students or keen sports
players. We are nota 9 to 5 business, we're
always on, so we promote flexible working
options to all of our corporate employees

s0 that they can work flexibly around

their hobbies, commute or studies. In our
employee engagement survey in November
2018, we asked our corporate employees

in Europe if they felt their work schedule is
flexible enough to deal with their family or
personal life and we scored 8.2 which is 0.1
above the online benchmark.

Employee engagement

\We are serious about employee feedback;
understanding what's working and what's
not, is the key to shaping our employee
experience. All our corporate employees in
Europe participate in engagement surveys
twice a year and in 2018, we were pleased
to see a significant increase in the number
of employees participating — more than
91% of our European corporate employees
participated and shared what was on

their minds. We have seen an increase of
11% in participation since 2017, improving
engagement by 0.8 over the same period.



sportshet

SV

OF OUR EMPLOYEES
AGREED THAT I'M
GENUINELY SUPPORTED
IF | CHOOSE TO MAKE USE
OF FLEXIBLE WORKING
ARRANGEMENTS

Diversity

Attracting and developing talent is key to
delivering on our strategy at Sportsbet.

We want the best people working for us,
and to ensure that's the case, we have been
working on three key initiatives over the
past 18 months:

1. Attracting a more diverse candidate pool
by partnering and supporting Women in
Technology forums, using publications
and job boards targeted to females and
re-writing our job adverts to ensure they
reflect our inclusive culture.

2. Focusing on removing unconscious bias
in selection and promotion by educating
senior leaders in unconscious bias and
creating accountability for diversity at a
senior level.

3. Creating an inclusive culture and
environment where diversity thrives.

Benefits and reward

Bringing excitement to life is our purpose and
we ensure that it is at the heart of our benefits
offering. We do this by providing employees
with sporting tickets and studio audience
tickets, tickets to the Footy Show and social
nights often led by our in-house Sportsbet
band. We encourage all team members to be
curious, investing heavily in leadership and
specialist development, as well as all team
members having learning opportunities like
our annual ‘careerdevfest’ and the chance

to win tickets to leading conferences around
Australia and the world as part of our Golden
Ticket program. And, we want to make life

as easy as possible through our generous
annual and parental leave allowances,

as well as smoothing the path daily with

free breakfast.

Communication and clarity

Communication is a vital part of our success
as a brand, but also internally. We launched
Workplace by Facebook in 2017 and spent
2018 embedding it across our Sportsbet
offices. We are now using Workplace to
communicate with employees across the
world which has improved knowledge
sharing and helped us to quickly build
networks and understand and support our
new US business and our European brands.

In addition to Workplace, we run numerous
communication initiatives to encourage
two-way engagement with senior leaders
including: quarterly town halls, monthly
Extended Leadership Team (“ELT") customer
briefings and The Friday Shout, which is
hosted by a different department each
month, and includes a customer story, team
member recognition and Q&A with the ELT.

Learning and development

Focussing on both soft and technical

skills development, we provide regular
development opportunities for all
Sportsbetters. In our last employee
engagement survey conducted in November
2018, 72% of our employees agreed that ‘|
have access to the learning and development
I need to do my job well".

\We run several initiatives to develop
employees. We deliver a suite of compliance
modules including responsible gambling,
data privacy, anti-money laundering and
workplace safety facilitated through

online learning. We enable capability build
through iLead Bootcamps for managers to
enhance their leadership skills, Lunch and
Learns, Talent Programs, Leadership Hiit
(Introduction to Management) Executive and
General Manager coaching and technical
skills development programs. We also offer a
suite of differentiated development offerings
to support team member career progression
through job swingers, career navigator

and mentoring.

Flexible/agile working

\We have the philosophy and practices in
place to support our team members work

in the way that is right for them and right

for Sportsbet. We have a growing number
of employees who work part-time which is
helping improve diversity and 22% of our
workforce are casuals. We have best-in-
market leave entitlements which includes
26 weeks' parental leave for the primary
care giver and for secondary care givers, an
additional day per week of leave for 6 months.
At our last employee engagement survey in
November 2018, it was encouraging to hear
that 79% of our employees agreed that “I'm
genuinely supported if | choose to make use
of flexible working arrangements”.

Employee engagement

\We conducted two employee engagement
surveys in 2018 to check in on employee
engagement. We had over 80% response
rate and increased engagement from 68%
in the first half to 72% in the second half of
2018.1n July 2018, we launched our new
Sportsbet values, which are focused on the
customer. Firstand last.

Since launching the values we've been
embedding them across the organisation,
bringing the values to life in key forums like
our quarterly town hall meeting and our
monthly ELT customer briefing.
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PEOPLE AND CULTURE CONTINUED

¢J FANDUEL

([

EMPLOYEES SAID
THAT THEY WOULD
RECOMMEND THE
FANDUEL GROUP AS
A PLACE TO WORK

Paddy Power Betfair plc
Annual Report & Accounts 2018

Diversity

At FanDuel, our diversity initiatives are
focused on developing leading attraction
and retention strategies. We want to attract
diverse candidates, and do so by working
with agency partners to ensure that they
are aligned with our diversity goals and
provide us with a diverse candidate pool
inour searches. We have a pool of interval
interviewers called “bar raisers”. They are
responsible for hiring the best candidates for
our culture. We assess job descriptions to
ensure that the language is gender neutral
and we are building out our social media
strategy to share our culture both internally
and externally.

We have, and will, continue to train employees
on unconscious bias, micro inequalities,
equality and diversity. Our UK teams have
built up strong networks in the Scottish
technology community through partnerships,
supporting schools, hosting events and
working with the Scottish Government and
Skills Development Scotland to address
diversity in digital skills.

Benefits and reward

Following the FanDuel deal, we've been
working on harmonising benefits across
legacy parts of the US business to support
the development of an integrated culture.
Currently, our employees receive private
medical care, flexible working (role
dependent), employer pension contributions
and access to an employee assistance
programme. Following the merger, we're
pleased to offer employees the opportunity
to join the Group's Save As You Earn Scheme.

Communication and clarity

In 2018, just days after FanDuel joined

the Group, we introduced Workplace

by Facebook to all FanDuel employees.

The Workplace platform enables corporate
employees to communicate with each other
and share real-time information. Workplace
has been key to integrating FanDuel into
the Group, helping leverage the expertise
of European and Sportsbet employees,
advertise internal vacancies, and a great
way for all employees to keep up-to-date
with the changing US sports betting market.

Additionally, we host monthly town halls,
roundtables and Q&A sessions which

are especially important in the context of
integration and to ensure alignment around
our exciting US growth plans.

Learning and development

\We have a dedicated development budget
that is used both for self-development
initiatives and broader development
programmes. Our engineering teams

have the opportunity to spend time on a
Friday on their own personal development.
Hackathons take place a couple of times
ayear. Employees pitch an idea that they
have and they work together with a team for
a couple of days and then present back to
everyone. Some of these ideas are regularly
implemented into our main product.

Flexible/agile working

\We have created great office spaces that
encourage collaboration in our offices and
we love that people are using them and
working together. Not all of our roles are office
based. Where the role allows it, employees
have the option to work flexibly. Our focus is
on productivity rather than presenteeism and
we operate this from a position of trust.

Employee engagement

Following the merger, we ran our first
employee engagement survey, and we were
pleased with the feedback. The three highest
scoring areas were:

* employees said that they would
recommend the FanDuel Group as a place
towork;

* employees said that they knew what was
expected of them at work; and

* employees said that they believe they have
freedom to decide how to do their work.

\We now have work to do to integrate our new
values into our ways of working.



Group Code of Ethics

Building a culture where we operate
responsibly and with integrity is essential
to our business. Our Code of Ethics
encompasses policies on areas such

as business conduct, anti-bribery and
corruption, whistleblowing and equal
opportunities.

Mandatory training

All corporate employees are required to
undertake regular, detailed mandatory
e-learning training covering a range of
areas, including anti-money laundering and
betting integrity, anti-bribery and corruption,
information security and responsible
gambling. Retail employees also have
additional specific training, for example

on security and customer service. Our
customer-facing employees separately
receive enhanced face-to-face training

to enable them to monitor and recognise
erratic gambling and support and manage
customers showing signs of this behaviour.

Anti-bribery and corruption

The Group is committed to maintaining

the highest standards of ethics and
compliance with all relevant laws wherever
it does business. We do not tolerate any
form of bribery or corruption and require

all individuals working for us, whether
employees, permanent or temporary,
contractors or third parties, including
associated persons that perform services on
behalf of the Group, agents, intermediaries,
introducers, joint ventures and partnerships
to comply with anti-bribery and corruption
laws and ethical standards. \We have in place
policies, procedures, training, management
systems and internal controls to prevent
bribery and corruption occurring, including
requiring due diligence to be carried out

on individuals or companies who will
perform services for, or on behalf of, and

risk assessments of new business ventures,
including in the context of bribery and
corruption risk. These obligations are set out
in our Code of Ethics, which allemployees
are required to adhere to under their
contract of employment/service contracts.
This also includes guidance on receiving
and offering gifts and hospitality, internal
gifts, political donations and contributions
and charitable donations. Employees must
consider the appropriateness of the giving
and receiving of gifts and hospitality, which
is reinforced by having different approval
levels. Consideration is also given as to when,
and how, charitable donations may be given
going some way to address issues of conflict

of interest. A compulsory e-learning training
module is also required to be completed

by employees. We regularly monitor this
area including its suitability, adequacy and
effectiveness, and implement improvements
as appropriate.

Equal opportunities

We're committed to equal opportunities and
diversity in our workplace and will not tolerate
harassment, discrimination, victimisation or
bullying. We recruit, employ and promote
employees based on their qualifications

and abilities. Our Equal Opportunities

Policy states our commitment to a policy of
equality of opportunity and treatment in our
employment practices. We don't discriminate
on any grounds, including gender, sexual
orientation, marital or civil partner status,
gender reassignment, race, religion or belief,
colour nationality, ethnic or national origin,
disability or age, pregnancy, trade union
membership, or part-time or fixed-term status
and take appropriate steps to accommodate
the requirements of an individual's religions,
cultures and domestic responsibilities.

Modern Slavery Statement

The Group and its subsidiaries are committed
to preventing slavery and human trafficking.
We expect the same commitment from all our
employees, contractors, suppliers and other
business partners.

Our Modern Slavery Statement:
paddypowerbetfair.com

Human Rights

We support the United Nations' Universal
Declaration of Human Rights. We do not
consider it necessary for the Group to have a
specific human rights policy at the moment
as our policies already require employees to
behave ethically and to respect human rights
of our employees and other stakeholders in
the business.

Health and safety

The Group recognises the importance

of health and safety. We are committed

to ensuring the wellbeing and safety of

our employees and customers in all our
corporate offices and retail betting shops
and continue to ensure that our policies and
procedures comply with relevant local safety,
health and welfare at work legislation,

as appropriate.

Non-financial information
statement

As per the requirements of the
non-financial reporting regulations,
which were set out in the Companies
Act 2014 and Regulation 21 of Sl
255/2006 ‘European Communities’
(Takeover Bids Directive (2004/25/EC)
Regulations 2006' and S| 277/2007
Transparency (Directive 2004/109/
EC) Regulations 2017" and Sl 360/2017
European Union (Disclosure of
Non-Financial and Diversity
Information by Certain Large
Undertakings and Groups)

Regulation 2017

Environmental matters and policies:
Corporate Social Responsibility
section: pages 30 to 33 and our
website: paddypowerbetfaircom/
behaving-responsibly

Employee matters and policies,
including diversity:

People and Culture: pages 6, 7

and 34 to 37 and our website:
paddypowerbetfaircom/our-business/
people

Respect for human rights:

Modern Slavery Statement section
and our website: paddypowerbetfair.
com/behaving-responsibly/modern-
slavery-statement

Social matters:
Corporate Social Responsibility
section on pages 9, 30 to 33

Anti-bribery and anti-corruption
matters and policies:
Group Code of Ethics section

Description of the business model:
pages 14 and 15

Principal risks:
pages 6010 63

Key performance indicators:
page 10
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OPERATING AND FINANCIAL

fill
Chief Finandial Officer

Jonathan

‘Revenue grew 7% to
£1.9bn benefitting from
the FanDuel acquisition
in July 2018

£45Tm

Underlying EBITDA!?

200p

per ordinary share proposed
full year dividend*

Paddy Power Betfair plc
Annual Report & Accounts 2018

REVIEW

Revenue grew 7% to £1.9 billion, benefitting
from the FanDuel acquisition in July 2018.
On a proforma*, constant currency (‘cc™)
basis, Group revenue growth was 6%, with
sports up 5% and gaming up 11%.

Within sports, sportsbook revenue growth
was adversely affected by less favourable
sports results in 2018 compared to 2017
(reflected in the 40-basis point year-on-year
decrease in the net revenue margin). That
said, sports results were marginally ahead of
our normal expectations in 2018 with a gross
benefit to revenues of c£11m, before any
impact on customer re-cycling of winnings.
This compared with a c.£40m gross benefit in
2017 (driven by a particularly favourable Q4).

Cost of sales were adversely affected by
approximately £15m from the annualisation
of changes to betting taxes and levies
implemented during 2017 and the
introduction of point of consumption tax in
Queensland in Q4 2018. Total operating costs
increased by 10%, or by 4% on a constant
currency, proforma*basis. Within this, sales
and marketing spend increased by 7%cc

and other operating costs increased by 2%cc.

Underlying EBITDA at £451m was down 5%
or flat year-on-year on a constant currency,
proforma* basis (with losses from the
FanDuel fantasy sports business prior to
acquisition included in both years). EBITDA
losses from US sports betting in 2018 were
£24m. Excluding these investment losses
and the impact of the increased betting taxes,
proforma* underlying EBITDA was up 9%

on a constant currency basis.

After separately disclosed items, which do
not relate to the usual business activity of
the Group and therefore are excluded from
underlying profits, the Group recorded a
profit before tax of £219m (2017 £247m).

The Group's underlying effective tax rate in
2018 was 14.9% (2017: 13.5%). After adjusting
for the 42% equity interest held by third
parties in FanDuel Group, the profit after tax
attributable to equity holders of the Group
reduced by 7% to £201m (2017: £218m).

As a result of the share buy-back programme,
the reduction in underlying EPS was 5%.

Constant Proforma*
currency cecs
2018 2017 Change change?® change
Group' £m £m % % %
Sports revenue 1,474 1,385 +6% +8% +5%
Gaming revenue 399 360 +11% +11% +11%
Total revenue 1,873 1,745 +7% +9% +6%
Cost of sales (470) (405) +16% +18% +16%
Gross profit 1,403 1,340 +5% +6% +3%
Gross profit margin % 74.9% 76.8% -1.9% -1.9% 21%
Sales and marketing (4006) (346) +17% +19% +7%
Product and technology (144) (137) +5% +6% -1%
Operations (343) (326) +5% +6% +4%
Central costs (59) (58) +3% +2% +2%
Total operating costs (953) (867) +10% +11% +4%
Underlying EBITDA'? 451 473 -5% -3% Flat
Underlying EBITDA margin % 24.1% 271% -3.0% -2.9% -1.4%
Depreciation and amortisation (90) 81) +11% +13% +11%
Underlying' operating profit 360 392 -8% -6% -3%
Underlying net interest expense (4) 3 +4%
Separately disclosed items (138) (142) -3%
Profit before tax 219 247 -11%
Underlying' earnings per
share 379p 398p -5%
Dividends per share 200p 200p Flat
Net (debt)/cash at year end® (£162)m £244m

* Subject to shareholder approval.
** Footnotes detailed on page 46.

*

1. The "underlying” measures exclude separately disclosed items, that are not part of the usual business activity of
the Group and are also excluded when internally evaluating performance, and have been therefore reported as
“separately disclosed items” (Note 4 and page 125 to the Financial Statements).

2. EBITDA s profit before interest, tax, depreciation, amortisation and impairment expenses and is a non-GAAP

measure (page 46).



The Online division's 2018 results included
the online brands of Paddy Power and
Betfair, the Paddy Power telephone based
sportsbook, as well as a number of B2B
partnerships. In 2019, the division will also
incorporate Adjarabet which the Group
acquired an initial 51% controlling stake in
on 1 February 2019.

Revenue increased by 5% to £948m. Both
brands contributed to the revenue growth
with Paddy Power revenue, excluding Italy
where the brand ceased operating in Q4
2017, up 11% and Betfair revenue up 4%.
The performance of Paddy Power was

a significant turnaround on 2017 (when
revenue, excluding ltaly, increased 1%) as
the brand, re-invigorated with an enhanced
customer proposition and better marketing
execution, began to once again win market
share in the UK.

Sports revenue was up 3% with sportbook
revenue (62% of total) up 6% and exchange
and B2B revenue (38% of total) down 2%.

In sportsbook, the impact of sports results
on the year-on-year growth across the full
year was immaterial, with more bookmaker
friendly results in H1 2018 offsetting tough
comparatives in Q4 2017. Accordingly,

the increased sportsbook net revenue
margin reflected an underlying increase

in the average expected margin, which

was partially offset by decreased stakes.

This trend in part reflected reduced recycling
of customer winnings in Q1, but also reflected
an increased strategic focus on profitable
revenue growth, rather than volume.

Key sportsbook product initiatives in 2018
included the enhanced speed of the new
Paddy Power app; our market-leading
‘Same Game Multis'feature which is
driving increased usage of accumulator
bets; innovative promotional products
such as ‘Beat the Drop’;and the ability to
offer customers personalised price boosts
with ‘Power Up'. These releases are being
supported by marketing campaigns that
highlight the product enhancements and
by increased promotional generosity to
reward loyalty.

Exchange revenue decreased by 2% across
the full year. Q1 revenues, which declined
7%, were significantly affected by a high
number of weather-related horse-racing
fixture cancellations. Revenues from Q2

to Q4 in total were flat year-on-year (Q2 -1%,
Q3 +1% and Q4 -1%), not dissimilar from

the 1% revenue growth delivered in 2017.
While this trend reflects the products maturity,
the exchange remains a key differentiated
product for Betfair and, when combined
with our sportsbook, offers customers an

BRANDS OPERATING:

ONLINE

PADDYPOWER. ¥t

2018 2017 Change

£m £m %

Sportsbook stakes 5,453 5,633 -3%
Sportsbook net revenue % 7.7% 7.0% +0.7%
Sports revenue 678 660 +3%
Gaming revenue 270 238 +13%
Total revenue 948 898 +5%
Cost of sales (231) (199) +16%
Gross profit 77 700 +2%
Sales and marketing (242) (223) +8%
Product and technology (95) (98) -4%
Operations (64) (72) 1%
Total operating costs (401) (394) +2%
Underlying EBITDA'? 316 306 +3%
Depreciation and amortisation (42) (39) +8%
Underlying' operating profit 275 268 +3%

£945m

Revenue +5%
(2017: £898m)

unparalleled sports-betting experience.
The combined Betfair proposition positions
us wellin the UK and is a key differentiator
when targeting international markets.

Gaming revenue was up 13%. The significant
turnaround in gaming performance (revenue
declined by 2% in 2017) was primarily driven
by strong acceleration on Paddy Powver, driven
by a three-percentage point increase in
cross-sell rates. Key product improvements
included the release of new gaming apps
following the completion of the post-merger
platform migration and significant enhancement
of the gaming product embedded within

our sports apps. The latter releases also
benefitted gaming revenue growth on Betfair
which also improved on the prior year.

Footnotes detailed on page 46

£316m

Underlying EBITDA"#
+3% (2017: £306m)

£2/om

Underlying' operating
profit +3% (2017: £268m)

Cost of sales were adversely affected by
approximately £7m from the annualisation
of the extension of the UK Horserace
Betting Levy to online (from April 2017)

and changes to the treatment of free bets
for online gaming point of consumption tax
(applying from Q4 2017). Total operating costs
increased by 2%, with 8% growth in sales
and marketing investment partially offset
by operating efficiencies in other operating
costs. Underlying EBITDA for the division
increased by 3% to £316m.

While not included in the 2018 results,
Adjarabet revenues (unaudited) were

up 37% in local currency to £64m as the
business maintained its 40%° market share
of the Georgian market and increased its
presence in the regulated Armenian market
where it currently has c10%'° market share.
Adjarabet generated £20m of EBITDA
(unaudited) in 2018.

1. The "underlying” measures exclude separately disclosed items, that are not part of the usual business activity of
the Group and are also excluded when internally evaluating performance, and have been therefore reported as
"separately disclosed items” (see Note 4 and page 125 to the Financial Statements).

2. EBITDA s profit before interest, tax, depreciation, amortisation and impairment expenses and is a non-GAAP

measure (see page 46).

1odai oiBarens

8ouUeUIBNOE)

SjuBWSE)S [elouBUl

uonewLIoWI IBYI0



OPERATING AND FINANCIAL

AUSTRALIA®

BRANDS OPERATING:

Sports
£403m

Revenue +6%'
(2017: £404m)

£13/m

Underlying EBITDA!? +4%f
(2017:£139m)

£119mM

Underlying' operating profit +1%"
(2017:£126m)

REVIEW CONTINUED

Change Change

2018 2017 % %

£m m £ A$

Sportsbook stakes 4,308 3,708 +16% +23%
Sportsbook net revenue % 9.4% 10.9% -1.5% -1.6%
Revenue 403 404 Flat +6%
Cost of sales (121) (111) +9% +16%
Gross profit 282 292 4% +2%
Sales and marketing (82) (82) +1% +8%
Product and technology (20) (24) 17% -12%
Operations (42) 47) -10% -6%
Total operating costs (145) (153) -5% +1%
Underlying EBITDA'? 137 139 2% +4%
Depreciation and amortisation (18) (15) +19% +27%
Underlying' operating profit 119 125 -4% +1%

The Australia division operates the online
betting brand Sportsbet.

In constant currency terms, revenue
increased by 6% to £403m with 23% stakes
growth partially offset by a 150 basis point
decrease in the net revenue margin, which
reflected less favourable sports results
(approximately half of the year-on-year margin
impact) and a significant investmentin
promotional generosity.

This deliberate investment in enhanced
customer value, including early-payout ‘Up’
promotions on key sports codes, extensive
racing money-back offers and targeted
customer bonuses and ‘Powerplay’ odds
boosts, is consolidating our market leading
customer proposition and driving increased
customer activity. The objective of this
strategic investment is to win further market
share and we are encouraged by the initial
returns we have seen.

This increased promotional generosity

was supported by additional investment in
marketing, with sales and marketing spend
increasing by 8%. Total operating costs were
up 1%, with other operating costs decreasing
by 7%, reflecting continued operating
efficiencies. As a result, notwithstanding the
adverse sports results and an £8m adverse
impact on cost of sales due to additional point
of consumption taxes and increased product
fees, underlying EBITDA increased by 4%

10 £137m.
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See footnotes detailed on page 46

1. The "underlying” measures exclude separately disclosed items, that are not part of the usual business activity of
the Group and are also excluded when internally evaluating performance, and have been therefore reported as
"separately disclosed items” (see Note 4 and page 125 to the Financial Statements).

2. EBITDA is profit before interest, tax, depreciation, amortisation and impairment expenses and is a non-GAAP

measure (see page 46).
T Growth rate shown in local currency.



BRANDS OPERATING:

EHTVG
+*betfair

¢J FANDUEL

£236m

Proforma revenue +18%
(2017: £205m)

£10m

Proforma underlying EBITDA"?
(pre-US sports betting)
(2017:£09m))

£24m

Investment in US sports
betting in 2018

o —

W PLAYERS
'EESHUBLE YOUR
FIRST DEPOSIT
+ MONEY BACK

L
5' CUP WEEK

SPECIA
BREEDER:

Kentucky Derby was highest traded event
for TVG in 2018.

Reported Proforma* basis
2018 2017 2018 2017  Change%  Change %
£m £m £m £m £ US$

Sportsbook stakes 423 - 423 -
Sportsbook net
revenue % 2.6% - 2.6% -
Sports revenue 172 94 216 190 +14% +17%
Gaming revenue 20 16 20 16 +26% +31%
Total revenue 191 109 236 205 +15% +18%
Cost of sales (45) (25) (50) (37) +34% +38%
Gross profit 147 85 186 168 +10% +14%
Sales and marketing (75) (34) (95) 91) +4% +6%
Productand
technology (23) 9) (32) (29) +12% +16%
Operations (63) (37) (73) (67) +28% +32%
Total operating costs (161) (81) (200) (177) +13% +16%
Underlying EBITDA'? (14) 4 (15) (9) n/a n/a
Depreciation and
amortisation (11) 9) (13) (12) +3% +7%
Underlying'
operating loss (25) (5) (27) (21) n/a n/a

Following the merger of Betfair US with
FanDuel (completed 10 July 2018) and
subsequent sport betting launch, our US
business now comprises revenues from

the following: FanDuel fantasy sports (across
41 states), TVG horseracing (across 33 states);
the FanDuel sportsbook (currently operating
in New Jersey and West Virginia); and the
Betfair Casino and Exchange in New Jersey.

Proforma* revenue was up 18%, with good
underlying growth in each of our existing
businesses supplemented by £11m of sports
betting net revenue. Excluding sports betting,
revenue was up 13%.

TVG increased its market share in racing
wagering with strong growth in active
customers driven by product enhancements,
including a new app with embedded
streaming, and by promotions including
headline ‘Money Back Specials' The fantasy
sports performance has also been driven
by product enhancements and increased
promotions. These include new game
formats and retention promotions to drive
additional growth with core fantasy players
and initiatives to expand the recreational
player base (including free-to-play content
and single-entry contests).

See footnotes detailed on page 46

The launch of the FanDuel sportsbook in
New Jersey has proved very successful with
the brand achieving a 35% online market
share' across the first 5 months of full operations
(September to January are key trading
months in the US as they correspond to the
NFL season). During 2018, US sports betting
EBITDA losses incurred were £24m reflecting
high levels of promotional activity. In the early
stage evolution of a betting market, a large
amount of customer acquisition is derived
from marketing promotions and free bets.
This acts to depress net revenue margins in
the short-term.

Proforma’ underlying EBITDA for the division
excluding sports betting was £10m. This
compared to a proforma* £9m loss in 2017.
The turnaround was driven by continued
profit growth at TVG and the Betfair Casino
together with significantly reduced losses
from the combined FanDuel and DRAFT
fantasy sports businesses.

1. The "underlying” measures exclude separately disclosed items, that are not part of the usual business activity of
the Group and are also excluded when internally evaluating performance, and have been therefore reported as
“separately disclosed items” (see Note 4 and page 125 to the Financial Statements).

2. EBITDA is profit before interest, tax, depreciation, amortisation and impairment expenses and is a non-GAAP

measure (see page 46).
T Growth rate shown in local currency
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OPERATING AND FINANCIAL REVIEW CONTINUED

RETAIL

BRANDS OPERATING:

pADDYPOWER.

£33TmM

Revenue -1%
(2017: £334m)

£/2m

Underlying EBITDA"? -12%
(2017: £82m)

£HTm

Underlying' operating
profit-19% (2017: £63m)

Paddy Power Betfair plc

Annual Report & Accounts 2018

2018 2017 Change

£m £m %

Sportsbook stakes 1,779 1,835 -3%
Sportsbook net revenue % 12.5% 124% +0.1%
Sports revenue 222 228 -3%
Machine gaming revenue 110 106 +3%
Total revenue 331 334 -1%
Cost of sales (73) (71) +4%
Gross profit 258 263 2%
Sales and marketing (7) (7) +1%
Product and technology (6) ®) +3%
Operations (174) (169) +3%
Total operating costs (187) (182) +3%
Underlying EBITDA'? 72 82 -12%
Depreciation and amortisation (21) (19) +9%
Underlying' operating profit 51 63 -19%
Shops at year end 626 626 Flat

The Retail division operates Paddy Power
betting shops across the UK (362 shops)
and Ireland (264 shops). The business has
consistently outperformed its competitors
with a market-leading sports-led proposition
built upon ongoing investment in value,
content, locations and staff.

Revenue from UK shops increased by 1%
while Irish shop revenue decreased by

4% in local currency. Excluding the impact
of new shops and year-on-year currency
movements, like-for-like’ revenue decreased
by 2% and operating costs increased by
2%. The like-for-like’ revenue growth was
comprised of a 4% decrease in sportsbook
revenues, driven by a 5% decline in stakes,
and machine gaming growth of 2%.

The weakness in sports staking was driven
by racing in the first half of the year, which
was affected by a large number of weather-
related cancellations, partially offset by good
growth in self-service betting terminals
(“SSBTs") and football staking.

The decline in sports revenues resulted in a
12% decrease in underlying EBITDA for the
division to £72m.

The new £2 stake limit for gaming machines,

which will apply from 1 April 2019, will not
have a material impact on our sports-led
retail strategy and we are continuing to
invest in extending our leadership position.
Investments in 2018 included ‘Same Game
Multis on SSBTs, the addition of a third

See footnotes detailed on page 46

in-house TV channel providing coverage

of an extra 59 races per day and the rollout
of enhanced TV displays across our estate.
\We have also recently updated our shop

till system to ensure we can continue to
accelerate our omni-channel offering. We
recently extended our SSBT partnership with
BGT Sports so that we can more efficiently
benefit from increased customer usage

of SSBTs.

During the year, the overall estate size
remained unchanged as we opened six
shops, three in both the UK and Ireland, and
closed four in the UK and two in Ireland.

£/€10 EVERY
WEEK WITH OUR

MEW PADDY'S
REWARDS CLUB

ODV'S

REWARDS CLUB

MORE THAMN JUST
FREE BETS

PADDYFOWIR

1. The "underlying” measures exclude separately disclosed items, that are not part of the usual business activity of
the Group and are also excluded when internally evaluating performance, and have been therefore reported as
"separately disclosed items” (see Note 4 and page 125 to the Financial Statements).

2. EBITDA is profit before interest, tax, depreciation, amortisation and impairment expenses and is a non-GAAP

measure (see page 46).



Overview

US financial guidance

In 2018 our US division incurred an EBITDA loss of £15m on a proforma basis. Our fantasy, TVG and Casino businesses generated a combined
£10m in EBITDA which was more than offset by a £24m loss in our sportsbook. The table below details the components of EBITDA between the

two parts of the business.

Fantasy, TVG

£m 2018 & Casino

Proforma'* businesses Sportsbook Total Notes

Revenue 224 1 236 Revenue is net of promotional spend (e.g. free bets) which are high in
sportsbook given the high proportion of new customers (reflected in
2018 sportshook net rev % of 2.6%)

Cost of sales (60)  Variables costs including taxes, supplier revenue shares, data fees &
payment processing costs

Gross profit 186

Marketing (95)  Costs incurred to acquire and retain customers

Contribution 100 9) 91 Negative contribution from sportsbook reflects high levels of
promotional and marketing spend in acquiring new customers

Other operating costs 1) (15) (106)  Includes product & technology and operations costs which are
shared across businesses. From 2019 we will not split out costs
between businesses

EBITDA 10 (24) (15)

T Any differences due to rounding.

Key guidance to consider

Fantasy, TVG & Casino businesses
contribution

Businesses have good momentum into 2019
driven by investment in promotions and
product. We will continue to invest to grow
the customer base and generate positive
contributions.

Overall sportsbook contribution

Quantum of investment losses will depend

on the level of market growth in New Jersey;,
FanDuel's performance in New Jersey;

and the timing of regulation/launch in
additional states. Contribution from newly
launched online states will remain negative
while the proportion of newly acquired
customers remains high (due to high levels of
promotional and marketing spend in acquiring
customers).

New Jersey sportsbook contribution

£9m negative contribution in 2018, reflecting
the first four months of online operations.
Strong market growth and our own strong
acquisition momentum means we intend

o continue to invest heavily in customer
acquisition, with prospective expected returns
significantly outweighing acquisition cost. As
such we would expect that our contribution in
New Jersey will remain negative throughout
2019. Our current expectation is that the New
Jersey sportsbook will generate a positive
contribution 18 to 30 months post-launch.

Other states sportsbook contribution

Factors influencing timeframe to achieve
positive contribution include the potential
market size, tax rates, competitive
environment (including number of skins
permitted), market-access costs and
availability of casino cross-sell.

Other operating costs

We will continue to invest in our resources

to ensure they are capable of serving our
existing businesses and our expanding sports
betting operations. We currently expect our
total operating costs (excluding marketing) in
the US to increase from £106m to between
£145m and £165m in 2019, reflecting both the
annualisation of investments made during
2018 and additional 2019 investment.

Current trading and Group guidance

The new financial year has started in line with
our expectations. The acquisition of Adjarabet
is further evidence that we are delivering
against our strategy, and whilst there will
inevitably be further regulatory challenges, we
are excited about the growth opportunities
ahead of us.
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OPERATING AND FINANCIAL REVIEW CONTINUED

REGULATORY UPDATE

During 2018 there were significant regulatory
developments across all of our key markets.
Some developments have created new
market opportunities, such as the opening up
of the US sports betting market, while others
will result in significant additional regulatory
and tax headwinds in our key established
markets. We estimate that the gross

impact on EBITDA from the combination

of regulatory, tax and product fee changes
inour regulated markets would have been
approximately £118m had they applied for
the full year 2018 (representing ¢.26% of
Group EBITDA).

These regulatory developments reaffirm our
long-held view that scale and market-leading
positions are advantageous in achieving
success in regulated online markets.
Accordingly, we believe we are positioned
relatively well to respond to these regulatory
developments.

UK

In May 2018, the UK Government published
its Review of Gaming Machines and Social
Responsibility Measures, which included a
proposal to implement a new stake limit for
gaming machines of £2. In October 2018,
they also confirmed that the rate of remote
gaming duty (payable on gross online
gaming revenues from UK customers) will
increase from the current rate of 15% to 21%.
In November they announced that both
measures will apply from 1 April 2019.

\We estimate that the direct, pre-mitigation,
impact of the new stake limit would be a 33%
0 43% decrease in our total retail machine
gaming revenue. In 2018, this would have
equated to a £36m to £47m revenue impact,
representing 1.9% to 2.5% of Group revenue.
Potential mitigation factors include reduced
direct variable costs, product development,
substitution to other betting products and
market consolidation. For the Group, the
increase in remote gaming duty, based on
2018 gaming revenues, would resultin an
additional £16m of duty being payable on

an annualised basis.

On 16 October 2018, we confirmed that we
had entered into a regulatory settlement with
the UK Gambling Commission regarding five
cases from 2016, where previous policies
were not sufficiently effective in addressing
responsible gambling and anti-money
laundering requirements. As part of the
settlement, we are returning £0.56m to the
affected parties and will make a £1.7 million
payment to GambleAware, the independent

Paddy Power Betfair plc

Annual Report & Accounts 2018

charity which commissions research,
education and treatment services to reduce
gambling related harm in Great Britain.

In recent years, we have invested in an
extensive programme of work to strengthen
our resources and systems in responsible
gambling and customer protection. This
work is continuous and we are committed to
working in partnership with other operators,
and with the Gambling Commission, to
become better at protecting customers.

In December 2018, The Industry Group for
Responsible Gambling announced a ‘whistle
to whistle’ ban on all TV betting adverts
during pre-watershed live sport, starting

five minutes before the event begins, and
ending five minutes after it finishes. Additional
measures include an end to betting adverts
around highlight shows and re-runs, and

an end to pre-watershed bookmaker
sponsorship of sports programmes.

The measures will come into effect from

1 August 2019 and exclude horse and
greyhound racing programmes.

Australia

Throughout 2018, various state Governments
announced details of their point of
consumption tax regimes with additional
taxes coming into effect from 1 October 2018
in Queensland and from 1 January 2019 in
New South Wales, Victoria, Western Australia
and Australian Capital Territory. The overall
impact of these taxes for the Group, including
the South Australia tax which has been
payable since July 2017, is a blended tax rate
equivalent to 11% of gross revenues (or ¢.13%
of net revenues). If all of the taxes had been

in effect throughout 2018, we would have
paid an additional A$83m (£46m), on top of
the $13m (£8m) in point of consumption tax
actually paid.

In June 2018, Racing Victoria Limited and
Racing and Wagering Western Australia
announced changes to the structure of

their racefield fees (product fees payable

on races in their states) applying from 1 July
2018. In December 2018, Racing Queensland
also announced changes to their racefield
fees, applying from 1 February 2019. The

net impact of these changes, applied to
Sportsbet's 2018 revenue level and mix

would be approximately A$6m (£3m) adverse.

The National Consumer Protection
Framework for online wagering, commenced
from November 2018 with consumer
protection measures being progressively
introduced over 18 months, including

reduced times for customer verification,
a ban on sign-up offers and a national
self-exclusion register.

Ireland

In October 2018, the Irish Government
announced that it is increasing the rate

of betting duty payable, with effect from

1 January 2019. The rate increased from

1% 10 2% of sports betting stakes from Irish
customers (applies to all channels) and from
15% 10 25% of betting exchange revenues
from Irish customers. If these increased rates
had applied to the Group's Irish sportsbook
stakes and exchange revenues in 2018

we would have paid an additional £20m

of betting duty. These increases, which

have now come into effect, are subject to a
secondary review by Government though no
timeline has been confirmed for when this
review will take place.

The Government is continuing to work
towards introducing the Gambling Control
Bill. The bill seeks, among other matters,

to establish a dedicated regulator of the
gambling sector in Ireland. We remain
supportive of the bill and its aim to introduce
into Irish legislation, regulation in line with
international best practice.

Other regulated markets

In ltaly, the Government in July 2018
introduced a ban on all gambling-related
advertising and sports sponsorship that will
take effect from July 2019. In December, the
Government announced that from 1 January
2019 the online tax on sports betting would
increase from 22% to 24% and from 20% to
26% on online gaming.

In Spain, the Government reduced the tax
rate on online betting and gaming from 256%
0 20%, effective from 1 July 2018.

In Sweden, the online market became
regulated with effect from 1 January 2019
with an 18% gambling tax. The Group
obtained an operating license, and Betfairse
went live in January 2019,

In Romania, the Government introduced a
new 2% tax on deposits to online accounts
effective from 1 January 2019. This tax is

in addition to the 16% online revenue tax
already payable.

The combined netimpact of these changes
in other regulated markets, based on 2018
activity levels, is approximately £2m adverse.



Other tax matters

In February 2019, the Hessen Fiscal Court

in Germany provided us with its decision
relating to the Group's appeal of a 2012 tax
assessment relating to the Betfair Exchange,
which operated in Germany until November
2012. The Court found against the Group and
deemed that a tax liability of approximately
€40m (£36m) is payable (including accrued
interest). This represents a multiple of
revenues generated by the Exchange
during the period.

On 31 December 2018, the Group was
issued with a Greek tax assessment for
financial years 2012, 2013 and 2014,

relating to paddypower.com'’s Greek interim
licence. This assessment concluded that
the Group is liable to pay €15m (£13m)

in taxes including penalties and interest.
This is substantially higher (by multiples)
than the total cumulative revenues ever
generated by paddypower.com in Greece.

The Group strongly disputes the basis of
these assessments, and in line with the legal
and tax advice we have received, is confident
in our grounds to appeal. We therefore intend
to do so. Accordingly, we have not provided
for these amounts in our financial statements.
Pending the outcome of these appeals, we
paid the total Greek liability in January 2019
while we await clarity with respect to the
timing of any cash paymentin Germany.

Separately disclosed items

Separately disclosed items do not relate

to the usual business activity of the Group
and therefore are excluded from underlying
profits. In 2018, these included £101m of
amortisation of acquired intangible assets
recognised on accounting for the 2016
merger of Paddy Power and Betfair and the
2018 combination of the Group's US assets
with FanDuel. Following this US transaction,
we also reviewed the carrying value of assets
and contingent consideration relating to

the Group's existing US daily fantasy sports
business, DRAFT, which resulted in a net
non-cash write-off to the income statement
of £16m in 2018.

Costs relating to restructuring and strategic
initiatives totalling £28m were incurred in
2018. These were primarily transaction
costs arising as a result of the combination
of Betfair US with FanDuel as well as
operational and strategic changes made
following the appointment of a new CEQ.

In February, the Group disposed of its
remaining stake in LMAX Exchange
Group for £22m, with a £7m profit on

this disposal recognised within financial
income. The 31.4% stake was previously
held as an available-for-sale financial asset
and accordingly no contribution from the
business was included in the Group's
income statement.

g 1%

L

faex 123

2018
£m

2017
£m

Non-cash acquisition

related items:
Amortisation on
acquired intangible
assets
Fair value adjustment
for replacement share-
based payment awards

Non-cash items relating
to the DRAFT business:
Impairment of goodwill
& intangible assets
Gain on contingent
consideration
Restructuring and
Strategic initiatives
Profit on sale of
investment

(101)

@7
1

(28)

(135)

Total separately
disclosed items

(138)

(142)

Chief Risk Officer, Tanya Horgan, delivers

speech in parliament in support of Betfair and
\Women In Football campaign #Whatlf
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OPERATING AND FINANCIAL REVIEW CONTINUED

Cash flow and financial position

As at 31 December 2018, the Group had net
debt of £162m, excluding customer balances.

2018 2017
£m £m

Underlying EBITDA"? 451 473
Capex (107) (89)
Working capital (38) 55
Corporation tax (60) (45)
Underlying free cash
flow 247 395
Cash flow from
separately disclosed
items (1) (12)
Free cash flow 246 383
Dividends paid (169) (149)
Share buyback (415) -
FanDuel acquisition
(2017 DRAFT acquisition) (71) (14)
Interest and other
borrowing costs (4) ()
Net proceeds from
issue of shares 10 3
Net (decrease)/
increase in cash (403) 222
Net cash at start of year 244 36
Foreign currency
exchange translation (2) (14)
Net (debt)/cash
atyear end® (162) 244

Footnotes to the Operating and Financial Review

1. The "underlying” measures exclude separately
disclosed items, that are not part of the usual
business activity of the Group and are also
excluded when internally evaluating performance,
and have been therefore reported as “separately
disclosed items” (note 4 and page 125 to the
Financial Statements)

2. EBITDAs profit before interest, tax, depreciation,
amortisation and impairment expenses and is
anon-GAAP measure. Itis defined as profit for
the year before depreciation and amortisation,
financial income, financial expense and tax
expense/credit. The Group uses EBITDA,
Underlying EBITDA and Underlying operating
profit to comment on its financial performance.
These measures are used internally to evaluate
performance, to establish strategic goals and to
allocate resources. The Directors also consider
that these are commonly reported and widely
used by investors as an indicator of operating
performance and ability to incur and service
debt, and as a valuation metric. These are non-
GAAP financial measures and are not prepared
in accordance with IFRS and, as not uniformly

Paddy Power Betfair plc

Annual Report & Accounts 2018

The Group had £107m of capital expenditure
in 2018 (2017: £89m). Approximately 19% of
the expenditure related to our retail business,
24% to our US business with the remainder
relating to technology projects, and product
development in our European and Australian
online businesses.

Working capital in 2018 was adversely
affected by both the timing of some Q4

2017 costs paid in Q1 2018 (c.£20m) and
material prepayments in relation to Furopean
marketing assets and US sports betting
assets (c.£30m).

The increased corporation tax payment in
2018 reflected changes in the profitability mix
of the group and the timing of tax payments.

During the year, £684m was returned to
shareholders via dividends and share
buybacks. Cash flow from separately
disclosed items includes the receipt of
f£22m for the disposal of the Group's
remaining stake in LMAX Exchange Group
in February 2018.

Since the year end, the Group completed its
£500m share buyback programme and the
£101m acquisition of an initial 51% controlling
stake in Adjarabet. At 28 February 2019 the
Group had net debt of £310m, representing
0.7 times EBITDA.

defined terms, these may not be comparable with
measures used by other companies to the extent
they do not follow the same methodology used by
the Group. Non-GAAP measures should not be
viewed in isolation, nor considered as a substitute
for measures reported in accordance with IFRS
All of the adjustments shown have been taken
from the audited Financial Statements.

3. Constant currency (“cc”) growth throughout
this Operating & Financial Review is calculated
by retranslating non-sterling denominated
component of 2017 at 2018 exchange rates
(Appendix 4 on page 49)

4. The FanDuel transaction completed on 10 July

2018 and therefore the reported results for 2018
only include the FanDuel fantasy sports business
from that date and do not include the business
within the comparative period. The ‘Proforma’
results include the FanDuel fantasy sports
business as if it always had been part of the
Group, incorporating in addition to the reported
results, results from 1 January to 9 July within the
2018 results and trading for the full year within the
comparative period (Appendix 2 on page 48).

10.

"

Dividend

The Board has proposed a final
divided of 133p per share, taking the
full year dividend for 2018 to 200p
(2017: 200p), which represents 53%
of underlying earnings per share.
The ex-dividend date will be 11 April
2019, the record date will be 12 April
2019 and payment will be on

21 May 2019.

Net debt at 31 December 2018 is comprised
of gross cash excluding customer balances of
£123.7m and gross borrowings of £285.4m.
The comparative balance shown as at

31 December 2017 is comprised of gross cash
excluding customer balances of £307m and
borrowings of £62m (Appendix 3 on page 48).

Growth rates in the commentary are in local
currency.

Like-for-like growth rates are in constant currency®
and are calculated by only including in the 2018
results, financial results from shops open prior to
2017 plus the financial results from shops opened
during 2017 only from the anniversary of their
opening date.

Based on competitor public filings and internal
management estimates.

Based on market customer deposit data
Internal management estimates

Based on New Jersey Division of Gaming
Enforcement industry reports.



Appendix 1: Divisional Key Performance Indicators

Online Australia Retail us Group

% % A$% % % US$% % CC'%
£m 2018 2017 Change 2018 2017 Change Change 2018 2017 Change 2018 2017 Change Change 2018 2019 Change Change
Sportsbook
stakes 5453 5633 3% 4,308 3708 +16% +23% 1,779 1835 3% 423 - 11,962 11176 +7/%  +9%
Sportsbook
netrev% 77% 70% +07% 9.4% 109% -15% -1.6% 12.6% 124% +0.1% 2.6% - 88% 92% -04% -04%
Sportsrevenue 678 660  +3% 403 404 Flat ~ +6% 222 228 -3% 172 94 +83% +89% 1,474 1385 +6% +8%
Gaming
revenue 270 238  +13% - - - - 110 106 +3% 20 16 +26% +31% 399 360 1% +11%
Totalrevenue 948 898  +b6% 403 404 Flat  +6% 331 334 1% 191 109 +75% +81% 1,873 1745 +/% +9%
Cost of sales (231) (199) +16% (121) (111)  +9% +16% (73) (711)  +4% (45) (25) +80% +85% (470) (405) +16% +18%
Gross Profit 717 700  +2% 282 292 4% 2% 258 263 2% 147 86 +74% +80% 1,403 1340 +6%  +6%
Sales &
marketing (242) (223) +8% (82) 82 +1% +8% (7) (7)) +1% (75) (34) +120% +124% (406) (346) +17% +19%
Product &
technology (95) 98)  -4% (20) 4) 7% -12% (6) 6) +3% (23) (9) +148% +157% (144) (137) +5%  +6%
Operations (64) (72)  11% (42) 47) -10% -5% (174) (169) +3% (63) (37) +68% +74% (343) (326) +5% +6%
Unallocated
central costs (59) (68 +3% +2%
Operating
costs (401) (394) +2% (145) (153) -6% +1% (187) (182) +3% (161) (81) +99% +104% (953) (867) +10% +11%
Underlying
EBITDA 316 306 +3% 137 139 2%  +4% 72 82 -12% (14) 4 n/a n/a 451 473 -5% -3%
Depreciation
& amortisation (42) (39) +8% (18) (15) +19% +27% (21) (19)  +9% (11) Q) +17% +22% (90) (81) +11% +13%
Underlying
operating
profit/(loss) 275 268  +3% 119 125 -4% +1% 51 63  -19% (25) (5) n/a n/a 360 392 -8% -6%

Proforma* Basis
us Group
US$ % % CC'%

£m 2018 2017 % Change change 2018 2017 change change
Sports net revenue 216 190 +14% +17% 1,518 1481 +3% +5%
Gaming net revenue 20 16 +26% +31% 399 360 +11% +11%
Total revenue 236 205 +15% +18% 1,918 1,841 +4% +6%
Cost of sales (50) (37) +34% +38% (475) 418) +14% +16%
Gross Profit 186 168 +10% +14% 1,442 1,424 +1% +3%
Sales & marketing (95) 91) +4% +6% (426) (402) +6% +7%
Product & technology (32) (29) +12% +16% (153) (157) -3% -1%
Operations (73) (57) +28% +32% (354) (346) +2% +4%
Unallocated central costs (59) (58) +3% +2%
Operating costs (200) (177) +13% +16% (992) (963) +3% +4%
Underlying EBITDA (15) 9) n/a n/a 451 461 -2% Flat
Depreciation & amortisation (13) (12) +3% +7% (92) (84) +10% +11%
Underlying operating profit (27) (21) n/a n/a 358 376 -5% -3%

1. Constant currency (‘cc”) growth is calculated by retranslating non-sterling denominated component of 2017 at 2018 exchange rates (see Appendix 4 on page 49)
Half-yearly and quarterly divisional key performance indicators are available on our corporate website: www.paddypowerbetfair.com/investor-relations
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OPERATING AND FINANCIAL REVIEW CONTINUED

Appendix 2: Reconciliation of reported revenue and underlying EBITDA to proforma adjusted EBITDA

Revenue Underlying EBITDA

YoY CC Yoy YoY CC Yoy
£m 2018 2017 % % 2018 2017 % %
Reported 1,873 1,745 +7/% +9% 451 473 -5% -3%
Inclusion of pre-acquisition
FanDuel results 44 96 (0) (13)
Proforma 1,918 1,841 +4% +6% 451 461 -2% Flat
YoY adjustments:
Exclude US sports betting
EBITDA losses 24 -
Include YoY betting tax &
product fees changes - (15)
Proforma EBITDA adjusted
for US sports betting & tax
changes 475 446 +7% +9%

Appendix 3: Reconciliation of Presented cash flow to Reported statutory cash flow

In the Operating and Financial Review the cash flow has been presented on a net cash basis. The difference between this and the reported
statutory cash flow is the inclusion of borrowings to determine a net cash position, as reconciled in the table below.

Adjustment to include

Presented cash flow borrowings Reported cash flow
£m 2018 2017 2018 2017 2018 2017
Underlying EBITDA' 451 473 = - 451 473
Capex? (107) (89) = - (107) (89)
Working capital® (38) 55 - - (38) 55
Corporation tax (60) (45) - - (60) (45)
Underlying free cash flow 247 395 - - 247 395
Cash flow from separately disclosed items* (1) (12) - - (1) (12)
Free cash flow 246 383 - - 246 383
Dividends paid (169) (149) - - (169) (149)
Share buyback (415) - - - (415) -
FanDuel acquisition (2017: DRAFT acquisition) (71) (14) - - (71) (14)
Interest and other borrowing costs® (4) 0) - - (4) 0)
Net proceeds from issue of new shares® 10 3 - - 10 3
Net amounts drawn down/(repaid) on borrowings - - 223 (158) 223 (158)
Net (decrease)/increase in cash (403) 222 223 (168) (180) 65
Net cash at start of the year 244 36 62 214 307 250
Foreign currency exchange translation (2) (14) (1) 6 (3) 8)
Net (debt)/cash at year end (162) 244 284 62 124 307

1. Underlying EBITDA includes the following line items in the statutory cash flow: Profit for the year, separately disclosed items, tax expense before separately disclosed items,
financial income, financial expense, and depreciation and amortisation before separately disclosed items.

2. Capexincludes (profit)/loss on disposal of property, plant and equipment and intangible assets, purchase of property, plant and equipment, purchase of intangible assets,
purchase of businesses net of cash acquired (excluding FanDuel and DRAFT acquisitions shown separately in presented cash flow), capitalised internal development
expenditure and payment of contingent deferred consideration.

3. Working capital includes (increase)/decrease in trade and other receivables, (decrease)/increase in trade, other payables and provisions, employee equity-settled share
based payments expense before separately disclosed items, and foreign currency exchange (gain) /loss.

4. Cash flow from separately disclosed items includes proceeds from the disposal of investment & restructuring and strategic initiative costs paid.
5. Interest and other borrowing costs includes interest paid, interest received and fees in respect of borrowings facility.
6. Net proceeds from issue of new shares includes proceeds from issue of new shares and purchase of shares by employee benefit trust.

Paddy Power Betfair plc
Annual Report & Accounts 2018



Appendix 4: Reconciliation of growth rates to constant currency growth rates

Constant currency (‘cc”) growth is calculated by retranslating non-sterling denominated component of 2017 at 2018 exchange rates as per the

table below.

£m 2018 2017 % Change 2017 FXimpact 2017 cc cc% change
Sports net revenue 1,474 1,385 +6% (25) 1,360 +8%
Gaming netrevenue 399 360 +11% 0 360 +11%
Total net revenue 1,873 1,745 +7% (25) 1,720 +9%
Cost of sales (470) (405) +16% 7 (399) +18%
Gross Profit 1,403 1,340 +5% (19) 1,321 +6%
Sales & marketing (4006) (346) +17% 5 (341) +19%
Product & technology (144) (137) +5% 1 (136) +6%
Operations (343) (326) +5% 3 (323) +6%
Unallocated central costs (59) (58) +3% 0 (58) +2%
Operating costs (953) (867) +10% 10 (857) +11%
Underlying EBITDA 451 473 -5% ©) 464 -3%
Depreciation & amortisation (90) (81) +11% 1 (80) +13%
Underlying operating profit 360 392 -8% (8) 383 -6%
Revenue by division

Online 948 898 +5% 1 899 +5%
Australia 403 404 Flat (24) 380 +6%
Retail 331 334 -1% 1 335 -1%
us 191 109 +75% 3) 106 +81%
Underlying EBITDA by division

Online 316 306 +3% O 305 +4%
Australia 137 139 2% 8) 131 +4%
Retail 72 82 -12% 0 82 -13%
us (14) 4 n/a ) 3 n/a
Unallocated central costs (59) (58) +3% 0 (58) +2%
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UNDERSTANDING AND MANAGING THE GROUP’S PRINCIPAL RISKS

RISK GOVERNANCE AND RESPONSIBILITIES

The Board’s responsibility:

* overall responsibility for overseeing
the Group's internal control and risk
management process ensuring
appropriate and robust systems of internal
control and risk management are in place
to identify, manage and mitigate the risks
10 the overall viability of the Group.

The Audit Committee’s
responsibilities:

* ensuring the integrity of the Group's
financial reporting and internal controls
and risk management systems and
whistleblowing; and

* reviewing the work of the Internal Audit
function and the reports presented by
the External Auditor.

The Risk Committee’s
responsibilities:
e ensuring Management and the second

line risk functions are performing their
roles in managing risk;

e reviewing responsible gambling and
compliance;

* ensuring the Group Risk Registers are
properly maintained;

¢ ensuring material risks are being properly
addressed; and

e ensuring emerging risks are identified,
measured and monitored.

The Executive Committee’s

responsibilities:

* identifying, assessing, monitoring,
managing and mitigating risks and taking
advantage of opportunities;

* embedding risk management as business
as usual;

* ensuring appropriate internal controls are
in place; and

¢ identifying all key risks and ensuring
actions to mitigate risks are implemented.

6 O Paddy Power Betfair plc
Annual Report & Accounts 2018

Risk Management Process

1. IDENTIFY RISKS

A robust methodology is used to
identify principal risks across
the Group.

2. ASSESS AND QUANTIFY RISKS

Analyse risks and controls and
evaluate to establish root causes,
financial and other impacts and the
likelihood of occurrence.

3. DEVELOP ACTION PLANS TO
MANAGE AND MITIGATE RISK

Assess effectiveness and adequacy
of controls. If additional controls are
required, these are identified and
responsibilities assigned.

4. MONITOR AND REASSESS RISK
POST MITIGATION AND REPORT

Management is responsible for
monitoring progress of actions to

treat principal risks and is supported
through the Group's internal audit
programme which evaluates the
design and effectiveness of controls.
The risk management process is
continuous; principal risks are reported
to the Risk and Audit Committees.

Line of defence and
responsibilities

FIRST LINE

Executive Committee
Business operations:
* Management & Chief Risk Officer

* Establish and develop the risk
and control environment

* Primary responsibility for day-to-day
risk management

* Proactive management of

continuous business process
improvement

SECOND LINE

Risk Committee
Oversight functions:

» Risk Management, Finance, HR,
Legal, Compliance, & Information
Security

» Establish Group policies and
procedures within risk appetite

» Provide guidance and direction
for their implementation

* Monitor the appropriate execution
and application of policies and
procedures

THIRD LINE

Audit Committee
Independent assurance:
¢ Internal/External Audit

* Provide independent challenge
and assurance that risk is
appropriately managed

* Systematic evaluation and
monitoring of controls

* |dentify efficiencies and process
improvement opportunities



IDENTIFYING, MANAGING AND MITIGATING OUR PRINCIPAL RISKS

Identifying our principal risks

The principal risks and uncertainties which are considered to have a material impact on the
Group's long-term performance and achievement of strategy are set out on the following pages.

External and internal risk factors are considered.

Thisis not intended to be an exhaustive and extensive analysis of all risks which may affect the
Group. Additional risks and uncertainties not presently known to Management, or currently

RISK ASSESSMENT KEY

How the inherent risk (before taking into account
controls in place to mitigate it by the business)
has changed over the past year:

®» @ O

‘ ) Increased No change Decreased
deemed to be less material, may also have an adverse effect on the business. risk inrisk risk
Impact:

Impact on the business if the risk materialises

Likelihood:

Likelihood of occurrence of the risk in the next three
years before taking into account mitigation activities
by the business

Principal risk/ Why we need Impact/
uncertainty to manage this Likelihood How we manage and mitigate the risk
Regulation The regulatory, taxation, Impact: * \We have dedicated internal and external Legal, Compliance and Tax
and licensing or legislative environment, . High teams for all regions with responsibility for advising business units
and Regulatory including interpretations 9 in these matters and working with the business to set appropriate
: or practices, applicable R policies, processes and controls. For jurisdictions in which we hold
compliance o et Likelihood: ; ; ‘ i
to the Group's activities : a licence, the relevant Compliance teams monitor compliance
. in the vari markets in o Hi with the regulatory framework and licence requirements in place.
Risk category: he various markets High e regulatory framework and licence requirements in place
which it operates, can ‘ ‘ .
. . ‘ » QOur dedicated Regulatory Affairs and Compliance teams work
e Commercial make it commercially . . : ‘
‘ ) : with regulators and governments in relation to proportionate and
e Financial challenging for us to .
: i reasonable regulation.
e |egaland operate or restrict our ability
Regulatory to grow the businessin ¢ Asthefirst line, Management has ultimate accountability for
* Reputational such markets. This includes compliance; training and communication strategies have focused
those markets where no on ensuring appropriate awareness of requirements. A risk-based
Change in risk: regulatory framework exists. approach is taken to key areas and there are appropriate second
This industry is continually line functions in the business who test the systems for compliance.
@ sllsjecies fo advefse * Management report periodically to the Audit Committee and the
regulatory headwinds. . ‘ . o )
Risk Committee (as applicable) on the application of various laws
Breaches of regulations and regulations by the relevant jurisdiction to ensure that they are
damage our reputation appropriately understood and managed.
as wel\ as [eaq\ng Eiiinzs * The Group's internal and external auditors report the findings
and investigations and can . ) . i
. of their audit procedures to the Audit Committee on relevant
impact future growth. :
compliance matters.
Data The inability to adequately Impact: * The Group invests significantly in IT security resources and works
management protect customer and . High with a variety of external security specialists to ensure security
and cyber other key data and 9 arrangements and systems are up-to-date with emerging threats.
security information could result - ) The Group's Information Security team continuously assesses the
in formal investigations Likelihood: risks and controls around security and IT operations.
Risk category: fg:ﬁ;p?s&?loigg%?%%n * Medium * \We have in place a number of data protection policies in order
* legaland and dar%a Sto our brands to protect the privacy rights of individuals in accordance with the
Regulatory 9 ' relevant local data protection and privacy legislation and with

* Reputational
* Technology

Change inrisk:

S,

This is even more material
since the introduction of
the EU-wide General Data
Protection Regulations
(‘GDPR") in May 2018.

GDPR. These are monitored by the Legal and Data Protection
teams to ensure that the business is aware of, and adheres to,
industry best practice standards and relevant laws.
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UNDERSTANDING AND MANAGING THE GROUP’S PRINCIPAL RISKS CONTINUED

Principal risk/ Why we need Impact/
uncertainty to manage this Likelihood How we manage and mitigate the risk
Reliance We rely on third parties Impact: * Where possible, we limit reliance on a single supplier to reduce
on third across our business. o [Hialn potential single points of failure.
parties and ileieging el e « The Group has strong commercial relationships with its key
kev supblier with, and performance by, - : . ‘
Y S PP © kev sunoliers. particularl Likelihood: suppliers. Contracts and service level agreements are in place
relationships Y SUDPIerS, P Y , with third parties and are subject to regular review. Proposed new
those supplying software o Medium
_ oS, AT contracts are passed through a procurement process to ensure
Risk category: p > adequate protection for the Group.
« Commercial processing and data ‘ _ o
« Strategic to support the Group's * The Group monitors the performance of third-party suppliers in
products is key to order to ensure the efficiency and quality of contract performance.
Change in risk: thQGrQupsstrateg|c
objectives.
Technology Our operations are Impact: * We continuously invest in a cost-effective technology platform to
infrastructure, dependentontechnology Hiah ensure stability and availability, to eliminate single points of failure
systems and advanced IT systems 9 and improve performance.
stability and CMYEMyeEMEgSeTEUE Likelihood: * In Europe, our single technology platform means customers are
" to these could reduce ‘ . . ‘ "
availability , interfaced onto a single platform, which has increased resilience.
revenue and harm our o Medium
. business reputation. * Key metrics are in place to monitor key systems and platforms
Risk category: . ‘ N .
X I globally and identify potential emerging issues for all regions.
« Commercial Reduced availability of ; 2 : o
: o There is a formal incident management process for identifying,
* Reputational our products arising from ) = UG
‘ escalating and resolving issues and a post incident process to
e Technology software, infrastructure o ,
X ensure that similar issues cannot happen again.
and system issues could
Change in risk: resultin a poor customer * Robust development and change management processes help
experience and may have reduce the risk of unplanned outages.
@ an impact on customer
loyalty affecting our ability
to grow the business.
Business The ability of the Group Impact: * We regularly review our Business Continuity Plans and IT Disaster
continuity to recover from severe . High Recovery capability and have in place service level agreements
planning disruption to our 9 with third parties. Where possible, we have failover solutions
and disaster technology systems and - available and seek to limit single points of failure.
business operations is Likelihood: ‘ ‘
recovery aramount A sionificant » The increase in extreme weather events across the Group's
. gisru tion tb ong of our * Low locations have increased the need to better manage this risk but
Risk category: P we have in place continuity plans to manage such events and

data centres or offices can
cause reduction in revenue
and loss of customers.

e Commercial
¢ Technology
Change in risk: Delays in restoring
services following a major
@ disruption could result
in loss of customers and
reputational damage.

these have been successfully tested.

Paddy Power Betfair plc
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Principal risk/ Why we need Impact/
uncertainty to manage this Likelihood How we manage and mitigate the risk
Market Restrictions on new or Impact:  Potential changes in regulatory environments are monitored on an
restrictions existing markets such . Med ongoing basis with a view to managing any changes appropriately
as advertising bans or edium and cost efficiently.
Risk category: g&;t%al;itxatrlgyvtchhalr;%is Likelihood: « The Group continues to promote transparent and effective
* Qommerowal pactg pians. , regulations in all markets that create a level playing field.
* Financial ¢ Medium o ‘
« Legaland » A product prioritisation process ensures any new regulations are
Regulatory complied with in a timely manner.
* Strategic
Change in risk:
Key Continued success and Impact: ¢ Through the Nomination and Remuneration Committee, the Board
employees growth is dependent . Medi reviews key positions (namely the Executive Directors and senior
recruitment on the performance edium management), succession and the remuneration and incentives in
and retention  ©f Executive Directors, - ) place. The overall remuneration structure in place for all employees
Risk senior management and Likelihood: is also reviewed by the Remuneration Committee.
isk category: 5 i : : : ‘
. Commeg:ialy gﬁg;;%i?g‘%ﬁiimem Medium » Our HR function actively manages succession planning and the
« Strategic of these individuals is a ke processes that are in place throughout the business to identify
‘ ) Y key roles and conduct regular appraisals, succession and talent
component in securing :
Change in risk: the ability to arow and reviews and engagement surveys as well as career development
9 ’ ytogrow opportunities.
develop the business.
The Group's ability to » Allemployees are subject to regular salary reviews, a
continue to attract, comprehensive benefit package and are able to join our
retain and motivate all-employee Save As You Earn Share scheme (Sharesave) (subject
passionate and highly to local jurisdictional requirements), which provides an opportunity
skilled employees in an for them to participate in the Group's performance.
intensely competitive
environment is key.
BREXIT The high degree of Impact: » The potential implications of different BREXIT outcomes continue to
uncertainty around ) be monitored by members of senior management and internal and
. q e Medium :
Risk category: the terms of the UK's external advisors.
* Financial CERESiiem i =L Likelihood: « The Board continues to monitor BREX[T-related developments
« Legaland as a consequence of the icularly inth f inued } dth il
BREXIT referendurn has . Ligh particularly in the event of continued uncertainty and the possibility
Regulatory . ‘ ) 9 of a 'no deal” BREXIT, as we approach the deadline on 29 March
resulted in business risk. e : ) S
2019. Specific impacted areas considered include legislation and
Change in risk: regulation, people, data protection and tax. However, we are a global
business, geographically and product diversified, and licensed
country-by-country. This is a distinct advantage should data
protection conditions in one market change.
Health and A major health and safety Impact: * There are processes in place to manage the risks in our retail
safety incidentin our retail . High betting shops, including health and safety structures, single
betting shops (for the 9 manning processes and loss prevention and security measures.
Risk category: UK and Ireland) would Likelih ) We have also materially increased the headcount in our health
« Commercial have a material impact ikelihood: and safety team.
. | i | . . ) .
Financial Ugen SmpieyEEs e Low * There are a number of risk assessments conducted in our retail
* Legaland customers and could lead betting sh ‘ Fthasir i . In addit
1o significant reputational etting shops at various stages of their lifecycle. In addition,
Regulatory a formal incident management process and follow-up procedures

¢ Reputational

Change inrisk:

damage as well as fines
and regulatory action.

reduce the likelihood of repeat issues.
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GOVERNANCE OVERVIEW

CHAIR’S GOVERNANCE STATEMENT

“The Board sets the tone
for the Group's culture,
values and behaviours
and keeps the Group's
stakeholders at the heart
of our decision-making
process. Our focus is the
long-term sustainable
success of the business,
which should in turn
deliver greater cumulating
shareholder value over
time.”

6 4 Paddy Power Betfair plc
Annual Report & Accounts 2018

Dear Shareholder

Strong corporate culture and shared values
drive the right behaviours throughout the
Group and play an important part in delivering
a sustainable successful business in the

long term. Our corporate reputation is an
important element of delivering on our Vision
of being a global leader in online sports
betting, combining a diversified portfolio

of strong national brands with the world's
leading betting Exchange. We also appreciate
the constant need to consider the impact we
can have on a wider group of stakeholders
beyond investors and the need to strive to
achieve positive outcomes in all respects.

Our approach to governance

The Board is responsible for the stewardship
of the Group, establishing the Group's
purpose, values and strategy and satisfying
itself that these are aligned to the culture

of the organisation. As part of our decision-
making process, due regard is given to the
interests of all of the Group's stakeholders
with the goal of achieving long-term
sustainable success for the business.

This in turn should deliver consistently
strong shareholder value. The Board, its four
principal Committees and Management,
working together, and using our governance
principles, provide a clear and robust
framework within which decisions are made.
This report summarises our approach to
ensuring effective governance and oversight
of the business and the work undertaken
during 2018.

The Board

Peter Jackson joined as Chief Executive
Officer on 8 January 2018 and Jonathan Hill
became Chief Financial Officer on 22 October
2018 further to our announcement earlier in
the year that Alex Gersh had tendered his
resignation. Padraig O'Riordéin also stepped
down as a Non-Executive Director in March
2018 having served over nine years as a
Non-Executive Director. Accordingly, in 2018,
succession planning for the Board was a key
priority of the Nomination Committee and

the Board and this will continue in 2019 as we
progress our search for a new Non-Executive
Director who will enhance the diversity and
range of skills and competencies of the Board.

As part of ensuring the Board's effectiveness,
we again decided to undertake an internal
performance evaluation of the Board and

its Committees, which confirmed that they
continue to operate effectively and work
cohesively, providing the necessary challenge
to Management. The process and agreed
actions for 2019 are set out on page 64.

Remuneration changes

Further to changes in our strategy, the
combination of our existing US business with
that of FanDuel and changes in the external
regulatory environment, we have made
changes to both our long term and short term
incentive plans. These are further detailed in
the Directors' Remuneration Report and are
the outcome of a dialogue with a number of
our largest shareholders during 2018.



Reputation and risk

Our reputation continues to be of vital
importance to the Group and its various
constituents. The Risk Committee

focuses on the reputational impact of

the Group's activities and how these are
being managed, particularly in relation to
responsible gambling. Both it and the Audit
Committee strive to ensure that the Group's
risk management processes and risk appetite
are aligned to the culture of the organisation.

Stakeholder engagement

The Board has always had regard to wider
stakeholders beyond shareholders and

in particular, our employees. | spend a fair
amount of time engaging with employees
through visiting our operations worldwide
whilst also encouraging all of Board members
to do the same. In 2018, the Board undertook
visits to our offices in Cluj and Porto.

Emer Timmons, one of our Non-Executive
Directors, also held a diversity workshop

for our corporate senior management
employees in UK and Ireland sharing her
insights in this area. Committee Chairs also
spend time outside of formal meetings
conducting more widespread discussions
with a broad range of our people.

Both Peter Rigby (as Chair of the
Remuneration Committee) and | held
meetings with investors on general
governance and remuneration matters
during the year and details of these are
discussed within this report.

Further, to the requirements under the
2018 UK Code, the Board has decided to
appoint two Non-Executive Directors,
Peter Rigby and Emer Timmons, to be the
formal representatives for the Board in
relation to appropriate engagement with
our global employees building on the
current positive processes we already
have in place. This is being implemented
in 2019 and will be reported in next year's
Annual Report.

Objectives for 2019

During 2018, the Board and its Committees
spent time considering the draft and the final
2018 UK Code and how we would continue
to ensure compliance. This Annual Report

continues to report against the 2016 UK Code.

The Board's objectives for 2019 are to
continue to support the Executive Directors
with the execution of our strategy, to focus on
talent recruitment and retention, succession
planning, on increasing the diversity of

the organisation and on enhancing our
governance practices, to remain aware and
informed of cyber risks and mitigation and to
ensure that we continue to have regard to the
interests of all of our stakeholders, in line with
directors' duties.

We look forward to meeting our shareholders
at our Annual General Meeting, which will be
held on 16 May 2019 at 11.00am at our head
office in Clonskeagh, Dublin.

Gary McGann
Chair
5 March 2019

Statement of compliance

As a dual listed company with a
premium listing on the London Stock
Exchange and a secondary listing

on Euronext Dublin, on behalf of the
Board, | am pleased to confirm that

we have fully complied with both the
UK Corporate Governance Code 2016
(the "UK Code") and the Irish Corporate
Governance Annex (the “Irish Annex”)
for the year ended 31 December 2018.

The UK Code is available from
the Financial Reporting Council’'s
website: frc.org.uk

The Irish Annex is available
from Euronext Dublin’s website: ise.ie

Fair, balanced and
understandable

The Board believes that this Annual
Report, taken as a whole, is farr,
balanced and understandable and
provides the information necessary
for shareholders to assess the
Group's position and performance,
business model and strategy. The
Audit Committee assisted the Board
with this assessment as explained on
page 66. The Statement of Directors'
Responsibilities appears on page 101.

ALIGNMENT WITH THE 2016 UK
CODE:

Leadership
pages 56 to 61

Effectiveness
pages 62 to 64

Accountability
pages 65 to 71

Remuneration
pages 74 to 95

Engagement
pages 72 and 73
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LEADERSHIP
BOARD OF DIRECTORS

Gary McGann (age 68)1 1
Chair - Independent on appointment

Appointed to this position: 1 July 2015*

Key strengths and experience:
¢ Extensive board experience in both the private
and public sector

¢ Significant number of years' experience in
senior finance, operations roles and general
rmanagement

Gary was previously a Non-Executive Director of
Smurfit Kappa Group, having been Group Chief
Executive prior to this and having previously held
a number of senior roles including President and
Chief Operations Officer. Prior to this, he was Chief
Executive of Gilbeys of Ireland and Aer Lingus
Group. Gary holds BA and MSc Management
degrees and is a qualified accountant.

Other current appointments: Chair of Aryzta
AG and Non-Executive Director and Chair of
Nomination and Remuneration Committees

of Green REIT plc

*

Became a Non-Executive Director: Nov 2014.

Jan Bolz (age 58) .
Independent Non-Executive Director

Peter Jackson (age 43) E=
Chief Executive Officer

Z A

Appointed to this position: 8 January 2018*

Key strengths and experience:

* Extensive experience in leading consumer
businesses with international reach within a
highly regulated industry

¢ Technology and digital consumer sector
expertise

Prior to becoming Chief Executive Officer,

Peter was Chief Executive Officer of Worldpay UK,
an operating division of Worldpay Group plc. He
was formerly Chief Executive Officer of Travelex
Group. He then joined Santander as Head of Global
Innovation at Banco Santander and a Director of
Santander UK Group Holdings plc. Peter's previous
experience includes senior positions at Lloyds

and Halifax Bank of Scotland, as well as time at
McKinsey & Company. He holds an MEng degree.

Other current appointments: None

*

Non-Executive Director of Betfair Group plc:
Apr 2013 and Paddy Power Betfair plc: Feb 2016.

Zillah Byng-Thorne (age 44) &8
Independent Non-Executive Director

Appointed to this position: 6 September 2017

Key strengths and experience:
¢ Extensive senior management experience
across marketing, sales and finance functions

* Awealth of global experience across the
gambling and gaming industry

Jan was most recently the Chief Executive Officer
of Tipico, a German sports betting business.
Prior to this, Jan held several senior executive
roles with Electronic Arts, including that of Vice
President of Marketing and Sales for International,
and Bertelsmann Music Group as Managing
Director of BMG Ariloa Munich.

Other current appointments: None

Paddy Power Betfair plc

Annual Report & Accounts 2018

Appointed to this position: 2 February 2016*

Key strengths and experience:
¢ A number of years' financial and operational
experience

* Strong insightinto retail trends, consumer
behaviour, brands and the digital and technology
sector having led a consumer-facing digital
business

Zillah joined Future plc in November 2013 as Chief
Financial Officer and Company Secretary and was
appointed as the Chief Executive in April 2014.
Prior to this, she was Chief Financial Officer of
Trader Media Group, Fitness First Group Ltd and
Thresher Group. She is a chartered management
accountant and a qualified treasurer, and holds

an MA in Management Studies and an MScin
Behavioural Change

Other current appointments: Chief Executive of
Future plc and Non-Executive Director and Chair
of Audit and Risk Committee of Gocompare.com
Group plc

*Non-Executive Director of Betfair Group plc:
Sept 2013.

Jonathan Hill (age 50) &= 1 1
Chief Financial Officer

Appointed to this position: 22 October 2018

Key strengths and experience:

¢ Significant financial and operational experience
across various industry sectors and at listed
companies

¢ Strong knowledge in strategic planning and
development of large corporate projects

Jonathan was previously the Group Chief Financial

Officer at Saga plc. Prior to that, he held various

senior roles within TUI Travel plc and Centrica

plc and was the Group Finance Director at Bovis

Homes Group plc. He is a qualified chartered

accountant and spent his early career at Price

Waterhouse in London.

Other current appointments: None

Michael Cawley (age 64)0 1
Independent Non-Executive Director

€
- 00

Appointed to this position: 17 July 2013

Key strengths and experience:
e Significant experience in senior finance,
leadership and operational roles

» Extensive regulated industry experience

Michael previously held a number of senior
positions at Ryanair, including Deputy Chief
Executive Officer, Chief Operating Officer, Chief
Financial Officer and Commercial Director. Prior

to that, Michael was Group Finance Director of
Gowan Group Limited, Flybondi Limited, Linked
P2P Limited and Meadowbrook Heights Unlimited.
He is a qualified chartered accountant and holds

a Bachelors of Commerce degree.

Other current appointments: Chair of
Hostelworld Group plc and Féilte Ireland and
Non-Executive Director of Kingspan Group plc
and Ryanair Holdings plc



lan Dyson (age 56) EE
Senior Independent Director

Appointed to this position: 2 February 2016*

Key strengths and experience:
* Has held various senior financial and operational
roles and extensive listed board experience

¢ VVast knowledge of regulated businesses and the
gambling and gaming sector

lan was formerly a Non-Executive Director of Punch
Taverns plc, having previously been Chief Executive.
Other previous positions held by him include Finance
& Operations Director at Marks and Spencer Group
plc, Finance Director at The Rank Group plc, Group
Financial Controller of Hilton Group plc and Finance
Director at Le Meridien. His early career was spent
with Arthur Andersen, where he was also Partner.
lan is a qualified chartered accountant.

Other current appointments: Non-Executive
Director and Chair of the Audit Committee of
InterContinental Hotels Group PLC and SSP Group
plc and Senior Independent Director and Chair of
the Audit Committee of ASOS plc

Non-Executive Director of Betfair Group plc:
Feb 2010

Emer Timmons (age 50) 1 § B+1
Independent Non-Executive Director

Appointed to this position: 17 May 2017

Key strengths and experience:
¢ Awealth of global experience in sales, retall,
distribution and operations

* International experience in sales and marketing
and commercial strategy

Emer is Chief Marketing Officer and President

of Strategic Sales for Brightstar Corporation.
Previously, Emer held several senior executive
roles at BT, including President of BT Group
Strategic Deals and Customer Engagement, as
well as leading BT's Global Services UK business.
She holds a degree in Maths and Economics.

Other current appointments: Chief Marketing
Officer and President of Strategic Sales for
Brightstar Corporation

Peter Rigby (age 63) =
Independent Non-Executive Director

Appointed to this position: 2 February 2016*

Key strengths and experience:

* Significant experience in operations
management, brands and mergers and
acquisitions

e Anumber of years' experience in senior finance
roles and leading a highly digitalised business

Peter was previously Chief Executive and, prior
to that, Finance Director, of Informa Plc from 1983
10 2013. Prior to this, he held the role of Finance
Director for Stonehart Publications. He holds a
BAin Economics and is a qualified accountant.
Other current appointments: None

*

Non-Executive Director of Betfair Group plc:
Apr 2014,

KEY

Committee membership:
° Audit Committee

° Nomination Committee
@ Remuneration Committee
@ Risk Committee

. Committee Chair

Flag denotes nationality:
E= UK
B+l Canada

B B Ireland
- Germany

As atb March 2019:
NON-EXCUTIVE DIRECTORS’ SKILLS

Regulation and regulatory environment: 5
Finance: 6

Retail/Consumer: 6

Gambling/Gaming: 2

Digital: 6

Technology systems: 2

Marketing: 4

Brands: 5

Operations: 7

FTSE 250 listed board experience: 5

STIOMMUOm>

LENGTH OF TENURE
(NON-EXECUTIVE DIRECTORS)*

A: 0-3years: 28.6% (2) D A
B: 3-6years: 57.1% (4)
C: 6-9years: 0% (0)
D: Over 9years: 14.3% (1)
B
* Includes tenure as a Non-Executive Director
of Betfair Group plc or Paddy Power plc
(pre-Merger) where applicable.
GENDER
A Male: 77.8% (7) B
B: Female: 22.2% (2)
A
BALANCE OF INDEPENDENCE
Non-Executive Chair*
A: Independent Non-Executive
Directors: 76%** (6)
B: Executive Directors: 26% (2)
B
A

*

Independent on appointment.
** Excluding Chair.
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LEADERSHIP

CORPORATE GOVERNANCE FRAMEWORK, ROLES AND RESPONSIBILITIES

=(Jo

=Jo

Board

o

Nomination
Committee

lan Dyson (Chair)
Michael Cawley
Gary McGann
Emer Timmons

Considers the structure, size and
composition of the Board and

its Committees and advises on
succession planning for the Board
and the Executive Committee

and ensuring that the Board
retains an appropriate mix of skills,
experience, knowledge and
diversity, in line with our business.

Committee Report:
pages 63 and 64

Audit

Committee
Michael Cawley (Chair)
Jan Bolz

Zillah Byng-Thorne

lan Dyson

Emer Timmons

Provides governance and oversight
over the integrity of the Group’s
financial reporting and the

Group's internal controls and risk
management systems and also
monitors the performance of
internal and external audit.

Committee Report:

S

Risk Remuneration
Committee Committee
Zillah Byng-Thorne (Chair) Peter Rigby (Chair)
Michael Cawley Jan Bolz

Gary McGann lan Dyson

Peter Rigby Gary McGann

Reviews the reputational impact

of the Group's activities and how
these are being managed, the
Group's responsible gambling
strategy and objectives, the Group's
corporate social responsibility
strategy and objectives and our risk
management activities for assurance
that these are appropriate and in line
with the risk appetite of the Group.

Committee Report:

Emer Timmons

Reviews all aspects of Executive
remuneration, reviewing trends
across the industry and setting the
Directors' Remuneration Policy,
which is designed to incentivise

and retain talent to support the
delivery of the Group's long-term
strategy. It also sets the remuneration
of the Chair, the Executive Committee
and the Company Secretary and
reviews the structure in place for
wider workforce remuneration.

Committee Report:

pages 65 to 69 pages 70 and 71 pages 74 to 95
Chief
Exccutive 1mmm—
Officer
Disclosure Executive
Committee Committee

Responsible for overseeing the
disclosure of information by the
Company to meet its obligations
under the EU Market Abuse
Regulation and the Central Bank
of Ireland's laws and regulations
and the Financial Conduct
Authority’s Listing Rules and
Disclosure Guidance and
Transparency Rules.

Day-to-day management of
the business and operations.

Execution of the strategy
is delegated to the Chief
Executive Officer and the
Executive Committee.

Each Committee Chair formally reports to the Board following their meetings and makes any recommendations to the Board in line with their
Terms of Reference. Papers and minutes for all meetings are circulated to all Board members unless they contain anything which may be deemed
to have a potential conflict of interest for a Director.

Terms of Reference:

paddypowerbetfair.com/investor-relations

Paddy Power Betfair plc
Annual Report & Accounts 2018



Board of Directors

¢ Responsible for the stewardship of the
Group, overseeing its conduct and affairs
to create long-term sustainable success in
order to generate greater cumulative value
for shareholders and understand the views
of the stakeholder group

* Responsible for establishing the Group's
purpose, values and strategy and satisfying
itself that these are aligned to the culture

* Responsible for the Group's strategic
direction, long-term objectives and
development

* Discharges some of its responsibilities
directly and others through its Committees
and Management

* Approves strategic plans and annual
budgets and ensures that the necessary
financial and human resources are in place
for the Group to meet its objectives

* Maintains an oversight of the Group's
operations, financial performance and
governance and oversees our compliance
with statutory and regulatory obligations

* Determines the Group's risk appetite
and ensures that we have in place a
robust system of internal controls and
risk management, including ensuring that
material risks are being properly addressed
and emerging risks are identified,
measured and monitored

* Responsible for ensuring that the Group
has the necessary leadership team in
place to efficiently execute its strategy

¢ Determines the remuneration for the
Non-Executive Directors

Non-Executive Directors
(all independent)

* Bring a strong external perspective,
advice and judgement to the Group,
acting independently and constructively
challenging decisions

* Bring varied industry and professional
backgrounds, experience, skills and
expertise aligned to the needs of the
Group's business and long-term
strategic objectives

Chair
Gary McGann

¢ Responsible for the leadership and
effectiveness of the Board, including
overseeing corporate governance matters
and undertaking the evaluation of the
Board, its Committees and the Directors

* With the Board, ensures that the Group's
culture is aligned with the Group's purpose,
values and strategy

* Setsand manages the Board's agenda
ensuring that Directors receive timely,
accurate and clear information on the
Group's business and that they are fully
informed of relevant matters, thereby
promoting effective and constructive
debate and supporting a sound
decision-making process

* Oversees the Board's consideration of the
Group's strategy and the strategic issues
facing the Group

¢ Responsible for ensuring that the
appropriate leadership team is in place

¢ Ensures that adequate time is available
for discussion and consideration of
the Group's principal risks and their
management

* Ensures that there is effective stakeholder
engagement and the Board is kept
aware of their views, in particular those
of shareholders

Senior Independent Director
lan Dyson

* Available to liaise with shareholders
in exceptional circumstances
when they have concerns that have
not been addressed by the Chair,
the Chief Executive Officer or the
Chief Financial Officer

* |eads the annual performance review of
the Chair and assists the Chair with the
annual Board evaluation

¢ Provides advice and support to the Chair,
and serves as an intermediary for other
Directors if necessary

Chief Executive Officer
Peter Jackson

» Overall responsibility for the Group's
performance and the delivery of the
Group's strategy in consultation with
the Board

» Builds and leads an effective Executive
Committee and oversees the Group's
business operations and management
of its risks

e Ensures that appropriate consideration is
given to the Group's responsibilities to all
stakeholders including its shareholders,
customers and employees

There is a clear division of responsibilities
between the Chair and the Chief
Executive Officer with no one individual
having unfettered decision-making
pOWers.

Chief Financial Officer
Jonathan Hill

* Manages the Group's financial affairs,
including the Finance, Tax, Investor
Relations and Property and Procurement
functions, as well as communication with
capital markets

» Supports the Chief Executive Officer in the
implementation and achievement of the
Group's strategic objectives

Company Secretary
Edward Traynor

* Ensures a good flow of timely information
within the Board and its Committees and
between senior management and the
Non-Executive Directors

* Advises the Board on legal and
governance matters and ensures
compliance with Board procedures

* Facilitates new Director inductions,
arranges Board ongoing training and
assists with professional development
as required

* With the Chair and the Senior Independent
Director, reviews the governance
processes, including the Board and
Committee evaluation, in terms of being
fit for purpose and the consideration
of any improvements to be made

* Also as General Counsel oversees the
Legal and Regulatory Affairs teams
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LEADERSHIP
2018 BOARD ACTIVITIES

2018 BOARD MEETING ATTENDANCE

Meetings

attended/ % of

Eligibleto meetings
Board Directors attend  attended
Gary McGann 9/9 100%
Peter Jackson 9/9  100%
Jonathan Hill’ 11 100%
Jan Bolz 9/9 100%
Zillah Byng-Thorne 9/9 100%
Michael Cawley 9/9 100%
lan Dyson 9/9 100%
Peter Rigby 9/9 100%
Emer Timmons? 8/9 89%
Previous Directors®
Alex Gersh' 8/8 100%
Padraig O'Riordain* 2/2  100%

1. Alex Gersh ceased being Chief Financial
Officer on 21 October 2018 and was
succeeded by Jonathan Hill on 22 October
2018.

2. Emer Timmons missed one meeting due
to a prior commitment notified to the Chair
in advance of joining the Board as a Director.

3. Breon Corcoran ceased being Chief
Executive Officer on 7 January 2018 and
no meetings were held during 2018 for
which he was required to attend.

4. P4draig O'Riordéin retired from the Board
on 2 March 2018.

GOVERNANCE IN ACTION

Board visits: Cluj and Porto

InJune 2018, the Board v\<\ted the UrOUDb
technology softwa 0

in Cluj, Ron

received p

paltm;ﬂted na town h
by the Clujemplo
t with Romanian public stakeholders
g the visit.

nd wd the opportunity

In September 2018, the Board visited the
erations known as ‘Blip"in Porto,
. This visit afforded the Board the
ity of

Paddy Power Betfair plc
Annual Report & Accounts 2018

Board meetings

Nine scheduled Board meetings were

held in 2018. At each meeting, standing
agenda items were updates by the Chair, the
Chief Executive Officer, the Chief Financial
Officer and the Company Secretary. Each
Committee Chair also provided an update
on their respective Committee meetings
and copies of each Committee’'s minutes
(to the extent that they contain no items
which would be a potential conflict for
other Directors) are circulated to the Board.
Non-Executive Directors' only meetings
were also held in 2018.

GOVERNANCE IN ACTION

Responsible gambling

The Board places
thef PTrom of

potential
s with all of our
ponsible
\tem as part of the

Board and Committee members are provided
with papers in a timely manner in advance

of each meeting on a secure electronic
portal. Each Director ensures that they have
reviewed papers in advance of the meeting.
Exceptionally, if a Director is unable to attend,
comments are provided to the Chair or the
relevant Committee Chair beforehand. If any
Director has unresolved concerns about

the Group or a proposed action, these are
recorded in the minutes of the meeting.
There were no such occasions in 2018.

Combination of Betfair US
with FanDuel

The Board cons

that we were well positioned to take ad ivamag
of the US opportunity.




Key activities of the Board in 2018

Strategic and
operational matters

Through the Chief Executive Officer, updated on operational, business and strategic matters, including
responsible gambling as well as competitor analysis

Dedicated strategy sessions were held to consider the Group's strategic opportunities and challenges and as
a result, the updated strategy for the Group, as set out on pages 18 and 19, was approved by the Board

Various presentations on regional and functional updates and developments by Executive Committee
members and other members of senior management including actions, progress and risks in relation to the
strategic priorities

Approved the combination of the Betfair US business with that of FanDuel and were provided with updates on
progress of the combined business and continued to monitor other opportunities for mergers and acquisitions
as part of strategic growth opportunities

Consideration of the various changes in regulation and regulatory headwinds across our markets and the
impact on our business, including the US further to the Supreme Court's decision in relation to the overturning
of PASPA; Australia in relation to the confirmed POCT rates; the UK in relation to FOBT and Remote Gaming
Tax; and Ireland with respect to the increase in Irish betting taxes

Updated on material communications with regulators and other regulatory and legislative bodies and
discussion of the settlement with the UK Gambling Commission

Finance and
investor relations

Through the Chief Financial Officer, updated on financial performance

Consideration of the 2018/19 budget in the context of the three-year plan

Reviewed and approved the results announcements and trading updates

Updated on investor views and shareholder relations, analysts' reports and media updates, share register
movements and share price performance, as well as engagement with investors

Reviewed and approved the going concern and viability statements

Reviewed the Group's financing and capital structure, and approved our dividend policy and the return

to investors by way of a £600m share buyback. The interim and final proposed dividends for 2018 were
specifically reviewed in the context of the Company’s distributable reserves (see Note 13 to the Company
Financial Statements on page 178)

Annual review of the Group's Tax Strategy and approval and publication on our website

Governance, risk and
governance obligations

Reviewed developments in corporate governance and legal and regulatory updates, including the FRC's
UK Corporate Governance Code 2018 (‘2018 UK Code") and The Companies (Miscellaneous Reporting)
Regulations 2018, and considered enhancements to current practices to meet the obligations therein

Undertook a fair, balanced and understandable review of the Annual Report and Accounts

Received updates on our internal controls and risk management systems through reports from the Audit
Committee and Risk Committee Chairs

Agreed the process and actions from the Internal Board and Committee effectiveness evaluation

Updated on engagement with investors on governance and remuneration matters and feedback on voting in
relation to AGM 2018 matters

Reviewed and approved updated the Matters Reserved for the Board and each Committee’s terms of
reference

Discussed the composition of the Board and its Committees, including succession planning and approved the
appointment of the new Chief Financial Officer

Approved the Group's updated Modern Slavery Statement for publication on our website

People and culture

Updated on employee strategy, engagement, succession planning and talent management and diversity,
particularly at senior management level

Updated on employee remuneration structure and proposed changes to 2018 and 2019 long-term and
short-term incentive plans via the Remuneration Committee Chair further to discussions at that Committee
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EFFECTIVENESS

Director induction and
development

On joining the Board, all new Directors
undertake an induction programme. For
Non-Executive Directors this is managed

by the Chair and Company Secretary over
the first few months after appointment and
for Executive Directors, this is managed

by the Chief Executive Officer and the HR
function. The primary purpose is to familiarise
them with the Group's operations and
business, the regulatory environment, our
stakeholders, as well as directors’ duties and
our governance practices. Non-Executive
Directors are encouraged to visit our offices
to gain a first-hand understanding of the
culture. While there is an overall induction
programme in place, this is tailored to take
into account a Director's previous experience,
their responsibilities and for Non-Executive
Directors, specific Committee responsibilities.
Thisis then discussed with the Director
themselves.

GOVERNANCE IN ACTION

Induction: Jonathan Hill

bers of the Board
ee and
ds from across the

* Metwithallme
and the )
ner functio

R ed tations on stre
the industry, our competitors and t
al regulatory environment

Detailed review of the Group's financial

Ongoing training and
development and advice

The Chair and Company Secretary keep
under review the knowledge of each Director
and their understanding of the Group to fulffil
their roles on the Board and its Committees.
All Directors are encouraged to request
further information and support they consider
necessary to fulfil their role. As part of
ongoing development, legal and regulatory
updates are provided as necessary for the
Board and each Committee by internal and
external advisers. We recognise that our
Directors have a diverse range of experience,
and we accordingly encourage them to

Paddy Power Betfair plc

Annual Report & Accounts 2018

attend external seminars and briefings that
will assist them individually, particularly in
the case of Committee Chairs. Additional
knowledge is also gained via updates and
briefings covering relevant areas for the
business and the Group. For example, in
2018, this included a roundtable discussion
on the draft 2018 UK Code and a cyber
security workshop delivered by an external
cyber expert.

Each Director may obtain independent
professional advice at the Company's
expense in the furtherance of their duties

as a Director. Each Committee is supported
by the Company Secretary and his Deputy.
In addition, each Committee seeks
independent professional advice as required.

Time commitment

On appointment, Directors are advised

of, and required to make, the necessary
time commitment to discharge their
responsibilities effectively. No precise timings
are given as this will vary from year-to-year
depending on activities. The Chair keeps
under continual review the time each
Non-Executive Director has dedicated to
the Group and his own time commitment is
kept under review by himself in conjunction
with the Nomination Committee. This was
also considered as part of the internal
Board evaluation. The majority of Directors
are experienced board directors of public
companies and all have an understanding
of the time and intellectual commitment
that is necessary to fulfil their commitments
1o the Group. Although Zillah Byng-Thorne
has both an executive and a non-executive
director position in addition to her being

a Non-Executive Director with the Group,
the Chair and the Board consider that she
is able to provide sufficient time to her
responsibilities. Like all our Chairs, she
spends the appropriate amount of time
outside of meetings preparing and meeting
with key internal stakeholders.

Forany Director who hasn't previously
been a director of a public company, time
expectations are highlighted on appointment.
The Board recognises the UK Code’s
guidance and investors' expectations that
Directors give sufficient time to discharge
their responsibilities. Attendance at Board
and Committee meetings is a priority. In
addition to the formal scheduled meetings,
there is significant other engagement by
Directors. This includes private individual
meetings with the Chair, the Chief Executive
Officer and other Directors, as necessary.

As part of enhancing business knowledge
and insight, Non-Executive Directors, in
particular Committee Chairs, had meetings

with other members of senior management
throughout 2018. Site visits are actively
encouraged and in 2018, the whole Board
visited both Cluj and Porto, which not only
helped facilitate knowledge of the operations
in these offices, but also provided the Board
with visibility of talent at different levels and
insight into the culture within the broader
business first hand. The Chair also spent
time visiting our operations in Hammersmith,
Australia and New York.

In respect of all Directors, the Chair is satisfied
that their other duties and time commitments
do not conflict with those as Directors

of the Group and their involvement and
commitment is more than sufficient to meet
their Board obligations and responsibilities.

Executive Directors may hold one external
non-executive directorship (but nota
chairmanship) of a large public listed
company (or its equivalent) but must obtain
the prior consent of the Chair before
accepting it. Executive Directors may retain
the fees from any such directorship. This is
considered helpful to broaden and deepen
their skills, knowledge and experience. Alex
Gersh, the previous Chief Financial Officer,
served as a Non-Executive Director of Moss
Bros Group plc and received total fees of
£45,450 from January to October 2018 in
respect of that role.

Conflicts of interest

The Board has formal procedures in place for
managing conflicts of interest, which includes
an annual confirmation by all Directors.
Directors are required to give advance notice
of any actual or potential conflicts of interest
to the Company Secretary and the Board
should it arise, which the Board approves if
appropriate to do so. In the case of a conflict,
the relevant Director would be excluded

from the quorum and vote in respect of

any matters in which they have an interest.
These are annually formally considered on

an annual basis by the Board alongside any
other appointments held by Directors.

Election/Re-election
of Directors

The )
of Jonathan Hi
[Blig




EFFECTIVENESS

NOMINATION COMMITTEE REPORT

“The focus during 2018 was
succession planning for the
Chief Financial Officer and
the search for a new
Non-Executive Director!”

2018 MEETINGS ATTENDANCE

Attended/

Date Eligible to

Committee members' appointed attend

lan Dyson (Chair) Feb 2016 3/3

Michael Cawley Mar 2018 2/2

Gary McGann Jul 2015 3/3

Emer Timmons Aug 2018 2/2
Previous member

Padraig O'Riordain2  Dec 2016 1/1

1. Allmembers are independent Non-Executive
Directors and the Chair of the Board was
independent on appointment to that role.

2. Padraig O'Riordain ceased being a member
on 2 March 2018.

OTHER ATTENDEES

tors, including the Chief

Other Dire

relevant input.

The Company Secretary or his Deputy acts
as secretary to the Committee and provides
supportto it as necessary.

Role and responsibilities

The Committee considers the structure,
size and composition of the Board and
its Committees, advising on succession
planning and making appropriate
recommendations to ensure that the
Board retains an appropriate mix of skills,
experience, knowledge and diversity,

in line with our business.

Committee’s Terms of Reference:
paddypowerbetfair.com/investor-relations
Directors’ biographies: pages 56 and 57

Key activities undertaken in 2018

Chief Financial Officer succession

During 2018, the Committee led a thorough
succession planning process for the new
Chief Financial Officer having appointed
Spencer Stuart (an independent external
agency) to conduct the search. Arole

and person profile was created with the
necessary requirements and the desired
skill-set that a potential successor would
need. The resultant pool of candidates was
reduced to a shortlist who were interviewed.
Jonathan Hill was unanimously appointed

by the Board of Directors. The Board's
selection of Jonathan reflects his experience
as a proven chief financial officer and his
substantial strategic and operational finance
experience in consumer businesses. The
Board is confident he will make a significant
contribution to the Group's future success.

Board composition and balance

We aim to have a Board that is well balanced
and has the appropriate skills, knowledge,
experience and diversity for the current and
future needs of the business. Whilst the
tenure of individual Directors is taken into
account, we are keen to strike a balance
between continuity and succession for the
Board as a whole. Longer-serving Directors
bring valuable experience and working in
conjunction with newer appointees, it is
believed that the Board has an appropriate
balance, a reasonable level of diversity and
continues to operate effectively.

Skills and experience

For balanced and effective decision-making,
itis important that the Board has a broad
range of skills and experience. Our skills
matrix is based on annual self-assessment by
each Director of their experience and skills,
which is kept under review by the Committee.
This allows the mapping of the Board's skills,
as a whole, against the evolving needs of

the business and ensures that any future
search for Directors is focused. This assists in
defining the attributes required as part of the
search for new Non-Executive Directors.

New Non-Executive Director search

We have engaged an independent external
agency to conduct a search for a new
Non-Executive Director with a particular
focus on candidates with digital and brand
experience, enhancing the Board's collective
skills and diversity in line with the strategic
needs of the business.

Diversity

Our approach to diversity at the Board level is
setout in our Board Diversity Policy. We are
mindful of the reviews in this area including
the Davies Review, the Parker Review and
Hampton-Alexander Review. We appoint
based on merit and consider diversity in its
widest sense to include age, experience, sex,
ethnicity, professional background, skills and
international experience.

Progress against our Board Diversity Policy
objectives in 2018:

* asath March 2019, 22.2% of our Directors
are female; our target continues to be
to have at least 33% female Directors
by 2020. As part of searching for a new
Non-Executive Director, diversity of gender
continues to be an important consideration
but appointments are based on merit;

¢ the external search agency assisting with
any search is requested to produce a long
list of candidates from a broad and diverse
global pool giving sufficient consideration
to female representation including
candidates from within and outside of
FTSE250 companies; and

* any external search agency used is a
signatory of the Voluntary Code of Conduct
for Executive Search Firms.

Ensuring diversity throughout the organisation
is afocus for the Board and the gender diversity
of the Executive Committee and their direct
reports was kept under review during 2018.
From 2019, this Committee will also be
updated on the broader diversity initiatives

in place for all employees and the progress
being made.

Information on our diversity initiatives
and gender diversity statistics:
pages 6,7 and 34 to 37

Tenure and independence

The Board is committed to ensuring that

it continues to comprise a majority of
independent Non-Executive Directors who
objectively challenge Management. The
Committee and the Board keep this under
review and are of the opinion that all current
Non-Executive Directors remain independent
within the definition of the UK Code.

Taking into account my own tenure on both
the Board of Betfair Group plc and the
Company cumulatively, as of February 2019,
I will have been a Non-Executive Director
for nine years. Accordingly, a rigorous
review of my independence was undertaken
(in my absence) by the Committee (with Gary
McGann as Chair) and the Board.
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EFFECTIVENESS

NOMINATION COMMITTEE REPORT CONTINUED

Consideration was given to my short
concurrent tenure with current Management,
my long-standing experience as a director

of public companies and the diversity of
perspective, skills and tenure of the Board

as awhole. It was felt that | continue to be

an independent Non-Executive Director

who makes a very valuable contribution.

This matter continues to be kept under review.

Effectiveness of the Committee

This is monitored by me and was also specifically
reviewed as part of the internal Board and
Committee evaluation process. It was
considered that the Committee was operating
effectively and focusing on the key areas within
its remit.

Focus for 2019

During 2019, the Committee will continue to
focus on a search for a new Non-Executive
Director and succession planning for the
Board in general. In line with the 2018 UK Code,
the Committee will also focus on succession

Board and Committee evaluation

The Board agreed that an internally facilitated process would again be undertaken for 2018.
Given the last externally facilitated evaluation was in 2016, in line with the UK Code, the 2019
evaluation will be externally facilitated. The Nomination Committee considers the progress
made against the actions from the previous evaluation and recommends the actions

from the current evaluation.

2017 Board and Committee internal evaluation: Actions and progress

The actions from the 2017 evaluation and progress against these are summarised below:

2017 Evaluation Actions

Progress

With the change in Chief Executive

Officer and structure of his management
team, the Board will continue to provide

oversight and support to them in

reviewing and executing the strategy

The Board agreed the updated strategy for the Group
(see the Strategic Report) and provided oversight for

the execution of this during the year. It also continued

to support the Chief Executive Officer given the changes
to the Executive Committee

To increase the amount of time at
Board-level allocated to risks and
challenges that could impact the

business

The Risk Committee reviewed its remitin 2018 and will
continue to spend time focusing on this during 2019.
Updates are provided to the Board via the Chair of the
Risk Committee

As part of increasing the knowledge of
Directors especially in light of external

industry and regulatory changes, the

planning at the Executive Committee level
and oversee diversity initiatives and progress
throughout the organisation.

lan Dyson

Nomination Committee Chair

5 March 2019

Board will have further internal and
external presentations

There has been a broad spectrum of Board presentations
both from within the business and by external advisors
and experts, focusing on increasing the understanding

of the Directors on our industry and the broader
environment, for example capital markets and investor
perceptions of the business, a detailed cyber security
session and broader commercial presentations

The Board will continue to focus on
Board composition and succession
planning with an emphasis on diversity

Nomination Committee meetings have focused on
succession planning for the Chief Financial Officer

and Non-Executive Directors

2018 Board and Committee internal evaluation

i

Questionnaire

Each Director completed a
questionnaire covering the
following themes:

* composition and quality
of the Board

¢ the Board's understanding
of the business (including
applicable risks)

* the process and
procedures in relation to
the Board

¢ ethicsand compliance
and monitoring activities

¢ individual Committee
effectiveness

Follow-up discussions were

had with each Director as

required
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Director performance
e Chair:

The Senior Independent
Director had individual
meetings with all Directors
as part of the review of
the Chair's performance.
This was then discussed
with the Directors and
feedback provided to

the Chair

Non-Executive Directors:
Throughout 2018, the
Chair kept under review
the performance of all
Non-Executive Directors,
having individual meetings
and providing continual
feedback as appropriate.
As part of the internal
evaluation, performance
was also discussed with
each Director

Chief Executive Officer:
The Chair discussed
this with the Chief
Executive Officer

Chief Financial Officer:
The Chief Executive Officer
provided feedback having
also discussed with the
other Directors

Paddy Power Betfair plc
Annual Report & Accounts 2018

alill

Results
e Theresults were

collated by the Company
Secretary's office and
areport prepared
summarising the feedback
and highlighting themes
This was discussed with
the Chair of the Board and
Chair of the Nomination
Committee and presented
to the Board

Actions for 2019 were
discussed and agreed
with the Board and
progress against these
will be monitored by the
Nomination Committee
and the Company
Secretary during 2019

Each Committee Chair
also received feedback
on their respective
Committee in order to
continue to improve its
effectiveness

¢

o

Conclusion
e QOverall, it was concluded

that the Board functions
welland each of its
Committees were effective
with strong engagement,
allowing adequate time

to discuss areas within
their remit

There is a strong cohesive
relationship between
Directors and debate is
appropriate. All Board
members are considered
to be making an effective
contribution to their
roles, bringing relevant
knowledge, diversity

of perspective, and an
ability and willingness

to challenge

There is a positive and
supportive culture of
openness which is
facilitated by the Chair. The
Chair continues to perform
very effectively, both in
respect of Board matters
and in relation to other
aspects of his role as Chair
taking into account the
benefit of all stakeholders,
including shareholders

6

Focus Areas for 2019
¢ Tomaximise the amount

of time at Board meetings
allocated to discussing
key business/market
developments, risks

and challenges

As part of the ongoing
education and training
programme for Directors,
have more internal and
externally facilitated
presentations giving
particular consideration

to external industry and
regulatory changes and
disruptive technology risks

Continue to review

the relevance and
conciseness of Board and
Committee papers whilst
ensuring sufficient depth
of information

To continue to focus on
Board composition and
succession planning with
an emphasis on diversity
of gender, ethnicity,

skills and experience,

to enable a continuingly
effective Board capable of
supporting the business in
the near and long-term



ACCOUNTABILITY
AUDIT COMMITTEE REPORT

Michael Cawlghs

Audit

ommittee '.,‘

“In 2018, the Committee
continued to ensure
appropriate governance
and oversight over the
integrity of the Group's
financial reporting and the
Group's internal controls
and risk management
frameworks.”

2018 MEETINGS ATTENDANCE

Attended/

Committee Date  Eligible to

members' appointed attend?®

Michael Cawley Jul 2014 6/6
(Chair) (Member:
Jul 2013)

Jan Bolz Oct 2017 6/6

Zillah Byng-Thorne®  Feb 2016 5/6

lan Dyson* Feb 2016 5/6

Emer Timmons May 2017 6/6

1. Allmembers are independent Non-Executive
Directors.

2. Inaddition, the Committee also met with the
Risk Committee members for an annual joint
Audit and Risk Committee meeting.

3. Zillah Byng-Thorne was unable to attend one
meeting due to iliness.

4. lan Dyson was unable to attend one meeting
due to a prior commitment which was notified
inadvance.

OTHER ATTENDEES

orofIn
tor of Fin
rand KPMG (a

or his Deputy acts
\ittee and provides

al matters, in 2018
luded:

Committee on ke
other pr

Chief Technology Officer

Director of Technology — Security

rof Finance and
e Controller

Group

ry & Client Funds

Chief Information Officer, Sportsbet

Role and responsibilities

The primary role of the Committee is to
provide governance and oversight over
the integrity of the Group's financial
reporting and the Group's internal controls
and risk management frameworks. It also
monitors the performance of internal and
external audit.

Committee’s Terms of Reference:
paddypowerbetfair.com/investor-relations

To discharge its responsibilities effectively,
the Committee has unrestricted access

to the Group's External Auditor, KPMG,
and the Internal Audit function, with whom
it meets throughout the year with, and
without, Management, as appropriate.
These meetings ensure that there are no
restrictions on the scope of their audits, and
allow discussion of any matters that the
Internal or External Auditor might not wish
to raise in the presence of Management.

The Committee may obtain, at the Group's
expense, outside legal or other professional
advice needed to perform its duties.

As Chair of the Committee, | report to the
Board on the key outcomes from each
meeting and on how the Committee has
discharged its duties. The minutes of all
Committee meetings are circulated to the
Board for information.

Michael Cawley, Zillah Byng-Thorne and lan
Dyson all have ‘recent and relevant financial
experience’ as required under the UK Code.
Allmembers are independent Non-Executive
Directors with financial and commercial
experience relevant to either the digital
and/or consumer industry and the broader
commercial environment within which we
operate. Therefore, the Committee, the
Nomination Committee and the Board are
satisfied that the Committee, as a whole, has
competence relevant to the sector in which
the Group operates.

D Directors’ biographies: pages 56 and 57
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ACCOUNTABILITY

AUDIT COMMITTEE REPORT CONTINUED

Fair, balanced and
understandable

The Board is responsible for ensuring
that the Annual Report and Accounts,
as awhole, is fair, balanced and
understandable and provides

the information necessary for
shareholders to assess the Group's
position and performance, business
model and strategy. At the Board's
request, the Committee assisted it with
this review. In its opinion, it considered
this to be the case.

As part of this review, the Committee:

* reviewed a draft of the whole
Annual Report and Accounts at a
meeting in advance of giving its final
opinion and ahead of final approval
by the Board. The Committee
was provided with all relevant
information, received briefings
from Management on how specific
issues are managed and challenged
Management as required;

* received confirmation that each
Committee had signed off on each
of their respective Committee
reports and also reviewed other
sections for which they have
responsibility under its terms
of reference;

* was provided with a confirmation
by Management that they were not
aware of any material misstatements
in the Financial Statements made
intentionally to achieve a particular
presentation; and

* was provided with findings from
KPMG that it had found no material
audit misstatements that would
impact the unqualified audit
opinion during the course of its
work. The Committee confirms
that it is satisfied that KPMG, as
the External Auditor, has fulfilled
its responsibilities with diligence
and professional scepticism. After
reviewing the presentations and
reporting from Management and
consulting where necessary with
KPMG, the Committee is satisfied
that the Financial Statements
appropriately address the critical
judgements and key estimates
(both in respect of the amounts
reported and the disclosures).

Paddy Power Betfair plc
Annual Report & Accounts 2018

Key activities undertaken in 2018

The Committee met six times in 2018. In
addition, the members of both the Audit
Committee and the Risk Committee met
together for the annual joint Audit and Risk
Committee meeting. Meetings are generally
scheduled around the financial reporting
cycle to allow the Committee to discharge its
duties in relation to the financial statements.
The Committee's activities in 2018 included:

Financial reporting

* Monitoring the integrity of the
financial statements and the formal
announcements relating to the Group's
financial performance

* Reviewing significant financial reporting
judgements

¢ Assessing and reporting on the Group's
viability in line with the UK Code
requirements and the appropriateness
of the going concern basis

» Considering the report of the External
Auditor on the financial statements and
the year-end audit

* Ensuring compliance with relevant
regulations for financial reporting and
the UK Code

Reporting and governance

¢ Advising the Board as to whether, taken as
awhole, the Annual Report and Accounts
is fair, balanced and understandable
and provides the necessary information
to shareholders to assess the Group's
position and performance, business model
and strategy

¢ Reviewing the Committee's Terms of
Reference and making amendments in
line with changes to the 2018 UK Code

* Reviewing the Committee's schedule of
proposed matters for its 2019 meetings

Internal Audit

* Monitoring and reviewing the effectiveness
of the Group's Internal Audit function

» Considering the results of internal audits
undertaken and Management's responses
to the findings, including updates on
actions identified

* Approving any changes to the Internal
Audit Plan for 2018 and approval of the
Internal Audit Plan for 2019

* Reviewing and approving amendments
to the Internal Audit Charter

Risk management and internal
controls

Assessing the appropriateness of the
Group's overall risk management and
internal control framework

Ensuring that there is a robust process in
place to monitor and evaluate the principal
risks to which the Group is exposed,
including those that would threaten its
business model, future performance,
solvency or liquidity

Reviewing other Group's whistleblowing
arrangements by which employees may,
in confidence, raise concerns about
possible improprieties in matters of
financial reporting or other matters and
any outputs therefrom

Reviewing processes for detecting fraud,
misconduct and control weaknesses
and considering responses to any

such occurrence

External Auditor

Reviewing and making a recommendation
to the Board in relation to the continued
appointment of KPMG as the External
Auditor and, as a Committee, approving
KPMG's remuneration and terms of
engagement for the 2018 financial year

Reviewing and approving the External
Audit Plan for 2018 presented by KPMG,
including consideration of its key areas

of risk and the audit approach applied by
KPMG, the proposed areas of coverage
of KPMG's audit and any changes thereto
during the year

Considering KPMG's updates during 2018
in relation to the External Audit Plan and
related actions

Evaluating the performance of KPMG,
including its independence and objectivity
and monitoring any non-audit services
provided by KPMG

Reviewing and approving the Group's
Non-Audit Policy and, in advance,
approving any non-audit services and
related fees to be provided by KPMG
during 2018



Financial reporting and significant financial issues

The role of the Committee in relation to financial reporting is to monitor the integrity of the financial statements at half year and at year end as
well as formal announcements relating to the Group's financial performance. The Committee has considered whether accounting standards are
consistently applied across the Group and whether disclosures in the financial statements are appropriate and sufficient. Following discussions
with Management and KPMG, the Committee has determined that the key risks of misstatement of the Group's Financial Statements are in

relation to the following:

Matter considered

Action

Revenue

The Group has a number of income streams across its online and
retail operations with a high prevalence of cash and credit and/or debit
card transactions. Effective operational and fraud-related controls from
both an IT systems and financial control perspective assist in ensuring
the accuracy and completeness of these income streams.

The Committee gained comfort over this area through discussion
with the Chief Financial Officer and the Group Director of Finance
and Corporate Controller in relation to the operation of key financial
controls such as cash and revenue reconciliations.

The Group Head of Treasury & Client Funds presented to the
Committee on treasury and banking controls in operation, which
ensure the accuracy and integrity of funds held in the Group's bank
accounts and client funds accounts.

The Committee also gained an understanding of, and challenged,
the work performed by KPMG, including its assessment of the key
[T controls in operation in relation to the Group's IT systems.

As a result of the above procedures the Committee is satisfied
that there are appropriate controls and processes in place
across the Group to ensure the completeness and accuracy of
reported income.

Tax provisioning

The Group operates in a heavily regulated industry across a number
of geographical jurisdictions. Regulation and compliance continues to
evolve in all of our markets. Compliance with the laws and regulations
in each jurisdiction that could have a direct effect on material amounts
reported and disclosed in the Group's Financial Statements is a key
risk area considered by the Committee. This includes matters such

as tax, where judgement and estimation are required to interpret
international tax laws relating to gaming, transfer pricing as well as
point of consumption taxes, and the way these taxes interact within
other legislation in each jurisdiction, in order to identify and value
provisions in relation to gaming and other taxes as applicable.

The Directors keep abreast of all known or potential regulatory, tax
or legal claims against the Group that may arise from the Group's
operations. The Chief Risk Officer reports to the Risk Committee

on the processes in place to ensure compliance with laws and
regulations in relation to gambling and gaming licences. lam a
member of the Risk Committee and the Risk Committee Chairis a
member of this Committee and she also provides an update to the
entire Board on the discussions at the previous Risk Committee
meeting with minutes circulated to all Directors. Accordingly,

this Committee is kept fully appraised of any engagements with
regulatory authorities. Internal Audit reports covering compliance
with laws and regulations are reviewed by this Committee. There

is at least an annual update to the Committee from the Group's
Director of Tax in relation to the Group's tax compliance with further
updates on specific matters by him or the Chief Financial Officer
as necessary. The Group also engages PricewaterhouseCoopers
(“PwC") as our main external tax advisor. The combination of
independent advice, our in-house expertise and the procedures and
reporting provided by KPMG assisted in providing assurance to the
Committee that the processes, assumptions and methodologies
used by the Group in relation to taxation amounts reported and
disclosed in the Group's Financial Statements are appropriate.

In addition, KPMG reported to the Committee on the results of its
procedures which are designed to obtain sufficient appropriate
audit evidence regarding compliance with the provisions of those
laws and regulations generally recognised to have a direct effect
on the determination of material amounts and disclosures in the
Financial Statements.

The above procedures provided the Committee with assurance that
sufficiently robust policies and procedures are in place to prevent
and detect instances of non-compliance with laws and regulations
that could have a material impact on the amounts reported in the
Group's Financial Statements.

6/
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ACCOUNTABILITY

AUDIT COMMITTEE REPORT CONTINUED

Internal Audit

Internal Audit is an independent assurance
function for the Group whose remit is

to provide independent and objective
assurance that the key risks to the Group are
appropriately identified and managed and
that key controls are operating as expected.
It reports directly into the Committee.

The Committee also annually approves

the Internal Audit Charter.

The Group Director of Internal Audit attends
and reports at every Committee meeting. She
has direct access to all Committee members
and the Committee Chair also met with her
outside of Committee meetings throughout
2018. The Committee approved the 2018
Internal Audit Plan in December 2017 and this
was assessed by the Committee to ensure

it provided adequate coverage across the
Group and was risk-based in its approach.
Changes are made 1o this plan based on
emerging risks or changes in the business
during the year; any changes are reviewed
and agreed by the Committee.

Progress against the Internal Audit Plan was
reported to the Committee throughout 2018,
and is considered in detail at the half year
and after the year end. The Committee also
reviewed the specifics of audit findings and
the progress of the business in addressing
audit recommendations. Internal Audit
regularly reported to the Committee on key
risk themes, methodology enhancements
and on the overall risk management
framewaorks in the business.

A strategic review of the Internal Audit
function was also performed in 2018 by

a third party and the Committee made
independent enquiries of KPMG and of
senior management as to the performance
of Internal Audit.

Taking into consideration all of these, the
Committee is satisfied as to the Internal
Audit function’s performance.

Paddy Power Betfair plc
Annual Report & Accounts 2018

Risk management

In‘accordance with the UK Code, the Board
is required to describe the principal risks

to which the business is exposed and the
activities undertaken to mitigate against
them. The Board must also confirm that it
has carried out a robust assessment of the
principal risks facing the Group, including
those that would threaten the business
model, future performance, solvency or
liquidity of the business.

[tis required to explain how it has assessed
the prospects of the Group, over what period
it has done so, why this period is considered
appropriate and whether the Board has a
reasonable expectation that the Group will
be able to continue in operation and meet
its liabilities if they fall due over the period

of their assessment, drawing attention to
any qualifications or assumptions as
necessary. The Board has reported on
these requirements on page 99.

This Committee and the Risk Committee
together, support the Board in relation to
monitoring the adequacy and effectiveness
of the risk management systems. During
2018, this Committee oversaw the third

line function and reviewed the output of
both the Internal Audit function and the
work completed by KPMG, as the External
Auditor, as well as the management of
financial risks. The Risk Committee, reviewed
the work of the second line functions and
ongoing operational risk management.

To ensure that there is a full review of the
risk management process as a whole, |

am a member of the Risk Committee and
the Chair of the Risk Committee is also a
member of this Committee. We also have an
annual joint meeting of the Audit and Risk
Committee members at which a review of
the risk management process, as a whole,

is undertaken, for its appropriateness and
effectiveness in identifying the principal risks
and reviewing how those risks are being
managed and mitigated. The Committees
also rely on the work of internal and external
audit to ensure that appropriate measures are
taken to address risks as they are identified
or as their risk profile changes.

As part of the overall risk management
framework, Management maintains regional
Risk Registers. This Committee and the

Risk Committee, together, at their annual
joint meeting, formally consider these and
the appropriateness of Management's risk
appetite.

Understanding and managing the Group's
principal risks: pages 50 to 53
Risk Committee Report: pages 70 and 71

Code of Ethics, Anti-bribery
and Whistleblowing

Our Code of Ethics sets out the standard

of conduct and behaviour expected of our
employees throughout the organisation.

\We have in place policies, procedures,
management systems and internal controls
to prevent bribery and corruption occurring,
including policies on whistleblowing, gifts and
hospitality and anti-bribery and corruption.
The formalised whistleblowing policy and
procedure encourages employees to raise
issues regarding possible improprieties in
matters of financial reporting or other matters
on a confidential basis. This Committee
monitors its effectiveness and is advised

of notifications made. The Committee is
satisfied that the whistleblowing process

is working appropriately.

D Group Code of Ethics: page 37

External Auditor: KPMG

There are a number of areas which the
Committee considers in relation to KPMG

as the External Auditor — its performance,
reappointment, independence and objectivity
and remuneration.

Performance

In April 2018, KPMG presented its 2018 audit
plan to the Committee. This plan provided
detail on the proposed audit approach and
methodology, the materiality level intended
to be used during the audit and highlighted
the areas considered as having a higher

risk due to the level of judgement involved
and the potential impact of a misstatement
on the Group Financial Statements. The
areas of highest risk were considered to be
revenue and tax provisioning. In addition,
KPMG highlighted management override of
controls as a significant audit risk, as required
by Auditing Standards. The Committee
reviewed and appropriately challenged

the conclusions reached by KPMG before
agreeing its proposed audit plan’'s scope
and approach.

In relation to the 2018 financial year, KPMG

presented at each meeting and presented
specific detailed reports to the Committee on:

e its 2018 half-year review in August 2018;
e ts 2018 IT auditin December 2018; and
* its 2018 financial year audit in February 2019.

The Committee provided appropriate
challenge to the work performed,
assumptions made and conclusions drawn —
particularly in relation to the higher risk areas
identified above.



The Committee meets privately with KPMG
at least annually without any members of
Management or the Executive Directors
being present.

The Committee took into account

the following factors in assessing the
performance of KPMG and further to this
was satisfied with its performance:

 the quality and content of the deliverables
presented to the Committee;

* the ability of KPMG to respond
appropriately to challenges raised by
the Committee;

* the progress achieved against the agreed
audit plan, and the communication of any
changes to the plan in respect of matters
such as emerging risks;

* the competence with which it handled
key accounting and audit judgements and
the manner in which it communicated
the same;

* the outcome from an internal management
review of its performance;

* its compliance with relevant ethical and
professional guidance on the rotation of
audit partners; and

* its qualifications, expertise and resources.

Reappointment and length of service

The Committee is responsible for making
recommendations on the appointment,
reappointment and removal of the External
Auditor to the Board. It also keeps under
review whether the External Auditor is, and
remains, objective and independent. The
Committee reviewed the performance and
effectiveness of KPMG and concluded that it
continues to provide an effective audit service
and that there are no compelling reasons

for change. The Committee is mindful of the
requirements of the EU Directive on audit
reform. Under the Directive's transitional
arrangements, KPMG can continue to act as
the Group's External Auditor for the period
up to 31 December 2023 at which point the
Committee will need to recommend the
appointment of a different audit firm. Having
reviewed the effectiveness of KPMG, the
Committee concluded that it was notin the
best interests of the Group to undertake an
external audit tender at this time, but we

will continue to monitor the performance of
KPMG and a tender will be undertaken when
appropriate and, in any event, as required
under the current legislation.

Accordingly, the Committee recommended
the reappointment of KPMG to the Board
(which was accepted) for the 2019 financial
year. Cliona Mullen is the current lead audit
partner and 2018 was her first year in this role.

Independence and the provision of
non-audit services

The Committee is responsible for
implementing appropriate safeguards where
the external auditor also provides non-audit
services to the Group. In recognition of the
fact that the perceived independence and
objectivity of the External Auditor may be
compromised where it receives fees for non-
audit services, a policy operated during 2018
formalising the process to be followed when
considering whether to engage the External
Auditor for non-audit services (the “Non-Audit
Policy"). Any engagement of the External
Auditor for non-audit work must satisfy
applicable rules and legislation, including
Statutory Instrument SI 312 and the IAASA
Ethical Standard for Auditors (Ireland).

KPMG is accordingly precluded from
engaging in non-audit services that would
compromise its independence, would
violate any laws or regulations affecting its
appointment as the External Auditor, or would
lead a reasonable third party to regard the
objectives of the proposed non-audit service
as being inconsistent with the external audit.
The Non-Audit Policy specifically calls out
services that the External Auditor cannot
provide to the Group. No approval is given by
the Committee for the provision of prohibited
services. Beyond this all engagements

of KPMG are formally approved by the
Committee in advance.

Since 2017, the total fees for non-audit
services to the Group shall be limited to no
more than 70% of the average of the fees
paid for the last three consecutive years for
statutory audit work for the Group. During
2018, the Committee monitored the extent
to which KPMG was engaged to provide
non-audit services and considered and
approved the engagement as required
under the Non-Audit Policy. An analysis of
the non-audit fees provided by KPMG during
2018 is set out in Note 7 to the Consolidated
Financial Statements out on page 127. For
2018, non-audit fees paid to KPMG amounted
10 37% of audit-related fees paid to the Irish
firm and overseas offices (2017: 74%).

The Committee is satisfied that the non-audit
services provided and fees paid in relation to
these do not impair KPMG's independence
and objectivity and there are sufficient
safeguards in place in respect of this.

Hiring of former employees of the
External Auditor

In order to ensure the independence and
objectivity of KPMG, any offer of employment
to a former employee of the audit firm, within
two years of the employee leaving the audit
firm, must be pre-approved by the Committee
where the offer is made in respect of a senior
executive position. Key audit partners will

not be offered employment by the Group
within two years of undertaking any role on
the audit. Other key team members will not
be offered employment by the Group within
six months of undertaking any role on the
audit. Other employees of KPMG, who accept
employment by the Group must cease any
activity on the Group's audit immediately
when they tender their resignation to KPMG.
In order to ensure objectivity, any partner
previously involved in the audit of the Group's
parent company or its subsidiaries shall not
be recruited in the Group Finance function.

The Committee is satisfied with, the
independence, objectivity and effectiveness
of KPMG as the External Auditor, and with the
external audit process as a whole.

Effectiveness of the Committee

This is monitored by me and was also
specifically reviewed as part of the internal
evaluation process (see page 64). It was
concluded that the Committee is operating
effectively.

Focus for 2019

The Committee will continue to monitor
governance and ensure adequate oversight
over the integrity of the Group's financial
reporting and the Group's internal controls
and risk management frameworks as well as
the Internal Audit function and KPMG as the
External Auditor.

Michael Cawley
Audit Committee Chair
5 March 2019
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ACCOUNTABILITY
RISK COMMITTEE REPORT

Byng-Thorne
Comnpittee Chair

“In 2018, the Committee
focused on our responsible
gambling strategy and
progress, as well as the
management of risks
Impacting our reputation.”

Role and responsibilities

The Committee is responsible for reviewing
the reputational impact of the Group's
activities and how these are being managed;
the Group's responsible gambling strategy
and objectives; the Group's corporate social
responsibility strategy and objectives;

the Group's risk management activities for
assurance that these are appropriate and in
line with the risk appetite of the Group; and
the Group Risk Register (together with the
Audit Committee).

Committee’s Terms of Reference:
paddypowerbetfaircom/investor-relations

Paddy Power Betfair plc

Annual Report & Accounts 2018

2018 MEETINGS ATTENDANCE

Attended/
Date  Eligible to
Committee members'  appointed attend?®
Zillah Byng-Thorne Jan 2018 5/5
(Chair)
Michael Cawley Feb 2016 5/5
Gary McGann?® Jul 2015 4/5
Peter Righy Feb 2016 6/6
Previous member
Padraig O'Riordain*  Dec 2011 1/1

1. Allmembers are independent Non-Executive
Directors and the Chair of the Board, was
independent on appointment to that role.

2. Inaddition, the Committee also met with the
Audit Committee members for an annual joint
Auditand Risk Committee meeting.

3. Gary McGann missed one meeting due to
illness.

4. Padraig O'Riordéin ceased to be a member on
2 March 2018.

OTHER ATTENDEES

of the Committee
end Committee meetin
s who attend all v
tion include the Chief
Officer, the Chief Financial Officer and the
Chief Risk Offic

mittee and pr

\cluded:

The Committee’s focus in 2018

The key areas of focus included monitoring
and reviewing the Group's:

* risk management activities and each of the
Group's regional Risk Registers;

* compliance activities;

» bookmaking risk limits and policy and risk
and trading activities;

* responsible gambling strategy and the
progress in the execution of this;

* corporate social responsibility strategy
and progress; and

¢ Annual Assurance Statement for
the Gambling Commission, ahead of
recommendation to the Board.

Key activities undertaken in 2018
Compliance

The Committee regularly received

updates in relation to the Group's ongoing
compliance with its regulatory licences

and considered the processes in place to
manage and mitigate the risks related to
operational matters, including anti-money
laundering, anti-bribery, betting integrity and
data protection and privacy and upcoming
legislative and regulatory changes in these
areas. This included reports from the

Money Laundering Reporting Officer, as
well as the the European Data Protection
Officer on the Group's implementation
project in relation to compliance with the
EU-wide General Data Protection Regulation
and post coming into force, an update on
this area. It also received updates on the
Group's compliance with legal and regulatory
marketing requirements.

The Committee is kept informed of
substantive communications with regulators
and management of such relationships.

In 2018, the Committee and the Board was
kept updated, and discussed the investigation
by the UK Gambling Commission, which

led to the regulatory settlement and public
statement issued in October 2018.

Together with the Audit Committee, the
Committee was updated on the Group's
Code of Ethics and related standards

and policies, including those in relation

to whistleblowing, gifts and hospitality,
anti-bribery and corruption and business
conduct and how this is communicated to
all employees, including mandatory training.

D Group Code of Ethics: page 37



GOVERNANCE IN ACTION

Consideration and
management of cyber risks

an emph
education and t

Responsible gambling

The Board consider responsible gambling to
be an essential part of behaving responsibly
as a business and we have in place, and
continue to enhance, wide-ranging policies
and tools and support mechanisms to help
our customers manage their gambling.
Therefore, it continues to be a key focus
area of the Board. In addition to responsible
gambling being a standing agenda item as
part of the Chief Executive Officer's update
at Board meetings, this Committee spends
considerable time reviewing the strategic
objectives and priorities for the Group and
the progress being made in relation to
agreed actions and workstreams, as well as
monitoring of risks. Related presentations
provide the opportunity to receive updates
on the progress being made, for example on
responsible gambling operating controls and
the continual improvements being made in
relation to interactions with customers.

Responsible Gambling and Corporate
Social Responsibility: pages 19 and 30 to 33

Corporate Social Responsibility

The Committee was also updated on

the objectives and strategy in respect of
corporate social responsibility and the
progress in the delivery of agreed actions.
As detailed in the Strategic Report, our
corporate social responsibility is categorised
into four pillars: behaving responsibly;
promoting sport; empowering our people;
and promoting diversity and equality.

Risk management

This Committee, alongside the Audit
Committee, supports the Board in monitoring
the Group's risk management processes

for their appropriateness and effectiveness
in identifying the principal risks. As part of
the overall risk management framework,
Management maintains individual regional
risk registers for each of Paddy Power Betfair
Europe, FanDuel and Sportsbet. These detall
the significant risks facing the business

and consider the potential likelihood and
impact of these risks materialising once the
existence of controls and mitigating factors
are considered.

Understanding and managing the Group’s
principal risks: pages 50 to 53

The Committee reviews how our risks

are being managed and mitigated and

has oversight of the second line functions
such as Risk Management, Compliance
and Information Security. During 2018, the
Committee met with, and received, detailed

presentations from various key functions
to assess the management of the main
operational risks, including specific updates
in relation to the FanDuel and Sportsbet
operations, as well as updates on [T-related
risks, commercial risks and operator risks
among others. The Audit Committee has
oversight of the third line function (see the
Audit Committee Report). The Executive
Committee manages the specific risks
associated with its areas of responsibility
and is supported by the second and third
line functions.

To ensure that there is a full review of the

risk management process as a whole, |

am a member of the Audit Committee and
Michael Cawley (Audit Committee Chair) is

a member of this Committee and updates
are provided by each Committee Chair at

the next Board meeting. We also hold at

least one joint meeting of the Audit and

Risk Committees annually at which we
specifically review the risk management
process, as a whole, for its appropriateness
and effectiveness in identifying the principal
risks and how those risks are being managed
and mitigated, the Group's Risk Registers, and
the appropriateness of Management's risk
appetite. This is then reported to the Board

in order to assist with Board's assessment
and approval.

D Audit Committee Report: pages 65 to 69

Effectiveness of the Committee

This is monitored by me and was also
specifically reviewed as part of the internal
evaluation process (see page 64). All feedback
received is used to improve the Committee's
effectiveness particularly as the scope and
remit of the Committee evolves in a very
dynamic market.

Focus for 2019

During 2019, the Committee will continue
to focus on the Group's management of key
strategic risks. This includes, for example,
progress against its responsible gambling
strategy, cyber and other technology risks
and the regulatory environment and related
risks. The Committee will also undertake a
detailed review of the robustness of our risk
management processes for current and
emerging risks.

Zillah Byng-Thorne
Risk Committee Chair
5 March 2019
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ENGAGEMENT

ENGAGING WITH STAKEHOLDERS

The Board recognises that we have

a number of stakeholders including
investors, customers, employees,
governments and regulators, and the
communities in which we operate. The
Board is cognisant of its responsibility to
understand each of their views and does
this through a variety of methods. Updates
are provided and discussed at Board and
relevant Committee meetings. Throughout
this Annual Report, we have provided
information on some of the initiatives and
approaches undertaken in relation to
stakeholder engagement by the Group
during 2018.

Shareholders

The Board is committed to maintaining
constructive dialogue with shareholders and
ensuring that it has a deep understanding

of their views. It also recognises that
shareholders consider a range of
environmental, social and governance
matters. The Chair, on behalf of the Board,
meets shareholders without Management
present and reports to the Board on these
discussions. All Directors are also available to
meet institutional investors on request. The
Board receives updates on the shareholder
engagement and analyst commentary and
in 2018 also received presentations from
corporate brokers on investor perceptions
and generally in relation to capital markets.

Some of the activities undertaken during
2018 are summarised below:

* roadshows, meetings, consultation
and engagement;

» the Executive Directors presented to, and
met with, our largest shareholders, as
well as sell-side analysts following the full
and half year results and trading updates
and also attended a number of investor
conferences and roadshows;

* afull programme of engagement with
shareholders, potential shareholders and
analysts, across the UK, Ireland, USA and
overseas, was undertaken by the Chief
Executive Officer, the Chief Financial
Officer and the Investor Relations team
(including post-results roadshows,
attendance at investor conferences
and ad-hoc meetings);

Paddy Power Betfair plc
Annual Report & Accounts 2018

¢ the Chair engaged with proxy advisory
agencies on corporate governance
matters;

* the Chair and Remuneration Committee
Chair held a number of meetings with our
larger investors on remuneration related
matters (see page 75), as well as on
corporate governance topics in general,
including talent retention and succession
planning at both Board and Executive
Committee level, our risks and responsible
gambling; and

* private individual shareholders were
communicated with via the Company
Secretary's office.

Current substantial shareholders:
page 97

AGM

All of our Directors attended the 2018 AGM
and an average of 74.28% of the total issued

share capital was voted across all resolutions.

Our 2019 AGM will be held on Wednesday,
15 May 2019 at 11.00am at the Company's
headquarters at Belfield Office Park,
Clonskeagh, Dublin, Ireland. A letter from the
Chair and the notice convening the AGM will
be sent to shareholders and is available at:

Q paddypowerbetfair.com/investor-relations

All Directors attend the AGM with the
Chair and each Committee Chair making
themselves available to take questions from
shareholders. Separate resolutions are
proposed on each item of business.

Website and shareholder
communications

Further details on the Group, our business
and key financial dates can be found on our
corporate website:

Q paddypowerbetfair.com/investor-relations

Sports and Communities

Our corporate social responsibility strategy is
focused on adding value to the communities
in which we live and work. Detailed updates
are provided to, and discussed by, the Risk
Committee and the Board as necessary.

Corporate Social Responsibility:
pages 30to 33

Employees

The Board gains an understanding of the
views of our employees and the culture of
the organisation through visits to our offices,
one-to-one meetings, Board presentations
and via the Executive Directors. Further, to
the requirements under the 2018 UK Code,
the Board has decided to appoint two
Non-Executive Directors (Peter Rigby

and Emer Timmons) to be the formal
representatives for the Board in relation to
engagement with our employees to build
on the current processes we have in place.
This is being implemented in 2019 and will
be reported in next year's Annual Report.

People and culture:
pages 6, 7 and 34 to 37

Governments and Regulators

As set out in the Risk Committee Report,
substantive communications with regulators
are updated to Directors via that Committee.
Any relevant substantive communications
from financial regulators and tax authorities
are discussed by the Audit Committee in line
with its responsibilities. The Chief Executive
Officer and the Chief Financial Officer also
update the Board on other key matters as
relevant.

Audit Committee and Risk Committee
reports: pages 65 to 71

Customers

\We engage with our customers in a number
of ways and use this as part of research

and insight into building a comprehensive
understanding of our customer needs,
which is used to make decisions in relation
to our products and services. Examples
include social media, brand websites,

focus groups, our retail shops and Paddy
Power TV, customer feedback, complaints
and customer service centres, as well as
marketing and advertising. Updates are
provided to the Board by the Chief Executive
Officer as well as Board and Committee
presentations from other members of
senior management.

Our Strategy:
pages 18t0 29

Suppliers

Our Procurement Policy includes a
commitment to sustainable procurement

and mitigation against the risk of modern
slavery, anti-bribery and corruption and

data protection/privacy breaches across

our supply chain. We aim to operate to the
highest professional standards, treating our
suppliers in a fair and reasonable manner and
settling invoices promptly.



Key investor events in 2018

Q1 2018 Trading update * Analystand investor
conference calls
AGM2018 = T T * Private wealth
L. . managers' lunch
Combination of Betfair : with the Chief
US and FanDuel Financial Officer
' * Attendance at
investor conferences
............................................... APR }
b4
2017 Preliminary Results
* Analyst and investor presentation
followed by an investor roadshow
; < . Attendance at .
* Attendance atinvestor conferences ~ “CT™/ . investor conferences
» Corporate governance calls with proxy
advisory agencies
2018 Half-Year Results
* Analystand investor presentation
"""""""" followed by an investor roadshow
___________________ Attendance at
investor conferences
Investor roadshows - s Q3 2018 Trading update

* Analystand investor conference calls

» Corporate governance meetings with
shareholders and proxy advisory agencies
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DIRECTORS' REMUNERATION REPORT

REMUNERATION COMMITTEE CHAIR’S STATEMENT

er Rigby
fHair of the Rerr

“The Committee's work
during 2018 focused on the
remuneration implications
of significant changes both
within our business and in
the external environment
more broadly.”

2018 COMMITTEE MEETINGS
ATTENDANCE

Attended/
Date Eligible to

Committee members! appointed attend

Peter Rigby Jan 2018 8/8
(Chair) (Member:

Feb 2016)
Jan Bolz Oct 2017 8/8
lan Dyson? Jan 2018 7/8?
Gary McGann® Jul 2015 7/8°
Emer Timmons Jan 2018 8/8

1. Allmembers are independent Non-Executive
Directors and the Chair of the Board was
independent on appointment to that role.

2. lan Dyson missed one meeting due to a prior
commitment notified in advance.

3. Gary McGann missed one meeting due
toiliness.

The Committee's Terms of Reference
are reviewed annually and available at:
paddypowerbetfaircom/investor-relations

Paddy Power Betfair plc
Annual Report & Accounts 2018

As an Irish-incorporated company
Paddy Power Betfair plc is not subje
to the UK's remuneration reporting
requirements, however our preference
is for our remuneration policies,
practices and reporting to reflect best
practice corporate governance for
FTSE100 company. Accordingly, since
2015 the Committee complies with the
reporting regulations on a voluntary
basis.

Directors’ Remuneration
Report structure:

Remuneration Committee Chair's
Statement: See pages 7410 77

Annual Report on Remuneration:
See pages 781093

Annual Report on Remuneration,
which focuses on the
remuneration arrangements and
outcomes for the year under
review, and how the Committee
intends to implement the
Remuneration Policy in 2019.

Summary of the Remuneration
Poli

94 and 95
Summary of the Remuneration
Policy (this is included for
information only and is not
subject to shareholder vote
atthe 2019 AGM).

For clarity, remuneration is
reported in Pound Sterling

(except where an individual's
remuneration is denominated

in another currency), in line with
the Group's reporting currency.
Historical remuneration is
converted to Pound Sterling
from Euros, to simplify reporting.

OTHER REGULAR ATTENDEES

The Chief Executive Officer, Chief

People Officer, Reward Director and
PricewaterhouseCoopers (‘PwC")
(Remuneration Advisors) attended
the meetings by invitation but are not
members. Individuals are not present
when their own remuneration is
discussed.

As with other Board Committees, the
Company Secretary or his Deputy acts
as secretary to the Committee and
provides support to it.

Overview

The Committee’s work during 2018

focused on the remuneration implications

of significant changes both within our
business and in the external environment
more broadly. Overall, in large part because
of regulatory changes affecting our industry,
this has been a year in which it has been
particularly difficult to meet the expectations
of investors while ensuring that we treat our
key executives fairly. This will continue to be a
difficult balance to strike. The Group operates
inan industry and environment where
change is bringing significant challenge as
well as opportunity,and where pressures
from across the wider employment market
are intense. We operate in a cutting edge
digital industry, and the Committee sees, as
one of its greatest challenges, the formulation
of remuneration arrangements that facilitate
retention, recruitment and motivation of
excellent senior executive talent, where
many of our competitors for talent operate

in markets or segments that face fewer
remuneration constraints than UK publicly
listed companies. The Committee has
sought to fulfil its duties in a transparent way,
in full dialogue with shareholders, and will
continue to seek to apply strong governance
standards.

In this context, the three main areas of focus
during the year were:

» Adapting our incentive measures to reflect
the FanDuel transaction (the “FanDuel
Deal") and the US opportunity. The
FanDuel Deal positions the Group well
to take advantage of the US Supreme
Court ruling, in May 2018, that paves the
way for a large, regulated sports betting
market in multiple US states. As a result,
the Committee has introduced additional
performance measures into our LTIP and
annual bonus plans relating to our US
business for those tasked to deliver on the
US opportunity.

» Changes to taxes and regulations which
will negatively impact prospective
business performance. These changes
will particularly impact EPS, significantly
reducing the likelihood that performance
targets will be reached on in-flight LTIP
awards and in particular, the 2018 LTIP.
Following consultation with shareholders,
we have adopted new principles for how
we deal with such impacts on incentives.
We have agreed not to make any changes
to targets for in-flight LTIP awards but will
be adjusting the base year (2018) to reflect
the new taxes/regulation on a pro-forma
basis as we set the targets for future
year awards.



* The normal activities of the Committee,
including assessing incentive outcomes
for bonus and LTIP, reviewing salaries,
remuneration for new and departing
Executive Directors during the year,
including the exit terms of Alex Gersh and
the appointment of Jonathan Hill in line with
our Remuneration Policy, and reviewing
the implications of external governance
developments. Our ongoing approach
of setting stretching targets resulted in
incentive pay-outs for 2018, being 48.9% of
maximum on the annual bonus (2017: 60%)
and 64.4% of maximum on the 2016 LTIP
(2015 LTIP: 100%).

Full details of the joiner and leaver
arrangements for Executive Directors are
given on pages 84 and 85. The other items
above are covered in this Statement with
further detail as appropriate in the remainder
of this Directors' Remuneration Report.

Investor consultation

In developing the changes described below,
both the Board Chair and | consulted with
major investors during the year. We are very
grateful to those investors for the time they
took with us, and for the feedback provided,
which has materially influenced our final
proposals. The areas of consultation are
described below. During this engagement,
we also sought to understand the reasons for
the level of vote against last year's Directors’
Remuneration Report which, at just under
20%, was close to the ‘significant’ level of
opposition set out in the UK Code. The
opposition was almost entirely due to the
negative vote of a significant shareholder,
and related to the reduction in maximum
growth targets under the 2018 LTIP versus
prior year. We undertook discussions with
them as part of our investor consultation both
through myself and the Board Chair, as well
as through Management.

i) Changes to 2018 LTIP measures to
align with strategy

Following the United States Supreme
Court's ruling, in May 2018, to allow individual
states to regulate for sports betting, and the
completion of the FanDuel Deal in July 2018,
the Group's US opportunity has grown, and
since the publication of the 2017 Directors'
Remuneration Report, the ruling opened up
the opportunity for our business to expand
significantly in the US over the coming years.
However, the US is a nascent growth market,
and, as such, the transformational long-term
value that it will deliver to the Group is unlikely
to have a commensurate impact on Group
earnings and revenue in the near-term.

The Committee has therefore determined
that a new element should be introduced into
our 2018 LTIR aligned to the performance of
our US business. As the FanDuel Deal was
not announced at the time of publication we
were not able to communicate our intent to
dothis in our 2017 Directors’ Remuneration
Report. The new measure is based on the
growth in value of the US business, and will
be weighted 10 25% of the 2018 LTIP, with the
EPS measure being reduced in weighting
from 75% to 50% of the award. Revenue
remains weighted at 256%. To avoid double
counting, the US business will be excluded
from measurement of the 2018 LTIP EPS and
Revenue targets.

Performance under this US Value measure
will be based on the external valuation of the
US business in 2021 that forms part of the
FanDuel Deal agreement and the related put
and call options. For reasons of commercial
sensitivity, the Committee has determined
that the base value for the measure will only
be disclosed retrospectively, but to ensure
robust governance, the valuation has been
lodged with KPMG, our External Auditor.
The resulting measures and targets for the
2018 LTIP are set out in detail on page 83.

During consultation, our investors have
indicated good levels of support for the
approach to the revised 2018 LTIP measures.

ii) Tax and regulatory changes

The most difficult area of discussion within
the Committee and with shareholders during
the year concerned the impact on incentives
of tax and regulatory changes which have
created headwinds in several of our key
markets. The range of changes announced in
2018 have a significant effect on the business,
largely outside of the control of Management,
reducing EPS in excess of 100p ona
pro-forma basis (27% of Group 2018 EPS).
The main items of note were:

(i) achange inthe regulation of UK Fixed
Odds Betting Terminals (‘FOBT")to a
£2 staking limit (from April 2019);

(i) anincrease in UK Remote Gaming Duty
(“RGD") (from 15% to 21% from April 2019);

(iii) the doubling of Irish betting duty from 1%
10 2% (from 1 January 2019); and

(iv) the confirmation by 7 out of 8 Australian
states/territories of the introduction
of point of consumption tax (‘POCT")
framewaorks for online betting.

Together, these items have had a material
impact on the business which means that
the EPS conditions for our 2017 and 2018
LTIP awards are now unlikely to be met.

The Committee is mindful of the impact that
an immediately underwater 2018 LTIP award
would have on the motivation of the senior
team, particularly bearing in mind the recent
recruitment of two new Executive Directors.
Anticipating this impact, in our 2017 Annual
Report on Remuneration we announced
our intent to adjust 2018 LTIP EPS targets
for the impact of POCT being introduced
progressively in Australia. This reflected the
material risk that regulatory changes posed
to us achieving threshold EPS levels, and
the impact of unachievable targets on the
motivation of our executives.

Prior to making any changes to targets,

we consulted with our largest investors.
Whilst we had highlighted our intention

to make this adjustment for POCT in the
2017 Directors' Remuneration Report, most
felt that the principle of alignment meant
that retrospective changes, even to the
recently awarded 2018 LTIP should not be
made. Instead, the new tax and regulatory
environment should be reflected in targets for
future awards. As a result of this feedback,
we are not proceeding with this adjustment
for any in-flight LTIPs for Executive Directors.
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DIRECTORS' REMUNERATION REPORT

REMUNERATION COMMITTEE CHAIR'S STATEMENT CONTINUED

The Committee notes that the lack of
adjustment significantly reduces the potential
value of outstanding LTIPs, and believes it

is important to ensure that external factors,
largely beyond the control of Management,
are dealt with in a balanced way that is fair

to investors and Management. To provide
clarity, we have developed the following
Guiding Principles, detailing how we will deal
with tax and regulatory changes for incentive
awards. These are summarised in the

box below.

Guiding Principles for
Incentives (“Guiding
Principles”)

—_

.Annual bonus targets will continue
to be adjusted for currency
movements, unbudgeted items
and unbudgeted changes to tax
or regulation, given the lack of
opportunity for mitigating action to
be taken within one year.

2. LTIP targets will not normally be
adjusted for tax or regulatory
changes occurring during the
performance period.

3. LTIP targets will be adjusted for the
EPS accretion (or dilution) arising
from share buybacks undertaken
during the performance period
unless the buyback was explicitly
taken into account in setting the
target.

4. The Committee will make
technical adjustments to retain
the original intent and challenge of
the performance measure in the
event of, for example, corporate
transactions or changes to
accounting standards.

5. LTIP targets for new awards will be
set relative to fully re-stated base-
year performance that reflects the
proforma impact of known tax or
regulatory changes.

6. The Committee retains discretion
to make additional adjustments in
limited exceptional circumstances,
and will do so following consultation
with our major investors.

7. Adjustments made in line with these
principles will be transparently
disclosed.

Paddy Power Betfair plc
Annual Report & Accounts 2018

The Committee expects that the application
of these principles will result in performance
outcomes from incentives that balance

the interests of shareholders with those of
Management, ensuring that future incentives
are stretching, whilst remaining realistic and
motivating. This has been reflected in our
approach to incentive outcomes based on
2018 performance and to how we have set
2019 LTIP and bonus targets.

2019 LTIP and bonus targets

The 2019 LTIP willinclude a US Value
measure, and the corresponding exclusion
of the US business from EPS and Revenue
measures. Following consultation and
investor feedback, and given the continued
change in the external environment, the
Committee believes it is appropriate to
introduce relative Total Shareholder Return
(“TSR") as a new measure for the 2019 LTIP.
The details of the TSR comparator group are
set out on page 87. This measure enables
Management to be held accountable for
performance of the overall business given
we are now measuring performance of
the US and non-US businesses separately
in the remaining LTIP measures. The 2019
LTIP will therefore be measured 25% each
on: EPS, Revenue, US Value and relative
TSR. The Committee believes this set of
measures creates appropriate balance,
reflecting the requirements of the different
businesses in our portfolio, whilst ensuring
overall alignment of Group performance and
shareholder value.

In line with our Guiding Principles, we have
calibrated stretching EPS and Revenue
growth targets for the 2019 LTIP from an
adjusted 2018 base year that factors in the
impact of the new taxes and regulatory
changes, excludes the US business (captured
separately in the US Value measure) and
incorporates an adjustment for the Adjarabet
acquisition. An adjustment to the 2018 base
year has also been undertaken to reflect

the £600m share buyback programme
conducted from May 2018 to February 2019.
Full details on measures and targets is given
on pages 86 and 87.

In addition, our 2019 annual bonus will be
revised to include a US measure weighted

to 25% of the bonus. This will comprise a
number of goals relating to the US business
and the investments we will be making there.
To avoid duplication, the performance of our
US business will be excluded from targets
for both the EBIT and Revenue measures,
which will be weighted to 37.5% each in order
to incorporate the US measure. Full details of
measures is given on page 86.



The table below summarises the changes to our 2018 and 2019 incentives detailed above.

Key change

Key change

Rationale

2018 LTIP performance
measures

Introduced US Value measure at 25%, EPS
weighting reduced to 50%

Reflects importance of investment in FanDuel

Excluded US business from EPS and Revenue

Avoids double counting with introduction of US
Value measure

Measures are now 50% EPS, 25% Revenue, 25%
US Value measure

Reflects appropriate weighting of measures given
business mix

2019 LTIP performance Introduced relative TSR with 256% weighting Introduces a measure that captures value creation
measures across the portfolio, and increases resilience to
changing market conditions, aligning reward outcomes
with performance in light of new business mix
US Value measure first introduced in the 2018 LTIP As for 2018 LTIP
Excluded US business from EPS and Revenue As for 2018 LTIP
Measures are 25% each on EPS, Revenue, US Reflects appropriate weighting and balance of
Value measure, relative TSR measures given business mix
2019 bonus Introduced US-focused measure for 256% of award Introduces a measure that specifically focuses on the

US business, which is not well reflected in current
measures

Excluded US business from EBIT and Revenue

Avoids double-counting with the introduction of a
US-focused measure

Measures are 375% on EBIT and Revenue (both
excluding the US business) and 25% on US-
focused measures

Reflects introduction of US-focused measure and
business mix

Guiding Principles for
incentives

Developed new principles for dealing with the
impact of tax and regulatory changes on incentives
going forward

Gives clarity to Executive Directors and shareholders
on how these issues will be considered over multiple
cycles

2018 Performance and Outcomes
(2018 bonus and 2016 LTIP)

Our annual bonus for 2018 was equally
weighted across EBIT and Revenue
measures, with stretching growth targets

set for both. Performance under both
measures was between threshold and target
performance, after adjusting for changes

in currency and other unbudgeted items,
and led to an overall outcome of 48.9% of
maximum (2017: 60%). Full detail of the targets
and adjustments made (in line with Guiding
Principle 1) are given on page 82.

The 2016 LTIP will vest in May 2019, based
on three year EPS and Revenue targets that
were very stretching by reference to market
norms. Although significant regulatory and
tax changes impacted our performance
towards the latter end of the performance
period, in order to reflect the shareholder
feedback described earlier the Committee
decided not to make adjustments to the
outcome of the LTIP (in line with Guiding
Principle 2). However a mechanistic
downward adjustment was made to the
EPS outturn to reflect the share buyback
undertaken in 2018 (in line with Guiding
Principle 3). On this basis EPS grew by 21%

p.a.over the 3years to 2018, and Revenue by
11% p.a. Due to the high level of stretch in our
targets, this resulted in an overall outcome

of 64.4% of maximum (2015 LTIP; 100%).

Full details of the targets and adjustments
made are given on page 83.

Looking ahead

The Committee has carefully reviewed

the requirements of the revised 2018 UK
Code and welcomes the increased focus
on broader stakeholders and the expanded
remit of the Committee. The Committee
already has a degree of oversight of reward
policies across the Group, and we will refine
and enhance this during 2019 in line with
the requirements of the 2018 UK Code. In
addition, and in order to provide increased
transparency we have decided to early
adopt the requirement to disclose the

ratio of CEO to UK workforce pay. Fairness
and transparency are key priorities for the
Committee, and we will review a range

of information through the year including
gender pay and CEO/wider workforce

pay ratios as part of our deliberations on
executive pay. Embedding the 2018 UK Code
will be a significant focus during 2019 as
the Board continues to seek to adopt strong

standards of governance. The experience

of this year has highlighted the challenges

of designing remuneration for a company
undergoing rapid change in a sector that

is prone to significant and unpredictable
regulatory intervention. The Committee
intends to undertake a thorough review

of the Remuneration Policy in 2019, in the
context of a wider remuneration review
across the Group, in order to ensure that the
design of the pay system best meets the
Group's strategic objectives. Depending on
the outcome of this review, we may bring a
new Remuneration Policy for approval at the
2020 AGM, one year earlier than required by
legislation. In these circumstances we would,
of course, consult with major investors prior
to finalisation of the Remuneration Policy.

Given the external factors affecting our
business, the Committee remains alert to the
need to balance alignment of the shareholder
experience with the need to ensure that we
are able to continue to recruit, motivate and
retain executives for the future. We will retain
a close dialogue with our investors as we
continue to seek to strike this balance.

Peter Rigby
Remuneration Committee Chair
5 March 2019
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DIRECTORS' REMUNERATION REPORT
ANNUAL REPORT ON REMUNERATION

Remuneration at a glance

This section is a snapshot of the remuneration received by our Executive Directors
who served in 2018 and implementation of the Remuneration Policy in 2019,

Single total remuneration figures for 2018

This sets out the total single figure of remuneration for 2018 for each of our Executive Directors who served during the year. Full details are set out

on page 81 of this report.

Peter Jackson, Chief Executive Officer (from 8 January 2018)

Total: £1,664,000

£6k
£710k | £106k
£622k £220k

Breon Corcoran, Chief Executive Officer (until 7 January 2018)

Jonathan Hill, Chief Financial Officer (from 22 October 2018)

Total: £149,000

£96k £39%k £14k

Alex Gersh, Chief Financial Officer (until 21 October 2018)

Total: £295,000

Total: £1,070,000

£14k £277k £371k £16k £56k
EZK! Leok £396k £232k
M Salary M Benefits W Annualbonus MLTIP M Pension M Other

REVENUE EBIT

2018 Annual bonus outcome

The 2018 annual bonus was equally weighted across EBIT and
Revenue measures. Adjustments in the year were made for Australian
POCT, currency and other unbudgeted items in line with the Guiding
Principles leading to an overall outcome of 48.9% of maximum.

Measure Bonus outcome for FY 2018 (following adjustments)'
EBIT 42.7% of salary
Revenue 45.3% of salary
Total 88.1% of salary
Peter Jackson £621,872
Alex Gersh £395,697

1. Neither Breon Corcoran nor Jonathan Hill were eligible to receive a bonus for 2018.

Performance achieved Performance achieved

£1.8734m £360.5m

Threshold Target Maximum Threshold Target Maximum
(£1,815m) (£1,911m) (£1,968m) (£349m) (£371m) (£392m)

Bonus deferral

In line with the Remuneration Policy, one third of Peter Jackson's bonus
will be deferred into shares under the DSIP, with 50% vesting one year
from the grant date and 50% two years from the grant date.

As part of Alex Gersh's leaving arrangements, his bonus will be paid in
cash after his date of departure from the Group.

2016 LTIP outcome

The 2016 LTIP vests in May 2019 based on 3 year EPS and Revenue
growth targets from 1 January 2016 to 31 December 2018.

Although significant regulatory and tax changes impacted our
performance towards the latter part of the performance period,

no adjustments have been made to the outcome of the LTIPs in
accordance with our Guiding Principles. A mechanistic downwards
adjustment was made to EPS outturn to reflect share buybacks made
during 2018. The performance targets and performance outturn are
set out opposite.
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REVENUE EPS

Actual three years performance
(p.a. growth)

11%

Actual three year performance
(p.a. growth)

21%

| | | |
| | | l
Threshold Threshold

Maximum Maximum
(8%) (18%)  (17%) (25%)
Peter Jackson No award
Jonathan Hill No award

Breon Corcoran 64.4% of award vests (pro-rated for portion of

vesting period served as Chief Executive Officer)

64.4% of award vests (pro-rated for portion of
vesting period served as Chief Financial Officer)

Alex Gersh




Implementation of Remuneration Policy in 2019

In view of the significant regulatory external changes and internal
changes, in particular the FanDuel Deal, implementation of the

Remuneration Policy in 2019 will differ from that of previous years,
as discussed in the Remuneration Committee Chair's Statement.

In line with the revised 2018 LTIP a new US Value measure will be
included in the 2019 LTIP, with the US business excluded from EPS
and Revenue measures. Following consultation and investor feedback
and to ensure Management is held accountable for the performance
of the overall business, a relative TSR measure will also be introduced
in 2019. All four measures will be equally weighted at 26% of the
overall award.

Alignment of 2019 measures to strategy

Group EPS
(excluding US)

Continued growth in the core business in
Europe and Australia

Exclusion of US avoids double counting

Continued growth in the core business in
Europe and Australia

Group Revenue
(excluding US)

Exclusion of US avoids double counting

Incentivise growth and future value creation
in developing the US business

US Value measure

Alignment with the US management team

Relative TSR Overall Group success measure to reward

successful management of portfolio

Provides a measure that is resilient to market
and regulatory changes

The implementation of our Remuneration Policy and proposed
changes for 2019, are summarised below.

Element Implementation for 2019

¢ Peter Jackson —salary increase of 2.8%
effective 1 March 2019 results in a salary
of £740,160

 Jonathan Hill - salary increase of 2.8%
effective 1 March 2019 results in a salary
of €554,221

Total salary

Peter Jackson and Jonathan Hill will receive
benefits in line with our Remuneration Policy

Benefits

Executive Directors will receive cash in lieu
of pension of 156% of total salary

Maximum opportunity of 180% of total salary
for both Peter Jackson and Jonathan Hill

Annual bonus
and Deferred
Share
Incentive
Plan (“DSIP”)

The performance measures and their relative
weightings will be:

37.5% weighting

¢ Revenue (excluding US business
performance): 37.5% weighting

* US measure: 26% weighting

¢ EBIT (excluding US business performance):

Maximum opportunity of:
* 300% of total salary for Peter Jackson
* 250% of total salary for Jonathan Hill

The 2019 LTIP performance measures and
their relative weightings will be:

e EPS (excluding US business performance):
25% weighting

¢ Revenue (excluding US business
performance). 26% weighting

* Relative Total Shareholder Return: 25%
weighting

* US measure: 26% weighting

Shareholding * 300% of total salary for Peter Jackson

guidelines * 200% of total salary for Jonathan Hil

Both will be required to retain half of all
post-tax vested awards until their respective
shareholding requirements are achieved
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DIRECTORS' REMUNERATION REPORT

ANNUAL REPORT ON REMUNERATION CONTINUED

This section provides details of remuneration outcomes for the
financial year ended 31 December 2018 for Executive Directors
who served during 2018, and how the approved Remuneration
Policy will be implemented for all Directors in 2019.

The Committee’s responsibilities

Set out below is a summary of the Committee's key responsibilities,
which have been updated for 2019 to reflect the content of the 2018
UK Code:

» Setting the Remuneration Policy for 2019 for the Executive Directors;

* Reviewing the wider workforce remuneration and related policies
and the alignment of incentives and rewards with culture and taking
these into account when setting the policy for Executive Director
remuneration;

* Supporting the Board in determining whether reward related
employee policies and practices are in line with the Group's culture,
strategy and values;

* Consideration of the views of employees on Executive Director
and Executive Committee remuneration;

* Engaging with shareholders in respect of the Remuneration Policy
for Executive Directors and its implementation as appropriate;

* Engaging with the workforce to explain how executive remuneration
aligns with wider Group pay policy;,

¢ Ensuring that the Remuneration Policy and reward decisions
incentivise and retain talent, and support the delivery of our
long-term strategy;

» Consideration of the appropriateness of the Remuneration Policy
when reviewed against the rest of the organisation;

¢ Determining the terms of employment for Executive Directors,
members of the Executive Committee and the Company Secretary,
including remuneration, recruitment and termination arrangements;

* Approving the measures and targets for incentive schemes for
Executive Directors, the Executive Committee and the Company
Secretary; and

* Assessing the appropriateness and achievement of performance
targets relating to incentive plans.

Given the 2018 UK Code did not come into effect until 1 January 2019,
the Committee will provide full details of our compliance with the
relevant requirements in the 2019 Annual Report on Remuneration.
The Committee already has a degree of oversight of reward policies
across the Group, and during 2019 this will be reviewed and developed
in accordance with the requirements of the 2018 UK Code. In addition,
we will review a range of information through the year including
relevant pay ratios reflecting our focus on fairness and transparency.

Paddy Power Betfair plc
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The Committee’s focus in 2018

Overall
remuneration

Review and approve Executive Directors’ and
members of the Executive Committee total
remuneration

Annual bonus Determine and approve bonus outcomes in

respect of 2017 performance

Review and approve performance measures
and targets for 2018 bonus

Review forecasted 2018 bonus outcome and
discussion of possible adjustments

Review, consider and approve performance
measures for the 2019 bonus

Long-term
incentives

Review performance measures and targets
for the 2018 LTIP awards in light of regulatory
change and changes to the US business

Approve 2018 incentive grants for Executive
Directors and the Executive Committee

Approve overall quantum of awards for 2018
share incentives for all employees

Consider the relevant incentivisation model for
FanDuel Group employees

Review of the global remuneration structure for
those employees below Executive Committee
level

Review, consider and approve new
performance measures for the 2019 LTIP

Governance Review and approve the 2017 Directors'
Remuneration Report and 2018 Directors'

Remuneration Policy

Prepare the 2018 Directors’ Remuneration
Report

Consider the 2018 UK Code, its implications
for,and impact on, the Committee's remit
and responsibilities

Review the annual Remuneration Committee
calendar

Review and update the Committee's Terms
of Reference

Assess dilution from share schemes against
recommended limits and use of Employee
Benefit Trust

Shareholder
consultation

Engagement with shareholders on proposed
changes to the LTIP measures and targets for
in-flight incentive awards and future awards

Chief Financial
Officer transition

Payments for loss of office and leaver-related
arrangements for Alex Gersh

Recruitment arrangements for Jonathan Hill




External advisors

PricewaterhouseCoopers (“PwC") are the Committee's remuneration
advisors and they provide independent commentary and advice,
together with updates on legislative requirements, best practice and
market practice to assist it with its decision making.

PwC reported directly to the Committee, and are signatory to,

and abide by the Code of Conduct for Remuneration Consultants
(which can be found at www.remunerationconsultantsgroup.com).
The Committee undertakes due diligence periodically to ensure that
the remuneration advisors remain independent of the Group and
that the advice provided is impartial and objective. The Committee is
satisfied that any conflicts are appropriately managed.

The fees paid to PwC in respect of work carried out for the Committee
in 2018 totalled £146,750, and are based on an agreed fee for business
as usual support (with additional work charged on a time and materials
basis). PwC also advised and supported the Group's Management in
relation to remuneration during the year. PwC also provided tax advice
to the Group during 2018.

The Committee also seeks internal advice and support from the
Company Secretary, Deputy Company Secretary, Chief People Officer
and Reward Director as appropriate.

Shareholder voting at shareholder meetings

The following shows the results of the advisory votes on the
Annual Statement and Annual Report on Remuneration and the
Remuneration Policy at the 2018 AGM:

Total

Votes
For Against votes .

cast withheld

2017 Annual Report 50,633,199 12,320,982 62,885,232 11,051
on Remuneration (80.40%) (19.6%)

(AGM 2018)

2018 Rernuneration 62,482,615 390412 62,885,232 12,305

(99.38%) (0.62%)

Policy (AGM 2018)

During our extensive engagement with investors through 2018 we
sought to understand the reasons for the level of vote against last
year's Directors' Remuneration Report which, at just under 20%, was
close to the 'significant’ level of opposition set out in the UK Code.
The opposition was almost entirely due to the negative vote of a
significant shareholder, and related to the reduction in maximum
growth targets under the 2018 LTIP versus prior year. We undertook
discussions with them as part of our investor consultation both
through myself and the Board Chair as well as through Management.

Single Figure of Total Remuneration for Executive Directors (Audited)

The table below sets out the single figures of total remuneration received by each Executive Director of the Company during the year ended
31 December 2018 and the prior year. Remuneration relates to the period during which each Executive Director was a member of the Board in this

capacity. Please refer to notes below the table for full details of how the figures are calculated and additional disclosure of the full-year equivalents.

Single figure

. . Total salary’ Benefits® Annual bonus LTIP? Pension* Other® of total
Executive Director Year (£000) (£000) (£000) (£000) (£000) (£000) remune(rat\on)
£000!

Peter Jackson® 2018 710 6 622 n/a 106 220 1664
2017 n/a n/a n/a n/a n/a n/a n/a

Breon Corcoran’ 2018 14 2 0 277° 2 0 295
2017 712 19 771 1,624 107 0 3,233

Jonathan Hill® 2018 96 39 n/a n/a 14 0 149
2017 n/a n/a n/a n/a n/a n/a n/a

Alex Gersh? 2018 371 15 396 23210 56 0 1,070
2017 447 18 485 10171 67 5 2,039

The figures in the table have been calculated as follows:
1. Total salary: amount earned for the year.

2. Benefits: comprise private medical insurance, life assurance, income protection. For Jonathan Hill, this also includes £39,000 in relocation costs.
3. For2018,as vesting occurs after the Directors' Remuneration Report is finalised, the award is valued based on the three-month average share price to 31 December 2018

of £66.3768.

4. Pension: the pension for Peter Jackson, Jonathan Hill, Breon Corcoran and Alex Gersh is the value of the cash paid to them in lieu of contributions.

5. Other:includes SAYE, valued based on the intrinsic value at date of grant.

For Peter Jackson, the value of 1/3rd of the options which vested on 3 December 2018 under the Restricted Share Plan is £217,500

6. PeterJackson was appointed as Chief Executive Officer on 8 January 2018. On appointment to this role his total salary was £720,000. This table does not reflect any salary
received by him as a Non-Executive Director during 2017 or until he became Chief Executive Officer in 2018

7. Breon Corcoran stepped down as Chief Executive Officer on 7 January 2018 and remained in employment until 10 August 2018.

8. Jonathan Hill was appointed as Chief Financial Officer on 22 October 2018. O